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Rough Proofs 


There’s no excuse for an adver- 
tiser being unhappy any more. The 
American Medical Association is 
going to uncover a fine new supply 
of vitamins, enough for everybody to 
have one. 


7, F F 


In some lines of business a prod- 
uct without a vitamin is almost as 
badly off as a fan dancer without a 
fan. 


7 7 FY 


Booth Fisheries is planning to in- 
crease consumption through advertis- 
ing. All they have to do is to per- 
suade all the fishermen to eat fish. 


vgv¥$y¥ 


If the vast army of men, women 
and children who profess interest in 
fishing can be interested also in fish 
eating, the industry’s probiems will 
be solved. 


» = FP 


Old Gold’s contests have been suc- 
cessful in increasing and holding 
sales, so the slogan for the next 
event may well be, “Watch our 
smoke.” 


- wv 


U. S. Steel shorthy will release 
three new educational movies. It 
has not been indicated whether one 
of them deals with its education by 
SWOc. 


, FY F 


Don’t be misled by the apparent 
popularity of women’s hosiery with 
seams in front. They will continue 
to wear dresses which fasten every- 
where else but. 


, YT F 


Ho-hum. Bakelite has just been 
awarded another prize for industrial 
advertising. But—ho-hum—is _ that 
supposed to be news? 


» 9 


Now that safety razor makers are 
entering the electrical shaver field, 
their status changes from a mainte- 
hance to a durable goods industry. 


+ F * 


Avvertisinc Acre reports reduced 
advertising schedules for a bedding 
manufacturer, who seems to be set- 
‘ling down for a long winter’s nap. 


= = 
Fewer radio shows are to be pro- 
duced in Hollywood, it is predicted. 


Have the movie stars protested 
against a 16-hour day? 


, F 


A co-operative advertising plan to 


away the rug cleaners is in the 
orks. Now if the shoe-shining in- 
dustry ¢ 


an only solve its public rela- 


tions Problems, all will be well. 


* Vv F 


Phang Post announces an article dis- 
._Ssing whether the National League 


is a mi 
& minor league. Hold everything, 
Mates, civi} 


war is imminent. 


Copy Cup. 


1ST MURINE DEAL 
STRESSES FAIR 
TRADE SUCCESS 


Dr. McFatrich Tells Results 
of Florida Test 


By HARRY E. SHUBART 

Chicago, March 4.—Results of what 
appears to be the first “approved” 
test of a combination deal under the 
Tydings-Miller law and the provi- 
sions of the National Association of 
Retail Druggists’ code were disclosed 
today by Dr. George W. McFatrich, 
president of the Murine Company, in 
an interview with ADVERTISING AGF. 

Dr. McFatrich, longtime head of 
the closely held leader in the eye 
medicine field, discussed the new 
merchandising move coincident with 
its extension on a nation-wide scale 
after a three-month test in Florida. 
Highlights of the results disclosed 


were: 

1 Contrary to the general impres- 
e sion of private brand inroads, 

price maintenance is bringing in- 

creased volume to national brand fair 

traders because of profit-inspired co- 

operation of the retailers. 

2 The predominant “complaint” 
e against fair trade is: “When 

will the list price be the minimum 

price?” <a 


Include Sun Glasses 
The Murine deal involves a pair of 
sun glasses and a bottle of Murine 
somewhat smaller than the standard 
(Continued on Page 2) 


Repeal | Trot 
Into South 
Like a Lamb 


Columbia, S. C., March 3.—The 
strange spectacle of repeal with vir- 
tually no “celebration” and, further, 
little effect on advertisers and mer- 
chandisers of liquor was presented in 
South Carolina this week. 

While the official ban against hard 
liquors was lifted by the state legis- 
lature, it was learned by ApDVERTISING 
AGE that nearly 4,000 federal liquor 


stamp taxpayers, in the old days 
known as bootleggers, were in the 
state prior to the repeal action. As 


one authority in the field put it: 

“The preacher may now buy his 
liquor directly rather than send the 
vestryman for it.” 

The South Carolina action also em- 
phasized a curious situation prevail- 
ing in nearby Tennessee. In this 
dry state, the Memphis newspapers 
have long been carrying liquor udver- 
tising although specific retail outlets 
are not mentioned. The reason is 
that adjacent Arkansas, four miles 
away, is wet. 
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Rough Proofs 
Voice of the Advertiser 


Soap Price Raises Loom as 
a Prelude to Price Fixing 


BANTAM COPY PUNCH. 


ye 


The New 


PANTAM 60 


\ The Gon the world haa waited for!) 


/ 


> ‘ 
y 
“ 


This newspaper copy of American Ban- 
tam Company marks launching of na- 
tional promotion of the midget car. 


BANTAM STARTS 
FIRST COPY ON 
ECONOMY ANGLE 


Pittsburgh, Pa., March 4.—The 
“midget” car is back in the automo- 
tive picture today, with emphasis on 
economy of operation, as the Amer- 
ican Bantam Car Company, successcr 
to the Austin Car Company, launched 
its initial consumer copy after spend- 
ing the past several months in build- 
ing up dealer distribution. Capacity 
production has been started at the 
Butler, Pa., plant in readiness for 
spring and summer demand. 

For the time being, consumer copy 
will be limited to newspapers. Later, 
as dealer distribution is obtained on 
a national basis, magazines and pe- 
riodicals of general circulation will 

(Continued on Page 37) 


Eberhard Adds 
New Promotion 
Scare to Copy 


New York, March 4.—Contributing 
“W.P.” to the already imposing list 
of personal physical characteristics 


created by 
national adver- tees bedserthen 
tisers, Eberhard all : 

‘ aver CRETARY? 
Faber Pencil ——. ro 
Company this ‘hee Bo 


week launcheda 
campaign based 
upon the lead 
strength of its 
Mongol pencil as 
revealed in 4,- 
000 writing tests 
conducted last 
year at the Na- 


tional Business 

Show. (W.P. ff 

means “writing | 2 then your W.P.* 

pressure” ). t is probably 
Using pictures 38 under 9/10 db. - 


of artists, crafts- 

men and stenographers, with their 
W. P. scores, each insertion will show 
the machine employed in determin- 
ing the scores. The copy explains, 
“Tue, machine also sows. thatthe! 
improved Mongol with the complas- 
tic lead stands up under more than 
eight times the average maximum 
writing pressure.” 

The series will appear throughout 
the spring in The Saturday Evening 
Post and a list of art and school pub- 
lications. Samuel C. Croot Company, 


Ice Cracked in Grocery Field; 
Camay, Palmolive Boosts 
Held Portentous 


New York, March 4.—Wholesale 
price increases on Procter & Gam- 
ble Company’s Camay soap and Col- 
gate-Palmolive-Peet Company’s 
Palmolive this week loomed as a 
seven-league step toward establish- 
ment of broad resale price contracts 
in the grocery field. 

With retail prices expected to re- 
main practically the same despite 
the wholesale increase, the tight- 
ened profit margin for both distrib- 
uting groups was held by experts 
as almost certain to lead to resale 
price maintenance contracts. 

Camay’s wholesale price was in- 
creased 50 cents per case or ap- 
proximately 7 per cent; Palmolive’s 
price went up 60 cents per case. A 
lesser increase was also announced 
for the company’s chip soaps. The 
retail price on Camay will go up 
one-half cent per bar, P. & G. exec- 
utives said. No change is expected 
on Palmolive. 


Little Grocery Support 


drug field, price maintenance had 
but scant support in the grocery 
field until Hecker. Products Corpo- 
ration, maker of Gold Dust and Sil- 
ver Dust, revealed plans for such 
contracts covering the wholesale 
price of these products in all states 
having fair trade laws, as reported 


Inc., is the agency. 


(Continued on Page 36) 


Too Many ‘Winners’ Brings 
BBB Fire on Contest Copy 


BY RICHARD B. ESPEY 

Chicago, March 4.—Contest copy, 
designed to make nearly every en- 
trant a “winner,” was again started 
on its path toward the courts this 
week as the Better Business Bu- 
reau here referred the advertising 
of the Super-Franklin Company, 


Last Minute News Flashes 


Olds Uses 3,000 Newspapers For Contest Copy 

Lansing, March 4.—Olds Motor Company today announced a 30-day 
contest featuring customer comment on trial drives during March. 
insertions will be used in 3,000 newspapers. 


Committee Completes Food and Drug Law Dratt 
Washington, D. C., March 4.—The House interstate and foreign com- 
merce committee today released the printed revision of the proposed new 
food and drug law to the full committee. 
remaining before the President’s signature but action is not expected for 


a few weeks. 


Benton & Bowles-Chicago Gets Colgate’s Halo 

Chicago, March 4.—Colgate-Palmolive-Peet Company today appointed 
Benton & Bowles-Chicago as agency for Halo as well as Vel, two relatively 
new soap products, effective April 1. 


Halo since its inception. 


Name Erwin, Wasey as Fleischmann Gin Agency 
New York, March 4.—Erwin, Wasey & Co. today was named agency 
J. Walter Thompson formerly had the account. 


Flood Fails to Halt California Advertising 
San Francisco, March 4.—With torrential waters around Los Angeles 
receding, John Cuddy, managing director of Californian’s, Inc., today told 
ADVERTISING AGE crop damage was negligible and no advertising curtail- 
Radio was the only contact from the flood area. 


for Fleischmann’s Gin. 


ment was imminent. 


Two 


House approval is the final step 


N. W. Ayer & Son had handled 


newly organized cosmetic merchan- 
diser, to the Federal Trade Com- 
mission. 

The BBB made no direct charges, 
placing the matter before the FTC 
for such attention as the facts might 
warrant. The copy in question is 
at present appearing in a wide list 
of publications aimed at rural read- 
ers. Headed “Win $2,500,” it asks 
the reader to identify “‘the Chinese 
twins” among illustrations of seven 
girls. These girls are drawn ex- 
actly alike, save for minor discrep- 
ancies in the number of hair pins, 
type of smock buttons, etc. 

Smaller type requests the reader 
to send his answer quickly and thus 
get the “opportunity” to win the 
prize. This prize is mentioned re- 
peatedly in the copy. There is no 
mention, hewever, of the cosmetics 
or of the sales efforts additionally 
required. 

Lewis F. Mason, legal counsel for 
the company, told ADVERTISING AGE 
that any charges made by the FTC 
would be vigorously contested. 

“The Bureau’s' objections,” he 
said, “are concerned more with the 
correspondence following entrance 
into the contest than with the puz- 
zle copy.” 

Asserting that less than one-half 
of 1 per cent of the entrants “mis- 
understood” the scheme, Mr. Mason 
claimed that this percentage was 
far less than those who were misled 
by copy of the average department 
store. 
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riety stores with their miniature | the first national trade paper adver- FIRST FOR MURINE selling strategy will enable an Irop 


1ST MURINE DEAL 
STRESSES FAIR 
TRADE SUCCESS 


(Continued from Page 1) 


60-cent size for the minimum price 
of 49 cents. When Murine, which 
does approximately 12 per cent of the 
national business in the branded eye 
preparation field, contemplated pro- 
moting the deal, it was necessary to 
overturn several tabus in the field, 
Dr. McFatrich disclosed. 

First was the problem of making 
the deal conform to the touchy stand- 
ards set up by the National Associa- 
tion of Retail Druggists. Murine was 
a pioneer in the price maintenance 
fold. It has contracts in force in 
all fair trade states. 

Second was the fact that an eye 
preparation is a delicate merchan- 
dising problem per se. The consumer 
is eye sensitive. A poorly selected 
premium might nullify the entire 
deal, and this was especially im- 
portant because the company never 
before had used a premium. 

Third was competition in the va- 


bottles. Murine had never deviated 
from the standard size bottle. But 
the trial field beckoned. 


ping this market | 


consumers into 
the Murine camp 
who otherwise 
would never test 
the product. 

Florida was 
picked as an ac- 
tive winter mar- 
ket, presenting a 
better - than - av- 
erage buying 
level. The test 
was started in 
early winter, with the only promo- 
tion an attractive point-of-sale com- 
bination display piece. 

In the face of a nationally receding 
market, Murine’s dollar sales in 
Florida through the deal increased 
12 per cent over the corresponding 
three-month period last year. 

Meantime, groundwork was laid 
for an unusual NARD endorsement. 
While the drug trade body does not 
endorse products or merchandising 
methods officially, Murine was per- 
mitted to say: “This deal conforms 
to the code of the NARD.” 

This announcement appeared in 


Dr. McFatrich 


tising of the deal this week. NARD 


officials disclosed that, strangely 


Murine offi- | enough, no other national advertiser 
cials felt that tap-| had applied for such implied endorse- 


ment of a deal, indicating general 


might bring many | timidity in approaching this field 


since the Weco Products-McKesson & 
Robbins blow-up last Fall, as _ re- 
ported in ApvVERTISING AGE of Dec. 6, 
1937. 


Retailers Favor Fair Trade 


“As for the attitude of retailers, 
including independent and chain 
druggists,” said Dr. McFatrich, “it 
appears that they are not only favor- 
able to fair trade but doing some- 


| thing about it in the way of merchan- 
|dising support. 


The only qualified 
criticism of the druggist is concern- 
ing price. Our observation is that 
they want a single price, not a min- 
imum. In other words, they are ask- 
ing the national advertiser whose 
product is listed at 60 cents, with a 
minimum of 49 cents, ‘When will the 
minimum be 60 cents?’ ”’ 

While this is the first concrete in- 
formation from an advertiser on fair 
trade reaction, the Department of 
Commerce is conducting an exten- 
sive survey which was to have been 
released this month, but which will 
Listened appear early in April. 


— Six: Peale 30-Minute Shows 
Weekly Originated at WWI 


ated and broadcast 


Six Additional Reasons 
Why WW Is First in Detroit 


%* These popular half-hour sustaining shows, origin- 


by WW, are still another 


example of the effort constantly exerted by this 


Wed. * "KOTTLER CONDUCTS"—A 
popular concert of the 40-piece WWJ 


symphony orchestra 


with soloists. 


Mischa Kottler, 


Sun. & "SOUVENIRS" —Above, 
An imaginary stroll down 
memory lane with Wynn 
Wright and Rita Alcock, fea- 
turing the Memory Strings or- 
chestra, with soloists. 


Tues. 


* "VOICES" — Above, 
Comedy, drama and fantasy 
given exceptional treatment in 
a program devoted to the de- 
vl se. of advanced radio 
dramatic technique. 


conducted by 


station to give listeners the best that radio has to 


offer. They are physical manifestations of a policy 


Thurs. ® "HOUSE PARTY’ — 
Above, a_ rollicking college 
show featuring Paul Leash’s 
dance orchestra with the ‘‘Bach- 
elors’ and “Smoothies.” 


New York : Chicago : 
Son Francisco 


Detroit : Kansas City 
: Jacksonville 


National Ws 
George P. Hollingbery Company 


which has made WWJ not only first in listener 
interest in this great market, but also, the preferred 
station in 39% of the homes of Detroit, by actual 


survey—1!4% more than prefer any other station! 


Fri. & “RADIO EXTRA"— 
Below, A fast moving vari- 
ety half hour of interviews 
with headline personalities, 
dramatic skits, novel music 
and highlight news. 


Mon. & "CAUSES OF 
CRIME"—Left, A dramati- 
zation of case histories of 
real life criminals and their 
crimes — planned and pro- 
duced to acquaint the pub- 
lic with underlying causes. 


MURINE | 


announces the 


BIG PROFIT MAKER 


IMPROVES CROOKES LENS GUM GLASSES 
Fastest belting ktyies ond Cotes 

Fla * POCKET .s12t BOTTLE OF MURINE 

Amerwe's teat Selling bye Preperatian <——-——~ —~ 


CASH IN-ON MURINE’S GREAT 
1938 ADVERTISING CAMPAIGN 


This copy last week gave retailers news 
of the inauguration of The Murine Com- 
pany's first combination deal. 


OIL BURNER IS 
UNWRAPPED BY 
IRON FIREMAN 


Banfield Unfolds Merchan- 
dising Plans at Conclave 


BY WILLIAM P. GRAY, JR. 

Seattle, March 3.—Iron Fireman 
Mfg. Company, largest producer 
of coal stokers for home use in the 
world, announced its invasion of the 
oil burner market this week to dele- 
gates to the first of five Iron Fire- 
men national conventions to be held 
between now and March 15. 

At the same time, Iron Fireman 
executives revealed a_  drastically- 
changed advertising campaign for 
1938, embodying principally bigger 
space, more color and use of fewer 
national magazines than in 1937. 

The 1938 campaign will break in 
The Saturday Evening Post March 
26, with a full page in two colors. 
The same advertisement will be car- 
ried in the April issues of American 
Home and Better Homes & Gardens, 
but it will appear in black and white 
in the latter. In addition to these, 
Business Week and Power will be 
used. The campaign-starting adver- 
tisements will be followed by 16 
others in the Post, American Home 
and Better Homes é& Gardens, in- 
cluding three in four colors, 10 in 
two colors and three in one color. 

The new oil burner will not be 
advertised this year, however. As in 
the past, Iron Fireman advertising 
will be used to sell Iron Fireman 
stokers. 

“Iron Fireman is not plunging into 
the dogfight of low-price competition, 
into which much of the oil burner 
industry has fallen,” President T. H. 
Banfield declared in announcing his 
organization’s entry into the field of 
oil heating. 

“It is putting out an oil burner 
which will sell in the highest price 
class. Iron Fireman’s stoker experi- 
ence has convinced it that selling an 
extra-quality product at full price 
gives the buyer the greatest value in 
the long run.” 

Sales strategy, and not any decline 
in the stoker business, prompted 
Iron Fireman to produce an oil 
burner, Mr. Banfield revealed. The 
step comes at a time when latest fig- 
ures show that in 1937, one domestic 
stoker was sold for every 2.2 oil burn- 
ers. As recently as 1933, only one 
stoker was sold for every six oil 
burners. Iron Fireman’s 1937 stoker 
sales were 12 per cent above those 
of 1986 in dollar value. The stoker 
industry scored a 20.5 per cent unit 
sales increase last year, against a 
gas burner gain of 14 per cent. Oil 
burner unit volume dropped 4.2 per 
cent. 

Iron Fireman claimed approxi- 
mately one-third of the total dollar 
volume of stoker business done in 
the United States last year. The new 


Fireman dealer to serve both ojj 
burner and stoker buyers, it wags 
pointed out. Many of Iron Fireman’s 
top flight stoker dealers now ge} 
other brands of oil burners, and Irop 
Fireman hopes to gain this market 
for its new product. Also it hopes 
to save for Iron Fireman dealers now 
handling stokers exclusively the buy. 
ers who won’t consider a stoker. 

The Iron Fireman oil burner is be. 
ing offered nationally after being de. 
veloped in the Pacific Northwest. 
Iron Fireman bought out the Genera} 
Oil Burner Association, Inc., two 
years ago, and began experimenting 
and improving its burner. It hag 
been sold in the Northwest mean. 
while as the “General Burner Assgo.- 
ciation, Inc., Oil Burner—an Iron 
Fireman Product.” It is an “assem- 
bled” burner, made of a combination 
of the best parts available, according 
to Mr. Banfield, who said that de 
termination to market the product 
nationally was reached in Portland 
in January, at a meeting of regional 
and factory executives. 

Traveling to all conventions are 
President Banfield, Vice-President 
Edward C. Sammons, General Sales 
Manager Cy Burg and several other 
officials. Joseph R. Gerber, of Gerber 
& Crossley, which handles the Iron 
Fireman account, also is accompany- 
ing the traveling convention group. 


$100,000 to Advertise 
Florida Canned Fruits 


A $100,000 advertising campaign 
for Florida’s canned citrus products 
has been approved by the state citrus 
commission, with Ruthrauff & Ryan 
in charge. Media have not yet been 
selected. This expenditure in the 
summer will run anticipated 1938 ad- 
vertising outlay to $750,000. 


Plan Circus Tour 


The Parker and Watts circus, a 
traveling promotional show, will be- 
gin a 30-week tour of 180 cities in 14 
states west of the Mississippi April 
15, Henry Hulat, advertising man- 
ager has reported. Making the tour 
will be eight exhibition trailers in 
which makers of nationally adver- 
tised food products will stage demon- 
strations. 


FTC Cites Atlantic 


The Federal Trade Commission has 
filed a complaint against Atlantic 
Commission Company, charging that 
the company is buying fresh fruits 
and vegetables for its own account 
and accepting allowances from the 
sellers without rendering return serv- 
ices, in violation of the brokerage 
section of the Robinson-Patman act. 


Fotoprinter Bows 


Fotolabs, Inc., New York, has in- 
troduced Fotoprinter, a device for 
amateur reproduction of  photo- 
graphs. A nation-wide campaign will 
feature an offer of $800 per month 
for the best consumer suggestions as 
to new uses for the device. 


Bell Joins Baer 


Justin E. Bell, formerly vice-presi- 
dent and manager of the Cincinnati 
office of Harry M. Miller, Inc.,. has 
joined S. C. Baer Company, Cincin- 


COP 


1938 Georgia peach crop 
in making—cash grow- 
ing on trees in Macon 
area — pretty, too — cop 
your share— while the 
peaches bloom, let your 
advertising bloom — in 
the prolific, never-failing, 
sales-producing 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
— 
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Shoot Big Copy 
Gun{to Capture 
Camel Top Spot 


New York, March 
its objective the re-capture of first 
place in cigaret sales from Cam- 
els, American Tobacco Company to- 
day revealed plans for a _ substan- 
tial expansion of Lucky Strike ad- 
vertising activities. 

Beginning April 1, Luckies will 
be seen in a nation-wide outdoor ad- 
vertising campaign that will include 
full 24-sheet poster showings in all 
leading cities and partial showings 
everywhere else in the country. 
Termed today by an official of the 
cigaret company, “one of the 
largest posting orders in outdoor 
history,” the drive will be supple- 
mented by full-color point of pur- 
chase display material. 


3.—Setting as 


Uses Radio Extensively 


Forbes Lithographing Company, 
Boston, is producing posters and win- 
dow displays. Extensive use of radio, 
newspapers and magazines will also 
be depended on to boost Lucky 
Strikes to the top of the “big four” 
heap, the company said. 


National Campaign 


New York, Mareh 3.-—For 
the eleventh consecutive year 
Fred Fear & Co., New York, 
manufacturer of Easter egg 
coloring materials, will launch | 
a seasonal campaign April 1, 
using 110 newspapers from 
coast to coast and spot an- 
nouncements on 30 stations. 
Menken Advertising, Inc., is 
the agency. The company is 
| believed to be the only one 
| in its field to merchandise its | 
products nationally. Two 
brand names will be featured, 
Chick Chick and Magic Wand 
colorings. 


| Fear to Stage llth 
| 
| 
| 


Bott Has New Post 


Leo P. Bott, Jr., formerly account 
executive with Harvey-Massengale 
Company, Atlanta, has joined Dona- 
hue & Coe, New York, as account ex- 
ecutive, effective March 15. 


To General Outdoor 


William H. Beck, identified for the 
past 20 years with the sign business 
in Buffalo, has joined the sales staff 
of the General Outdoor Advertising 
Company. 


IST RUN HOUSES 


SHOW NEW IPANA 
PROMOTION FILM 


BY IRWIN ROBINSON 

New York, March 4.—A new at- 
tempt by national advertising to 
crack the resistance of motion pic- 
ture exhibitors and audiences 
against advertising films was _ re- 
vealed here today by Bristol-Myers 
Company with the first showing of 
an Ipana tooth paste technicolor 
short, entitled “Boy Meets Dog,” 
which is already booked for show- 
ings in first-run theaters in Penn- 
sylvania, Delaware, Maryland, Dis- 
trict of Columbia, Virginia and West 
Virginia beginning in early April. 

Approaching the task of dissipat- 
ing the antipathy toward advertis- 
ing pictures by the frank realiza- 
tion that entertainment is the pri- 
mary consideration, Pedlar & Ryan, 
agency for the account, and Caravel 
Films, the producer, have packed 
into the effort a wealth of talent 
that few non-commercial films can 
boast. The ten-minute short is done 


(oh 
- 
{ | 
By 


a 
OF mone FACES 


a 


= ACCENT LOSSES SURVEYED 
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ining C Cars 


Meets 


Why Use 
INSTITUTIONS ? 


Complete, No 
Waste Coverage. 


aad Roneuehla Lines 


= RY Requirement 


CGovern/me/tt Tnstitutions 


INSTITUTIONS meets every requirement for the most effective and 
economical advertising medium of the manufacturers whose products 
are used in the huge institutional field. 


Each month it places the manufacturers’ sales message before the 
more than 55,000 equipment-minded men responsible for the equip- 
ping :.. furnishing .. . decorating . . . maintaining and remodeling of 


their institutions. It does not go to a man in a hospital interested only in surgical operations—not 
to a man in a club interested only in membership—not to a man in any institution who does not in- 
fluence or do the actual buying of your products. 


High Reader 


Acceptance Benefits 
Advertiser Directly. 


These buyers of your products read INSTITUTIONS, for its interesting, 
helpful editorial content aids them daily. This timely, dynamic presen- 
tation of improved methods used by other institutions, new products 
and activities of personnel throughout the field injects even more sales 


appeal into the manufacturers’ message by constantly reminding them 
of their need for replacing old equipment and otherwise maintaining the highest standards of effi- 


cient operation. 


Now — One Paper 


Does Complete 
Selling Job. 


Formerly, the manufacturer of products used in more than one type 
of institution found it necessary to use several advertising mediums 
in an attempt to reach this huge market. 
covering a segment of the entire institutional field is doing a good job. 


In most cases each paper 


But the manufacturer had to use several in an effort to reach his 


market. 


In Summarizing. 


Now—this can be accomplished through one paper—INSTITUTIONS. 


INSTITUTIONS thus fulfills all qualifications of the economical and 


effective advertising medium by offering the manufacturer Complete 
High Quality Coverage, High Reader Acceptance and Comparative Economical Coverage. 


| theaters. 


‘is included with the Ipana 


PEPPERELL MAIL PIECE SCARES UP SALES 


REWARD took 


Height Sometimes referred to as “the 
tallest midget in 
undetermined 


the world Otherwise never soe him 


— herd! 


of convinced boys’ buyers. 


THROUGHOUT, VALUES, etc.” 
but determined to SEE YOU! 


faction on your face for really getting a swell line . . . 


headquarters . . . 


JABLOW & CO. =< 1107 


LYLE (GABLE) SLYE 


ade Case 


Weight: Sosting wet? You'll probebly 
thet wey anyhow 


Complesion The stim you love te touch 


Jhis man is a member of the famous PEPPERELL GANG 


He is known for his ability to get into all the better department stores throughout his territory. He uses his 
line of boys’ shirts, sportswear, and pajamas as his means of entry — never a jimmy. He's left behind him a trail 


When last seen he was working under the black cover of night packing samples, swatches, pencils etc. into 
large black cases. It is suspected that he was conspiring to introduce something called a NEW SPRING LINE. 

He was all excited (clue) and mumbled something about being the “BEST — MOST COMPLETE — STYLED 
He grinned as he packed something called a SURPRISE. He's not desperate 
THE REWARD for seeing this man is @ profitable season in your boys’ furnishings section — and @ grin of satis 


HERE'S A REAL CLUE be was headed in the direction of YOUR STORE. WATCH OUT FOR HIM 
. . and if you don't see him when you want, we know definitely that he is in constant touch with his New York 


FOR THIS MAN ! 


Goreral Characteristics 
qood, he's very. very good, but when 
he's bed he loses his commission ony 
wey So whet? 


Broadway - NEW YORK 


Pepperell Mfg. Company's latest direct 


mail piece is this "wanted" circular in 


which the company's salesmen are featured. 


in cartoon style, employing for the 
first time on the screen the famous 
characters of Gene Byrne’s syndi- 
cated comic strip, “Reg’lar Fellers”’; 
with songs by Frank Churchill, who 
wrote the hits for “Snow White and 
the Seven Dwarfs” as well as other 
Walt Disney successes; and anima- 
tion by Walter Lantz, creator of 
“Oswald the Rabbit.” John A. Car- 
ter and Ken Beirn directed the 
work for the agency. 


Sporadic So Far 


Although sponsored films have, 
from time to time in the past, found 
their way onto movie house screens, 
distribution has been sporadic with 
showings landing in less desirable 
Basis for the “Boy Meets 
Dog” venture, however, is a new 
distribution plan worked out be- 
tween Caravel and film exhibitors. 
The scheme calls for payment to 
exhibitors for the bookings and pre- 
distribution commitments said to in- 
clude 


practically every  first-run 
house in the country. Test show- 
ings before movie audiences have 


already proved the high 
ment value of the short, it. was indi- 
cated. and exhibitor previews have 
likewise placed a stamp of approval 
on the picture’s acceptability. 

In contrast with previous spon- 
sored films, the Ipana promotion 
makes no pretense at subduing the 
sales message or injecting the touch 
of subtlety that has often emascu- 


entertain- 


lated the advertising punch. On the 
contrary, the cartoon characters 
talk gaily of “gum maassage” and in 


at least one scene a 24-sheet poster 


name 
standing out in unabashed _ promi- 
nence, 

Common in England 


It was pointed out here today that 
commercial films of this sort have 
long been accepted by British movie 


audiences, supposedly of a much 
more conservative nature than 
American fans. The distribution 


plan being put into effect by Cara- 
vel has also been operated success- 
fully abroad. The most prominent 
user of sponsored movie shorts in 
England has been the Boots chain 
of retail drug stores. 

Following the five-state test show- 
ing of “Boy Meets Dog,” it is ex- 
pected that distribution of the film 
will be expanded on a _ nation-wide 
basis. It is possible that Ipana ad- 
vertising in other media will be co- 


ordinated with the film, although 


complete merchandising plans have 
not as yet been worked out. Point- 
of-purchase tie-ups in the five test 
states will, for the present, be the 
only supplementary promotional ef- 
fort used. 


General Cigar Resumes 
Robt. Burns Copy 


General Cigar Company, New York. 
has resumed nation-wide promotion 
for Robt. Burns cigars after a lapse 
of several years. The entire line. 
Panatela de Luxe, Perfecto Grande, 
Corona and Queens, will be presented. 
Copy will stress the “prestige which 
the Robt. Burns brand has main- 
tained for 80 years as the dean of 
cigars.” 

Weekly newspaper insertions will 
feature first the Panatela de Luxe. 
Keynote of the campaign will be 
“modern sons of a fine old family.” 
The magazine schedule includes 
Esquire, The New Yorker and Time. 
Donahue & Coe, Inc., New York, is 
the agency. 


Rowland Appointed 


Charles M. Rowland has_ been 
named sales manager of the commer- 
cial refrigeration section of the spe- 
cial sales division, General Electric 
Company, Cleveland. He was for- 
merly commercial sales manager of 
the General Electric Supply Corpora- 
tion. 


CIVIC CONSCIOUSNESS 

More than one- 
third of WFBR’s 
time is devoted to 
civic, cultural and 
educational features 


Local flavor 
means local favor! 


Sn Baltimore, tts 


ON THE NBC RED NETWORK 
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“Time was,” ruminates Arizona Al, 


“when you could count heads in em 
Phoenix from the top rail of a cor- 
ral.” But it’s more than a one-man 

; job to take a census now! For, 
although Phoenix is listed 198th 
among the 200 leading cities of the 
nation, it rates 97th in total retail 
volume with annual sales of more 
than $35,234,000. Proof enough, 
surely, that Phoenix has a substantial 
population background and the as- 
pect of a city of over 100,000 resi- > 

- dents. For there must be people to 
make sales. So if you want to SELL 
something, advertise where some- 


** KTAR, Arizona’s pioneer broadcasting station, broadens its service . 2 : 
to its legion of loyal listeners by increasing the average daily hours on thing is selling . . . in Phoenix! 
the air to 1714! 


PHOENIX ACTS AND DOES BUSINESS AS A CITY OF A QUARTER MILLION! 


BOB HALL _ | 
_ National Advertising | re 
Manager Sen 


Representatives— seer - DICK LEWIS, General Manager 
? oe _ Representatives— 


E. KATZ SPECIAL | 
ADVERTISING 
AGENCY | 


New York, Chicago, Detroit, 
_ Atlanta, Philadelphia, 
‘Kansas City, Dallas 


WALTER BIDDICK CO. 
Los Angeles, San Francisco, © 
Miectnce:  Cogcsomatr: 


‘ae Angeles, _ x 


San Francisco 


a ee + al ated ee Rae Ads ee fOk cea ae ie Mare ee i See RO ee ase oe Mt pe ene ems ogi ‘ “ x weet ir. r 
eee s we 
_ . ee pen weei-i-i. ££ oe eee OCS OS as 
VIN fC nie eet foe at ee a eee — 
Ps _, li ee ee Ce, © Se gO et ts a 
Loud a _ 7 ie i, | ; bee " arene" eo — i ; 
ws Sa1% ‘ ce aE ell SS —.- — es —_— = — ——— ——— i. - cc 
Vet F- = —— | Da) eee eee a 
ii — — . AA SSS SSS a 
~ J . —____ = * : ie _-== — oo > gio = ee ex 
Wie a a = a a ee 
mg > ———— me hl é ~_ --— SSS ee 
ww, ee V4 Ii SFM Pm, Ss OSS 
YE we Oe SSS dd *~CF== ~! Sea ¥ i Je. ; = or _ =" 
es : ———_ 7 —— egal “Pe toh eee ee _ a 
ae ee Brey 2 Seed BERD, — i —— -— 
xa the SS See Eee er ee ee 
<Dd _— eg oor - 0 bak BRE EO Be 
— a S— 8S __ ae Wes) ee ek, 0,2 Se ee 
SS Eee = ~~ CRE BE ae ey Bae ee ee ee | 
a ee. 4 ee EINES 5 Seere es eS SSS Se ae ere | 
~~. OS SF SS eee o> <9 Od fam BS Sy SSS i i oe 
= "We = [= a G7 SAPS RS SS eae 2S 0 SS Sa eS a 
ee. See SSS {77 <« (S= ‘s ed ete Stun gE ee od 5 
ee a ee Pra [78 a BS Sd ~_ i oe am 
ee >. ee ee 4 ee + 7 Ll oy ane EO. ee ee eee 2 oe ae 
Ree. ee, 6 ee ee sie Sa aa SON aM I AS i: 
[> Wn SS ee SS eee 8 Se or ES Cas os SU (= Se PES Ie eS dave: 
ae i ee i ea OT ( ON es \ Sees ie 
ee a a SE SHEE Mote. = -8 <7 y SSS SSS ae ESS oe: 
— a ee ee a ¢ 5 s ey ’ ) — yy ey eS SS i ee ie 
eg Be ee ee,” &) ——— 7 a a oc Ro 
Soe a ee. ee ee Phy: = WA oe ; ee a ee a 
Sa | ee eee dD ¥ a ote og WP ee pe Fe ee Ee sg! “hie 
ae Ee es pee ee ee a, & SS Wi - fe ee 5 eee = 
2S eS SSS. 2 ES SS yy = ~ > Ve ie a ee ee al 
Se SS Se Been a ~ es UN ee eS ye ie 
Sa SCO ee SE Bee ZG —_ ES SS = Be Ge ests EO , HBS neti 
eee a ee ee | eer |, oS > BW 2 £2 SS eS TE ee 
‘ ee 6 SS ee SS eB clap? +, | °, Ae! \\ ~ ~ f oe Re ees eS LF OF SSS ae 
' “S25 2 et ee pe FO —~—fina iy? Jn La \ [ll 7) — = me ee =“ a oe Se ee 
ee ee ee ee \ ed a 2 ae ee gd Fa ia. 
eee ee ee eee h > \» ~~ fA & \ Bs yy eo. Stee SF al 
a a ee RO 2. a 8 (6,2 Sa eo e 
ee el ee a ee SE Fe eee : ge ~% ‘& ‘r g) Pe Se if = OS Soe 
§ ee a, | et ee FS _ > = BS aae aq ~ he OP # {po ee = = . a a ted 
SS ES ESS eee F oe e— -= Avis 4 pS ee a ies 
: eee Po eee ela eee f ay eS YF se s! hy fore se * #F 2 fees ae 
Pa Se, ooo a et be at See, | See See a 
; 72 Be pS ea eae ae e Mi = ot we 29 SF FL OS SS = 
: Se, Oe Ee, te ee f SE acs 1s. WS i ee a ie a — 
i Be aS en, ee Vo ae a Se eee. were « {££ Alp. AP“. FF 4 
: SE ee os naeae SH i, Was fe. Hee ae * fy Le ie a og 
te, Wi oe SN deailleeraeeteg st Se ,ferahe. ge Fiz a 
SS ae te SSS eee B45" % "te + Fa “er evi iiii:? 2eipl ee i's 
i ~~ SL S=S==: = ee et a oe 3 Ln +} 1 : ~a oe HF Ft HS ‘ Seif BE: a 
_==2 +2 HPSRES: =? SSDs aC See - eee eres ae 
_— =: 223: Rreewe: ~ * PSS Se EE — 3 mad 
Siete Ge oF Pt a Rapea iii: ee SL SS ples ae 
‘sad ». Ee 2k ee EER IHG SBS e ee 
© OS SHDHR SBM Soo: ARG] ~ Seu = ee? ef ee 
R (Fee oe ONG. RS eee 2 Sq ware 
be 8 OS EL ee eee '¢ - af 2 Pe eae i BES. Py. ‘ite or 
a Sah tt EL Pe eee oe a Apps — J i272? ia a - = Sires — 
—— eee |) ee ee ey See SF 2 rez7F eer SS = JFs Fae i dP ee 
——_*= (= }  F =f ON, = > iff2 2 77773 deer i oP Pat FF 72 -_— 
NN OG ee > ee i, . 
| see 1 a ey stp iat i — Fee sili = We 
SS? - Sys Se 2? ee cere "= 
| gees 2b PD. Se eae 2 ee it Pe eS * 
| Be ae pm A! 2 yy Z f/ = 
E a. = =F = s a —— 23 FF SSE i 
i REA <2 Le 2 = 
i - “NO SR SS A eae ia 
- i | —y La a Se Mee oe. Sa a er iit dF Hitt, — = ae af 
, Se, a an ll: | . 2 OS OS. CO SS Fe i eep, Hy ARE fl 
| Se” LA li, ee ee eee ates i 
; ae Pup iy | i i 7 BS EEL A ~~ 
ee CS of eee ee eee ee es 
3 ~ a: Sin = E> ‘hy = “ef se LS ¥ Po i ~ = 
= Se, “Ee. We oF Ke Pf) me el SS i 
| ~ ae i gf got noes : > . ) = 
3 = SS + e oF SS GAR a Ve i . 
=~ a 
Es = ° ° e . ° = ee Ss 
: ** The Phoenix Republic and Gazette climbs to an all-time high with Z = 
é _- adaily average, for the year 1937, of 52,617 copies. It reaches 54% of == ‘ fee 
_ = “_» «the state’s newspaper readers every 24 hours! FD % . 
, = SSS 2 43 E ‘ ig a 
| ae ~ - f 
a 
ae, 
wer . - 
= ag aR: age alee ans es ars 5 eee ee Re ee. Stee, vee eee ae a. eee a Rae ees eae eo 
™ | —)}, . | 
7 oc a3 : 3 i ; ” 
1 j 5 ee = 
3 ae f : iff weeny 
iene Be “eee ain SMR ~~ oa an en Tacomas OCG aa ‘ 3 at F : Ff ag as 
& ee nee ‘O/ / hae ce 
: Rage . WAILLLAIVIO, wa hs f, 7 ae $ Rey 2: . . 
| LAWRENCE & | | Soe es 
s CRESMER =: el hg Me co FF fff a 
2s 8 86©=6 SCO. ; 2 fis // aay, es 
ys bis - is : < i: ——— ee oo a ate. 
ike 
ey Fae 


6 


ADVERTISING AGE 


Ls ee 
ee” ae 


March 7, 1938 


—« 


Chasers Join 
Campaign for 
Safe Driving 


New York, March 3.—Joining the 
crusade against drunken motorists 
but at the same time offering con- 
solation and a remedy to sober driv- 
ers who get caught with liquor on 
their breaths, Chasers, Inc., has 
launched a spring campaign for its 
tablet and gum breath deodorant. 

A photograph of a policeman issu- 
ing a court summons to a motorist 
features all advertisements. The 
copy reads, “Nobody has any sympa- 
thy for the drunken driver. He’s a 
menace and deserves to lose his li- 
cense. But we all feel sorry for the 
fellow who gets into a mess of trou- 
ble just because there is a whiff of 
alcohol on his breath. Avoid unjust 
suspicion, if you have had a drink or 
two ...even beer... and kill the 
breath with Chasers.” 

Chasers also are promoted as de- 
stroying tobacco and onion breath 
without leaving any odor of their 
own. The list of magazines being 
used includes The American Week- 
ly, Elks’ Magazine and Liberty. 
Kenyon & Eckhardt, Inc., is the 
agency in charge. 


——_ 


DON’T GET CAUGHT 
with liquor on your breath 


hy for the drunken dest es 


ay Sy inp 


aN. 
AFTER ONL DRUNK TAKE & CHASER. AFTER TWO, DONT DERIVE. 


CHASERS Ds reson 


TABLETS OF 


New copy for Chasers, breath deo- 
dorant, employs an_ effective scare 
appeal. 


Bank Names Lane 


The First Trust & Deposit Com- 
pany, Syracuse, N. Y., has appointed 
William T. Lane Advertising Agency, 
Syracuse, to handle its account. Wil- 
liam T. Lane and Lee Ramsdell, Jr., 
are account executives. 


ZENITH SECRET 
OUT AS ‘RADIO 
NURSE’ APPEARS 


Chicago, March 4.—Speculation on 
the mysterious new product of the 
Zenith Radio Corporation will end 
March 8 with appearance of the first 
advertisement in a half-million dol- 
lar campaign announcing the “Radio 
Nurse,” a supersensitive sound trans- 
mitting device, company executives 
said today. National magazines and 
Zenith’s coast-to-coast Sunday eve- 
ning radio program over the Colum- 
bia network will carry the burden 
of the announcement with heavy 
newspaper schedules in some 100 cit- 
ies also scheduled. 

The new device, which Zenith’s 
teaser campaign over the last four 
weeks has admitted “employs some 
of the principles of radio but is not 
for entertainment,” consists of two 
small units. One of these, called the 
“guardian ear,” will pick up even 
the slightest sound in the room in 
which it is placed and make it audi- 


..» TO THIS BILLION DOLLAR MARKET 


You can count on WTIC’s 50,000 Watts to give you a direct and profit- 
able line to Southern New England’s responsive billion dollar market. 


For WTIC outranks all stations in its area in popularity—with lis- 
teners—and with advertisers as well! 


IN NUMBER OF NETWORK ADVERTISERS 


FIRST IN NUMBER OF NATIONAL SPOT ADVERTISERS 
IN NUMBER OF LOCAL ADVERTISERS 


Write today for our interesting 32-page brochure giving full details on the Ross Federal 
Survey of WTIC’S popularity with listeners and facts about the WTIC Billion Dollar Market. 


WT 


The Travelers Broadcasting Service Corporation 


Paul W. Morency, Genera 


Representatives: Weed & Company 


IC 


© Member N.B.C. 
| Manager e 
e New York Detroit 


50,000 WATTS 
HARTFORD, CONN. 


Red Network and Yankee Network 


James F. Clancy, Business Manager 


Chicago = San Francisco 


——_.. 


BEHIND SCHENLEY'S COPY SCENES 


William A. Jensen (left), of Brown & Tarcher, helps Mac Ball (lower right), 
stage the scene for an illustration to appear in a new Old Quaker series in more 
than 400 newspapers. 


ble, considerably amplified, through 
the other unit which may be placed 
in any other part of the house. Both 
units become operative when simply 
plugged into an ordinary light socket, 
no special wired connection between 
the two being necessary. The price 
will be moderate. 

Principal uses for the new device, 
as seen by Zenith officials, will be in 
the care of children and invalids. 
With the ear unit placed in the nur- 
sery, a mother can plug in the voice 
unit in any other room in the house 
in which she may be and instantly 
hear every sound made in the nur- 
sery—a cry, a window or door open- 
ing or, so sensitive is the device, 
even the child’s breathing. 

The magazine schedule includes 
Baby Talk, Child Life, Good House- 
keeping, Hygeia, Ladies’ Home Jour- 
nal, Parents’ Magazine, The New 
Yorker, The Saturday Evening Post, 
Woman’s Home Companion and pub- 
lications for the medical and nursing 
professions. The largest newspaper 
space scheduled totals 4,320 lines. 

In addition to the advertising cam- 
paign, elaborate promotional plans, 
including demonstrations before med- 
ical and nursing groups throughout 
the country, have been developed for 
the new product. These were outlined 
to Zenith distributors by E. A. 
Tracy, vice-president in charge of 
sales, at meetings in San Francisco, 
Chicago and New York. Zenith’s 20,- 
000 dealers throughout the country 
will hear the story at meetings set 
up by the distributors this week. 

Newspaper and magazine adver- 
tising of the Zenith Company is han- 
dled by the E. H. Brown Advertising 
Agency. J. Walter Thompson Com- 
pany handles the radio program. 


Kempner Appoints 

Kempner Realty Corporation, New 
York, manager of real estate proper- 
ties for insurance and banking com- 
panies, has appointed Metropolitan 
Advertising Company, New York, as 
its agency. Newspapers, magazines 
and direct mail are scheduled. Fran- 
cis X. Manning is account executive. 


Hare Joins Vichek 


Jack Hare, recently associated with 
Calvert Distillers Corporation 
in the sales promotion division, has 
joined Gordon Vlchek Advertising 
Agency, Cleveland. 


Butler Brothers Opens 


National Advertising 


Butler Brothers, Chicago, largest 
company of its kind in the variety 
field, will launch its first national 
advertising in The Saturday Evening 
Post in May. 

The campaign will be on behalf of 
the Ben Franklin League, a volun- 
tary variety store chain. 


Plan Norge Drive 


Norge division, Borg-Warner Cor- 
poration, will start a new magazine 
drive March 26. The campaign also 
will include posters and co-operative 
newspaper copy. American Home, 
The American Weekly, Better Homes 
é Gardens, Christian Science Moni- 
tor, Collier’s, Good Housekeeping, 
Parents’ Magazine, This Week and 
Woman’s Home Companion are sched- 
uled. Cramer-Krasselt Company, Mil- 
waukee, is the agency in charge. 


Airs Sports 12 Years 


Tide Water Associated Oil Com- 
pany will complete its 12th consecu- 
tive year of broadcasting exclusively 
the outstanding collegiate athletic 
events of the Pacific Coast with cul- 
mination of the forthcoming spring 
season of track meets. 


Issues Type Book 


A. Raymond Hopper, New York 
typographic designer, has_ issued 
“Hopper’s Type Tables,’ a volume 


giving fundamental arrangements of 
the “sets” of more than 600 type- 
faces, embracing nearly 5,000 fonts. 


Applebaum Changes 
William Applebaum, chief of the 
market research division of the 
Kroger Grocery & Baking Company’s 
food foundation, Cincinnati, has re- 
signed to join a Boston grocery chain 
as market research expert. 


Pays Agency Commission 

Starting with the April issue of 
Creative Footwear, Boston,  incor- 
porating The Shoe Style Digest, 4 
15 per cent commission will be paid 
to advertising agencies. 


Lowenstein Named 


Ira F. Lowenstein has joined Clin 
ton G. Harris, Advertising, Ne¥ 
York, as account executive. He was 
formerly with Pettingell & Fenton, 
New York. 


——— 
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Dealer Identification 
Signs Erected 


Nationally 


Consult us when planning to erect point-of- 
purchase identification signs or Highway 
units. Flat rate, no crating, shipping °° 
warehouse charges. 

Maintenance and erection service only. Wé 
do not manufacture. 


Write, wire or phone for details. 
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We at THIS WEEK feel that the best testimonial any advertiser can write is the one 
| headlined “Pay To The Order Of—.”’ One of America’s “top ten” advertisers has been ane 
p sending us these, regularly, since our very first year. And since the checks have been a 

growing bigger each year, we think that’s worth talking about: = 


: This company tried a $13,000 “test” in 
1935 the new-born THIs WEEK—making us 

rk 20th on their list of 31 magazines. 

‘f G They jumped that to $109,250—mak- 

| | / G3 ing THIs WEEK 8th out of 29 magazines. 

7 They increased that to $173,456 mak- 

"9 19 3 ing THIs WEEK 6th out of 30 magazines; 

ki 2nd out of all the “generals.” 

: gy In the first 2 months, they’ve spent 
793° $51,823 in Tus WEEK—35.3% more 


: | than in the same 1937 period. 


Evidently THIS WEEK is selling goods for this advertiser. Their advertising department 
can probably tell you why. Their sales department can, too. So can their district man- 
agers, their jobbers, their dealers, their public. Each group may have its own slant on 
the subject, but put them all together and it comes down to this: — 


THIS WEEK sels BOTH sides of the counter 
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Price Fixing 
on Golf Balls 
Halted by FTC 


Washington, D. C., March 1.—The 
Federal Trade Commission yesterday 
issued a cease and desist order 
against the Golf Ball Manufacturers 
Association and the Professional Golf- 
ers Association of America barring 
pricing agreements between these 
groups held in violation of the FTC 
and Robinson-Patman acts. 

The FTC order climaxes several 
months of charges and denials by 
those involved and may serve to com- 


pletely close the matter. Sentiment 
among the manufacturers indicated 
that the order was received with 
some favor, while the PGA has not 
announced as yet that it would carry 
the case further. 

The eight manufacturers named 
produce a majority of the golf balls 
sold in the United States. They are: 
A. G. Spalding & Bros., U. S. Rubber 
Products Company and Dunlop Tire 
& Rubber Company, New York; John 
Wanamaker, Inc., Philadelphia; L. A. 
Young Golf Company, Detroit; 
Worthington Ball Company, Elyria, 
O.; Wilson Sporting Goods Company, 
Chicago, and Acushnet Process Com- 
pany, New Bedford, Mass. 

The manufacturers association, as 
reported in ADVERTISING AGE Oct. 25, 


had argued that prices of “PGA” golf 
balls were set under terms of a li- 
censing agreement based on patents 
held by two members of the associa- 
tion. At that time the manufactur- 
ers also voiced a willingness to go on 
trial in the matter. An executive of 
one of the companies involved, how- 
ever, said today that this was un- 
likely. 


In New Building 


The Houston Chronicle, Houston, 
Tex., celebrated moving into its new 
building with a 160-page special edi- 
tion. 


Terry Shifts Office 


Harry Terry, advertising and sales 
economist, Chicago, has moved his 
office to 8 S. Michigan avenue. 


Frankford’s 50th Year 


Honored by “Record” 


The Philadelphia Record recently 
issued a special section celebrating 
the 50th anniversary of the Frank- 
ford Grocers Association, a group 
which at present has more than 
2,000 member stores. 

A total of 110 advertisers were 
represented in the special section 
which carried 29,819 lines of copy. 


Sponsors Art Show 
The Art Directors Club of Chicago 
will sponsor an exhibition of adver- 
tising art March 7-19 at Marshall 
Field & Co. 


Smart to WORL 


Howard Smart has joined the sales 
staff of WORL, Boston. 


UW11'S BEHIND IT ALL! 


What's behind today’s news... . in Busi- 
ness, for example? What's the real sig- 
nificance of today’s momentous events 
at home and abroad? What will today’s 
happenings mean tomorrow? 


For a clear, authoritative answer to 
these questions, thoughtful men and 
women in increasingly large numbers 
are turning to Newsweek, the magazine 
of news significance . .. For while News- 
week gives an honest, impartial report 


of the day’s news, it does not stop with 


this. It goes further and interprets the 
news, tells what it means, points out the 
probable consequences, and adds the 
signed opinions of noted authorities. 


With such an editorial formula 
it’s only 


unique with Newsweek . . 


natural that this magazine's large and 
growing circulation should be concen- 
trated among influential people of in- 
telligence and means. It's only natural 
that advertisers should find it to be an 
exceptionally profitable saies medium. 


UP 30 PER CENT IN ADVERTISING REVENUE 


Newsweek's 30 per cent increase in advertising revenue in 1937 
over 1936 shows, certainly, that this magazine is doing a real 


selling job for advertisers . 


.. ls Newsweek on your 1938 schedule? 


Tlewsweek 


MAGAZINE OF NEWS S!GNIFANCE 


28,000 COPIES 
OF ESSAY RULES 
GO TO STUDENTS 


Chicago, March 3.—More than 28. 
000 copies of the leaflet giving details 
of the third annual ADVERTISING Agr 
essay contest for students have 4a}. 
ready been distributed throughout the 
United States and Canada, a check. 
up today revealed, and requests pour. 
ing in daily have necessitated a re. 
run of the material. 

With more than 30 newspapers op- 
erating local contests in conjunction 
with the national effort, and with lo. 
cal advertising clubs, college papers 
and other groups also cooperating, 
the 1938 contest gives every indica- 
tion of far surpassing previous con- 
tests in size and scope. 

During the past week addi- 
tional newspapers, the Atlantic City 
Press-Union, South Bend Tribune and 
Halifax Herald have joined the ranks 
of those sponsoring local tie-ups, and 
the Advertisers Club of Cincinnati 
has also joined the group of sponsor- 
ing organizations. 

The Springfield, Mass., newspapers 
this week also joined in sponsorship 
of the contest. 


$1,000 


In the national contest ADVERTISING 
AGE is offering a total of $1,000 in 
prizes to the writers of the best es- 
says of not more than 1,000 words on 
“How Advertising Benefits the Con- 
sumer,” and this sum _ will be 
matched, if not exceeded, by the addi- 
tional local prizes which are being 
contributed by sponsoring newspa- 
pers. 

The contest is divided into two di- 
visions, one for high school students 
and the other for college students, 
and first national award in each divi- 
sion will be $250 in cash, plus an all- 
expense trip to Detroit, where prizes 
will be awarded during the annual 
convention of the Advertising Feder- 
ation of America. 


Plan Old Angus Drive 


National Distillers Products Cor- 
poration, New York, will shortly 
launch a magazine and newspaper 
drive for Old Angus Scotch. This 
whisky is a product of Train & 
McIntyre, a Glasgow, Scotland, com- 
pany in which National recently ac- 
quired a substantial interest. Law- 
rence Fertig & Co., New York, is the 
agency in charge. 


Report on ANPA Drive 


The expansion drive of the Bureau 
of Advertising, ANPA, has brought 
enrollment of 37 new members, the 
committee in charge reported March 
1. Newcomers include newspapers of 
every size. Campaign “captains” in 
43 states and Canada, members of 
the bureau and newspaper represent- 
atives have been furnished with cop- 
ies of the presentation, ‘“‘The Road 
Ahead for Newspapers,” promotional 
spearhead of the drive. 


in Prizes 


Complete Broadcast: 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWwooD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
STAte 0366 
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Brisbane boasts 343 homes. You be the judge. Do your products 63% who in the West are dominated by Associated Weekly. 
sell to these homes? Do you sell to that 37% of all families in the | Seven hundred and twenty-eight copies of Associated Weekly 
country that earn less than $1250 a year? Do you sell purely ona _—_ colorfully display your advertising in the 644 homes of Menlo 


price basis, over the “bargain counter,” through pushcart vendors, | Park and the homes in its immediate environs. This is only one 
or out of the proverbial “cracker barrel’? example. Throughout the seven western states Associated 

We'll wager your answer is “NO.” We'll wager you sell your Weekly's 1,264,680 circulation concentrates on this 63%, the 
products to the 6370 who have money to spend . . . the 63% _— 1,689,632 families who are your actual market for advertised 


who prefer quality and react to national advertising . . . the | goods. Associated Weekly sells the worthwhile West. 
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SSE LSS SC SERRE eRe Sac Bical i so leA a Ok . +. WHICH CONTAINS NEW 
OFFICES: NEW YORK 4. CHICAGO , SAN FRANCISCO. LOS ANGELES MARKET FACTS ON THE WEST 


ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


SA 
ao FRANCISCO CHRONICLE OAKLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS- TELEGRAM SAN DIEGO UNION 
OENIX, ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA NEWS. TRIBUNE SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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Brightened by 
Cudahy Drive 


Chicago, March 4.—Cudahy Pack- 
ing Company has launched a vigor- 
ous newspaper drive on behalf of its 
new Puritan Tender Ham in Midwest 
and Western states. This campaign, 
coming on the heels of the industry’s 
concerted effort to publicize the plen- 
tiful supply and prevailing low prices 
on meat, provided a strongly opti- 
mistic note in the meat promotion 
picture. 

Taste, convenience and economy ap- 
peals were salient features of 1,000 
and 600 line copy appearing in more 
than 100 newspapers. Cudahy’s price 
on the new product, company spokes- 
men said, will vary according to 
market. 

Sale of the ham in cans was also 
held a future possibility, although 
no definite plans have been made. 


Use Color Copy 


Bi-weekly insertions, many of them 
in two colors, will also feature a new 
money back guarantee on the ham. 

Merchandising plans on the regu- 
lar Cudahy Puritan ham and canned 
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continued for an undetermined pe- 


riod. 
Roche, Williams & Cunnyngham, 
Chicago, 


is the agency in charge. 


Two for Shankweiler 
Fred L. Shankweiler Advertising 
Agency, Allentown, Pa., has been ap- 
pointed to handle the advertising of 
First National Laboratories, Inc., 
Leighton, Pa., proprietary products. 
Newspapers and direct mail will be 


used. National School Slate Com- 
pany, Slatington, Pa., has also named 


Shankweiler to direct a 
and direct mail campaign. 


Mrs. Craig to Blair 


Mrs. Jean Craig, widow of the for- 
mer Craig & Hollingbery, Inc. part- 
ner, has sold her interest in the ra- 
dio representative company and 
joined the New York office of John 
Blair & Co. The Blair company has 
been appointed representative for 
WJAX, Jacksonville, Fla. 


Issues 2,700 Directories 


With 2,700 copies of the 1938 direc- 
tory of Chicago agencies and news- 


newspaper 


Task for Copy 
of the Future 


Lancaster, Pa., March 4.—Industry 
has a magnificent opportunity to in- 
crease the dividend power of its ad- 
vertising by having it tell the “be- 
hind the scenes” story of products 
as well as selling the products them- 
selves, John P. Young, advertising 
manager of the Armstrong Cork Com- 
pany, told a dealers’ convention here 
today. Product sales alone are but a 
part of industry’s task, he asserted. 

This wider scope for such copy, he 
said, would include selling the man- 
agement-labor policies of the com- 
pany, the pioneering and the _ re- 
search involved in making new prod- 
ucts or improving old products. 

Such a policy, he emphasized, will 
bring industry the maximum returns 
from its advertising. “If industry 
has failed to get the greatest return 
from its advertising dollars, it is be- 
cause it has not taken the time to 


paper representatives issued, 300 re- 
main available for distribution, P. L. | 
Henriquez, manager of the St. Louis | 
Post-Dispatch Chicago office which is 
issuing the directory, has announced. | 
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sell itself to the public through ad- 
vertising. 

“What an opportunity manufactur- 
ers miss when they fail to tell the 
public about the hundreds of thou- 
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The electric range industry's joint campaign will feature this woman's magazine 


copy openin 


sands of dollars that go into the 
pioneering, the research and_ the 
engineering that precede a new 
product.” 

Mr. Young predicted that the fu- 
ture would see larger appropriations 
for this purpose and the development 
of a new advertising technique. 

“Within the next 10 years manu- 
facturers will add new advertising 
dollars to their budgets in order to 
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dealers’ 


Make your product easy to 
to buy it. 
The importance of this 


find! ‘Tell prospects where 


fundamental in selling is 


recognized by these well known concerns. Their trade 
marks appear in the ‘yellow pages,’ with distributors 
and dealers listed underneath. 

In this way they make all their advertising more 


effective, because prospects 
ized outlets. 


can readily locate author- 


The same result has been obtained by companies 


in many lines. 


Have you used Classified Directories 


for your business? Let us work out a plan exactly 


matched to your distribution. 


American Telephone & Telegraph Company, 
Trade Mark Service Division, 195 Broadway, 


New York (EXchange 3-9800) or 311 West 


Washington St., Chicago (OFFicial 9300.) 


g next month. 


ten of lagi role in creating a 
| better America. Such a_ program 
may well become a new technique in 
selling. That means that its 
able influence will be felt 

out the mercantile business.” 


favor- 
through- 


Willis Agency Closes; 
Pruitt Joins Cord 


P. P. Willis Corporation, Chicago, 
agency formerly handling accounts 
of Cord Corporation and subsidiaries, 
closed its offices last week follow- 
ing a re-organization of Cord Corpo- 
ration and transfer of the accounts 
to other agencies some months ago. 

P. P. Willis, formerly president of 
the agency, is not expected to an- 
nounce his future plans until his re- 
turn from an extended Florida vaca- 
tion. R. S. Pruitt, secretary, has be- 
come general legal counsel for Cord 
Corporation. John Hoy, vice-presi- 
dent, has not announced his future 
plans. Maurice Elgutter has joined 
Aubrey, Moore & Wallace, Ine., Chi- 
cago, as reported Jan. 31 in Abver- 
TISENG AGE, 


To Hays MacFarland 


R. R. MeGregor, formerly with 
Thornley & Jones, Chicago, has been 
elected vice-president of Hays Mac- 
Farland & Co., Chicago. In the new 
post Mr. 


ity and public relations. 


Join “Parent-Teacher” 


Mrs. Dorothy Blake, author, has 
been appointed editor of the National 
Parent-Teacher and Marion C. Taylor 
has been named magazine consultant. 
Miss Taylor was formerly merchan- 
dise editor of Conde Nast publica- 
tions. 


Buys “Brewers News” 

David B. Gibson, Chicago, pub- 
lisher of Brewers Journal which re- 
cently absorbed two other publica- 
tions in the field, also has absorbed 
Brewers News, New York, weekly 
trade newspaper. 


“Judge” in Film Field 


A series of single-reel, humorous 
films devoted to the national political 
scene will be produced by Judge. En- 
titled “The Washington Parade,” the 
films will be comparable in treatment 
to “The March of Time.” 


IN SEATTLE THE 
TIMES CARRIED 
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FURNITURE ¢ HOUSEHOLD 
 LINAGE DURING 1937.. 


2nd Paper... . 26.975 
3rd Paper... . 7.3% 


When a newspaper leads its competi- 
tors in 19 out of 24 retail advertising 
classifications (as does The Seattle 
Times) there can be only one answer: 


CONSISTENTLY SUPERIOR RESULTS! 


O'MARA & ORMSBEE, Advertising Rep- 
PUBLISHED DAILY and SUNDAY 


The Sealtle Cimes 


McGregor will head a re- 
cently created department of public- 
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HAT do Des Moines advertisers who have used 
The Christian Science Monitor think of it as an 
advertising medium? 

“There is no doubt that Monitor advertising is read 
very carefully and that the response to it is considerably 
above the average,” wrote a Des Moines merchant, “judg- 


ing from the direct calls and specific references to our 
advertising which we have received.” 


And this from another Des Moines advertiser: “We 
think it only fair to write to tell you about how pleased we 
D 


are with the returns from our advertisement which ap- 


peared in the Magazine Section of The Christian Science 

Monitor. Orders have come to us from 24 states and 3 
THE 

CHRISTIAN SCIENCE MONITOR 


Canadian provinces — all as a result of our Monitor 
advertisements.” 
A Daily Newspaper for All the Family 
Published by The Christion Science Publishing Society, One, Norway St., Boston, Messachusetts 


Such returns are not exceptional. If you are inter- 
CHICAGO OFFICE: 333 North Michigan Avenue 


ested in the advertising of a meritorious product or serv- 


} ice, the Monitor has something unusual for you. 
OTHER BRANCH OFFICES: New York, Detroit, St. Louis, Kansos City, 
San Francisco, Los Angeles, Seattle, Miami . . . London, Paris, Geneva 


Names of writers quoted will be given upon request. 
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Big Business and Bad Business 


Bernard Baruch’s testimony before 
a Senate committee investigating 
unemployment has attracted wide- 
spread attention and comment, as 
well it might. It is one of the most 
accurate analyses of the current busi- 


ness situation yet given to the 
public. Coming from an important 
man in finance, who is likewise a 


recognized liberal, it carried excep- 
tional weight. 

One of his most significant re 
marks emphasized the desirability 
of distinguishing between big busi- 
ness and bad business. The national 
administration has made no secret 
of its feeling that big business, 
per se, is undesirable, and that many 
of its policies, as to taxation, regula- 
tion and government competition, 
have been aimed at the major enter- 
prises of the country. 

As Mr. Baruch said, it is the duty 
of government to attack monopolies 
and unfair business competition, but 
it is unwise to attack all business 
merely to reach a minority of cul- 
prits. And setting up government 
competition, as is being done by 
TVA in order to put certain utilities 
out of business, is the surest way of 
stifling enterprise and preventing a 
normal business expansion based on 
confidence in the future. 

There are numerous big corpora- 


tions in the United States, but it 


would be hard to prove that many 
of them represent monopolies. As a 
matter of fact, some representatives 
of big business have a harder time 
showing a net profit on their opera- 
tions than smaller, light-footed com- 
panies which can move fast in adapt- 
ing their policies and products to 
new conditions. As Fortune recently 
pointed out, unscrambling some of 
the merger omelets might produce 
far greater success than is being 
experienced at present. In very few 
fields does a big competitor dominate 
unless he succeeds in convincing the 
public that he is giving the best 
values obtainable. 

Unreasonable restrictions on busi- 
ness are too likely to discourage the 
sort of competition which keeps big 
business on its toes, Young, enter- 
prising companies, given the oppor- 
tunity, can create new markets in 
short order, with the aid of interest- 
ing new products and aggressive 
advertising. The thing that siows 
down big business unfortunately 
operates to hamstring little business 
also. 

We have a feeling that Mr. Ba- 
ruch’s timely comments may mark 
the beginning of a changed view- 
point on the part of the administra- 
tion. Such a change would start 
things going again at a prosperity 
pace. 


Absentee Management 


W. Averill Harriman, chairman of 
the Union Pacific and Illinois Cen- 
tral railroads, and well-known in- 
vestment banker, said recently that 
there are corporations now domiciled 
in New York which should go back 
home and identify themselves more 
closely with the communities upon 
which they are dependent for busi- 
ness success. 

He pointed out that political am- 
munition is supplied by the tendency 
bigger businesses to establish 
their management headquarters in 
New York, thus suggesting to the 
publie, well government, 
that they are “dominated by Wall 
street.” 


of 


as as to 


Taking Mr. Harriman’s advice, the 
board of directors of the Illinois 
Central will hereafter meet in Chi- 
cago instead of New York. The road 
also announced that the direc- 
will be enlarged, and that 


has 


torate 


more Midwesterners will be added to 
the board. Thus its complexion will 
be changed from one largely Eastern 
in personnel and background to a 
directing group which will reflect 
the interests of the region in which 
the I. C. operates. 

Many of the troubles which have 
afflicted big business are largely the 
result of remoteness from workers 
and customers. Closer immediate 
contacts with men in the factory, 
distributors and consumers might 
make a lot of difference in the atti- 
tude of these groups toward compa- 
nies which to them have become 
merely impersonal machines which 
hire and fire with reference only to 
financial results. 

“Here’s your hat, what's your 
hurry?” is Mr. Harriman’s sugges- 
tion, and for many companies with 
employe and public relations prob- 
lems it sounds like good advice from 
an expert. 


—R. J. Day in The New Yorker 


“Our survey shows, gentlemen, that 4,694 typical housewives endorsed Snackies, 
13,873 typical housewives hadn't heard of Snackies, and | regret to report that 
1,433 typical housewives told our representative to go to hell.” 


Ad-libbing 


News of Diseases 


In Pawtucket, Wilmington and AIl- 
lentown, and perhaps other towns 
that we don’t know about, because 
we do have to perform other tasks in 
addition to reading newspapers, 
Lifebuoy is running a series of small 
advertisements which deserve special 
notice. 

Taking a leaf from the success of 
the numerous current radio advertis- 
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ers who have discovered that it is 
possible to kid the product and its 
story without driving customers 
away, Lifebuoy is taking B. O. for 
a ride on the funwagon, with copy 
like that shown here, which inciden- 
tally appeared on the amusement 
page. 

The copy, which we hope you can 
read, is all just about the same. The 
piece shown here tells the story of a 
city editor who is sending a man out 
to get the story of a wife who shot 
her husband because he had B. O., 
and the reporter is cautioned to use 
Lifebuoy himself before he goes out 
on the assignment, just in case the 
lady is still in a murdering mood. 

Other copy shows an_ exclusive 
photograph by ‘‘Funny-Fotos” of a 
dancing couple, the lady dressed in 
the latest from Paris, including a 
very efficient-looking gas mask, and 
another series utilizes line drawings 
in cartoon style to show a lady rise 
from her seat in a street car, so that 
she may point out the Lifebuoy car 
card message to the odoriferous gen- 
tleman who has been seated beside 
her. 

And while all this is going on, a 
current Listerine advertisement, 
while faithfully sticking to its story 
that the insidious thing about halito- 
sis is that even your best friend 
won't tell you, takes children out of 
the category of best friends with a 


headline and illustration announcing, 
“If you want the truth—go to a 
child.” 


Let's Actually Say Something 


This column has so _ frequently 
commented favorably on current in- 
stitutional copy aimed at reselling 
the public on business in general and 
a specific business in particular that 
it feels equally free to point out that 
not all such advertising, by any 
means, is doing the job it should be 
doing. ’ 

This observation is based on an ad- 
vertisement of the Manufacturers As- 
sociation of Jamestown, N. Y., and 
perhaps we are being unfair in sing- 
ling it out for criticism. But it does 
seem to us that this page, headed, 
“Are you an American citizen,” ex- 
emplifies a type of institutional copy 
which might once have had a place, 
but which is no longer good enough 
to do more than win sneers from the 
people it is intended to influence. 

This Jamestown ad is filled with 
noble platitudes—the kind that are 
usually associated with Fourth of 
July orations—and while it may 
sound all right to a lot of people, it 
is our firm belief that it will take 
more than platitudes to resell busi- 
ness and industry to the public. 
Broad general statements about “un- 
American forces” and “obeying the 
laws yourself and supporting law en- 
forcement at all times” will no doubt 
strike responsive chords in the 
hearts of those who believe them 
without seeing them reiterated in 
print, but we doubt their ability to 
convince those at whom they are spe- 
cifically aimed. 

Give them facts and figures—give 
them drama—give them all the other 
elements that make sales when you're 
selling tooth paste or cough drops or 
furniture. 

Jottings 

We'd hardly got the piece about the 
Cleveland photographer’s model who 
used promotion for herself in print 
before we received a neat printed 
folder showing various. character 
studies of Charles H. Wilson of Chi- 
cago, and advising that his services 
are available to all and sundry. . . 

We’re wondering why, judging 
from the shape of the tins they use, 
most pipe tobacco manufacturers as- 
sume that all pipe smokers still carry 
their tobacco on their hips. . 

And after looking over a group of 
famous ads that pulled their heads 
off for products that are long since 
dead and buried, we’re inclined to 
wise-crack that some of the best copy 
seems to have been written for some 
of the worst products. At least, it 
does seem true that even the best ad- 
vertising won’t drag in the custom- 
ers forever unless the product really 
has something. . . 


_ 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from con. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national! aq. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


No. 1309. Influence—to 


Actions of Men. 


Time has issued this cleverly cop. 
trived brochure, which grows large, 
as the pages proceed, indicating the 
dealer influence constantly accumy. 
lating from the seven important 
sources which are enumerated. 


No. 1310. It’s a Crime. 


In this brochure, Ladies’ Home 
Journal tells about its program of 
personal investigations among women 
in all parts of the country in order 
to learn their opinions and convice. 
tions on the subjects that most con- 
cern them. The Journal’s editoria] 
scope and reader interest in the va- 
ried human problems outside the 
household are discussed. 


No. 1311. Circulation by Census Di- 
visions. 


This folder, issued by The Western 
Producer, provides a circulation map 
of British Columbia, Alberta, Sas. 
katchewan and Manitoba, with tabu- 
lations of farm homes and circula- 
tion, by census divisions, in these 
provinces. 


Affect the 


No. 1312. Copy Testing Plan. 

Grit has issued this folder, which 
contains full details of the publica- 
tion’s copy testing plan, showing how 
advertisers interested in the small 
town market may gauge the pulling 
power of copy before it is scheduled 
for a general campaign. 


No. 1292. Oklahoma . . Brightest 
Sales Spot in the Land. 
Expressions of opinion from au- 
thoritative sources, on 1938 prospects 
for the Southwest, highlight this 


brochure issued by The Daily Okla | 


homan, Oklahoma City Times, The 
Farmer Stockman and Radio Station 
WKY. Facts about these media and 
their coverage of the market are 
given. 


No. 1302. Coverage of the Mutual 
Broadcasting System. 


This brochure, issued by Mutual 
Broadcasting System, offers a cover: 
age breakdown with three sets of 
maps in which have been condensed 
the coverage of all Mutual stations 
with WLW, coverage of all Mutual 
stations with WSAI, and coverage of 
Mutual’s basic stations with WLW. 
Also included are maps_ showing 
radio homes, retail sales and popu: 
lation density of the United States. 


No. 1287. Annual Summary and Re- 
port. 


True Story Magazine has issued 
this report which shows the adver: 
tising volume and revenue of si% 
major women’s magazines for the 
year ending Dec. 31, 1937. 


No. 1295. In Cleveland 4 out of 10 
Have a Vital Reader Interest 
Profitable to You. 

A picture of Cleveland’s largé 
Catholic market is given in this 
folder issued by the Catholic Un 
verse Bulletin. While the national 
average of Catholic homes is 20 Pé 
cent, 40 per cent of Cleveland's homes 
are of this faith, according to thé 
folder, which shows the interest ! 
the 254 churches, schools and inst! 
tutions, and the coverage of thi 
market by the Bulletin. 


No. 1308. What! Skyscrapers ™ 
Africa? 

Farthest from the average perso! § 
idea of “darkest Africa,” phot 


graphs and figures in this marke! 
analysis, issued by African AS” 
ciated Newspapers, Ltd., offer 4 P!* 
ture of modern cities with tall puild- 
ings, movie theaters and prosperous 
homes, with the story of an exP4? 

ing market for American g00ds. 
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WHO WILL SELL MOST 
IN TROUBLED TIMES? 


The one who has broad faith and stubbornly insists that he will keep on 


with a general advertising plan, come what may? 


Or the manufacturer who realizes that no matter how serious a depression 

this country ever goes through, there are always some areas where business 

is relatively good, and who takes advantage of this situation to emphasize 
his advertising wherever these good areas appear? 


b iow might seem a simple question to answer. But one all important 
obstacle confronts the man seeking these good areas. The retail 
pattern of the nation is nervous; it shifts weekly, daily, almost hourly. 
A blizzard in Buffalo ties up transportation facilities and department 
store, drug store, even grocery sales fall off. But a mill reopens in 
Syracuse and sales of retail merchandise gain sharply there. 

How can a manufacturer twist his sales plan fast enough to avert 
or take advantage of such local conditions as quickly as they develop? 

There is a way. It is a unique advertising medium; an entirely 
different kind of magazine that automatically avoids the empty 
pocketbook towns and concentrates in communities where buying is 
brisk. It shifts coverage for its advertisers almost daily, as general 
sales opportunity itself shifts. 

That medium is newsstand-sold True Story Magazine. To achieve 
this remarkable circulation mobility, True Story has built up one of 
the greatest retail organizations in the world. It is a sales machine 
comprising 104,326 retail outlets—including drug stores, chain&syn- 
dicate stores, hotels, restaurants, department stores, cigar stores, and 
grocery stores. Through a staff of 700 supervisors constantly travel- 
ling in the field, this great retail sales machine is geared to adapt 
True Story and its advertisers instantaneously to rising and falling 
retail markets all over the country. 

Last week, for example, rainy weather put San Francisco and Los 
Angeles in the doldrums. True Story field representatives pulled 
copies by the bundreds from California newsstands. On the other 
hand, Seattle and Portland, enjoying an out-of-season employment 
boom, were buying. And northwards went the California copies for 
extra concentration in Washington and Oregon. What a break for 
True Story’s advertisers! 


There have been few workers in Detroit's automotive plants for 


weeks, and so the stores downtown have been relatively empty, too. 


In Fort Worth and Dallas the sun has been shining after a month of 
rain and consumer demand is running unusually high. A large propor- 
tion of True Story’s normal Detroit circulation bas been, therefore, 
reshipped to Texas and again True Story's advertisers are protected 
against expensive coverage where sales cannot result—or missing 
unexpected sales opportunities elsewhere. 

These redistribution operations apply not only to cities and states, 
but to neighborhoods within the cities. Spotty industrial activity fre- 
quently exists entirely within the confines of one town. Retail sales 
on the North Side may be up and, on the South Side, down. A week 
later, the reverse may be true. If you study statistics diligently, you 
may know what happened—a month or six months hence. But True 
Story’s field representatives know every day. And they adapt True 
Story’s distribution—and the distribution of True Story’s advertisers 
efforts—right on the spot. 

There is, on an average, more than 50,000 such redistribution 
transactions each and every issue. No other advertising medium is 
geared to give your advertising such last minute protection against 
wasted effort or missed opportunity. Ask yourself, who will enjoy 
the greater advantage: the company which advertises inflexibly in 
the same communities month after month along preconceived dis- 
tribution lines, regardless of local, frequent shifts in opportunity from 
the pattern that was right only at the period when it was originally 
established? Or the advertiser whose effort will be proportionately 
and automatically diminished or increased at the last minute, day by 
day, as sales opportunity shifts? 

No wonder this “recession” year sees more new business lineage 
in True Story than at any time during the past 5 years. 

True Story spent thousands of dollars on this unique and elaborate 
system of market control. Will you, too, profit from this expenditure 


and organization to make the utmost sales progress in 1938? 


etait 


{ ‘ey ne ie eg ee ee aes el PES 4 ei be sete %%, ne me bi iP ' aif ; _ ‘es je Oe r Poe P : x : aoe : : 9 
38 | = | 
— ( eeeeeFeFeFeseFeFeeFeFeFeFeFFesFFsFsFsesSF 
‘Ss | 
— 
7 be 
‘OmM- : 
ugh 
ad. 
ecy- 
tter. : 
the : 
COon- 
rger : 
the 
imu- walt 
tant Meee. 
. + a! zs + 
; | by 
? aaa 
a 
3 ; 
: | : 
au- Pace 
ects is 
this 
kla- Fi ii Pe 
The Ce ane 
tion scot 
and 
are (© 
tual 
tual 
ver: | 
3 of 
nsed 
ions — ; 
tual © : 
q me 
LW. & fe 
ying iow : igi 
opu: | ee 
e8. ee ars alti 
Re- é 
Fee 
ued tau 
ver: ae 
six Ce cere 
the elt a 
f 10 - ae 
rest ae 
irge : ee, 
4 —— 
Tni- ES 
ynal Re can 
= i i, 
mes une 
the § ge er 
ip is 
sti: oes 
his am a Pent 
mers 
ei: ala 
in ae 
- | ee Be 
ol ee shat 
ket ee aes 
380° iy one 
v4 wnsy, 
jus = 535 
nd: Rae” A 


3 Betas Faas ca A Ries 2? oes 
; : ae” tet Sy . 


ADVERTISING AGE 


mo re 
oi 47a re 


March 7, 193g 


a 


, rk . oe ; 

. ; ee” 
tala a ‘s 
Ke 


YAR OFF SPAGHETTI; DINNER 


The chef himself gives a savory sell- 
ing punch to this new counter display 
for Chef Boiardi Italian Foods produced 
by General Carton Company, Cleveland. 


PROBLEMS TO BE 
IRONED OUT AT 
PACKAGING MEET 


Chicago, March 3.—Current pack- 
aging, packing and shipping problems 
will be discussed by national authori- 
ties in these lines at the 8th Annual 
Packaging Conference and Exposi- 
tion, it was announced today. The 
conference, sponsored by the Ameri- 
can Management Association, will be 
held March 22-25 at the Palmer 
House. 

At the exposition, all packages en- 
tered in competition for the Irwin D. 
Wolf Awards, winners of which are 
pictured on page 39, will be on dis- 
play. Approximately 75 companies 
will present outstanding develop- 
ments in machinery, equipment, sup- 
plies and services. 


Nelson Opens Section 


Donald M. Nelson, vice-president of 
Sears, Roebuck & Co., will open the 
section on Unit Packaging with a 
talk on “Informative Labeling.” 
Other featured speakers in this divi- 
sion are H. D. Payne, Chicago Molded 
Products Corporation, speaking on 
“Progress in Plastics’; F. D. Gonda, 
vice-president, Einson-Freeman Com- 
pany, and Irwin D. Wolf, vice-presi- 
dent, Kaufmann Department Stores, 
Pittsburgh, on ‘Packaging from the 
Customer’s Viewpoint.” 

Speaking at the Packaging Machin- 
ery meetings will be Carl Lambelet, 
president, New Jersey Machine Cor- 
poration, Hoboken, and C. E. Kafka, 
production manager, National Tea 
Company, Chicago, on “Coordinating 
the Work of Production Manager and 
Machinery Builder.” 

A full day clinic on shipping con- 


@ Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Wire, write or phone . . 


KAUFMANN & FABRY CO. 
425 S. Wabash Ave. ® Chicago 
PHONE HARRISON 3135 


tainers will be held March 23 in the 
Packing and Shipping meeting, some 
of the speakers being William B. 
O’Keefe, Westinghouse Electric & 
Mfg. Company; J. H. Clark, Swift & 
Co.; George Webber, Standard 
Brands, and P. C. La Pierre and F. 
E. Ruroede, Anaconda Copper Min- 
ing Company. 
Discussion on Barrels 

“Construction and Use of Barrels” 
and “Loading and Staying of Carload 
Shipments” are subjects to be dis- 
cussed at the Bulk Packaging ses- 
sions. “Bags: Printing and Design” 
will be discussed by T. M. Scruggs, 
Bemis Brothers Bag Company, St. 
Louis, and C. H. Hartman, St. Regis 
Paper Company, New York, will speak 
on “Progress in Moisture and Wa- 
ter Protection.” 


Gillette’s New 
Electric Shaver 
Not Ready Yet 


Boston, March 2.—Persistent re- 
ports that Gillette Safety Razor Com- 
pany plans to bring out an elcctric 
shaver immediately were confirmed 
this week with this statement by S. 
C. Stampleman, president: 

“For some years the company has 
been experimenting in the develop- 
ment of an electric dry shaver and 
during 1937 designed a model which 
it believes to be superior to any simi- 
lar device now on the market. The 
manufacture of this product requires 


absolute precision and involves the 
careful training of a whole group of 
employes, but the new machinery is 
in process of installation and every 
effort is being made, consistent with 
proper care, to facilitate its manufac- 
ture and marketing. 

“The management will have no 
hesitation in recommending it as a 
Gillette product of the highest qual- 
ity for those who prefer an electric 
razor, but at the same time, of course, 
the company will continue to stress 
the well-established and constantly 
improved Gillette razor and blades 
for those who prefer this method of 
shaving.” 


“Newsweek” Moves 
Newsweek has moved its Boston of- 
fice to 158 Tremont street. 


—_ 


Memorial Loan Fund 
for Russell T. Gray 


The Russell T. Gray Memoria) 
Loan Fund has been established g 
Purdue University, Lafayette, Ing 
in memory of the late Chicago indys. 
trial agency executive. 

Funds have been contributed py 
Russell T. Gray, Inc., members of 
that organization and the Purdye 
Alumni Association, of which My 
Gray was a past president. He was 
a member of the class of 1915 at the 
university. The loan fund will he 
used to assist needy students in their 
third and fourth years. 


Gordon Moves 
Harold Gordon Advertising, Los 
Angeles, has moved to 5539 Sunset 
blvd. The new telephone number js 
Granite 5188. 


“John, it’s 


vitally important that we take every 


advantage of market conditions and prices in re- 


plenishing inventories.” 


“There certainly can be no argument about that.” 


BUS 


Comments like those below are neither 
imaginary nor unusual. They are direct quota- 
tions from letters in our files. ‘‘Money and The 
Markets” is just one of many features of 
Business Week which result in so many un- 
solicited testimonials to the usefulness of 
Business Week to business men. 

‘Money and The Markets” is just one of 
many reasons, too, why Business Week is sub- 
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Coming 
Conventions 


March 21-22—Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago. 

April 20-23— Annual convention, 
American Association of Advertising 
Agencies, The Greenbrier, White 
Sulphur Springs, W. Va. 

March 29—Annual convention, Ex- 
port Managers Club, Hotel Pennsyl- 
vania, New York. 

March 31-April 1—Annual conven- 


tion, Hotel Sales Managers Associa- 
tion, Atlantic City. 

April 25-27—Annual convention, 
Associated Business Papers, White 
Sulphur Springs, W. Va. 


April 26-29— Annual convention, 
American Newspaper Publishers As- 
sociation, Waldorf Astoria Hotel, 
New York. 

May 22-25—Annual convention, Na- 
tional Paper Box Manufacturers As- 
sociation, Hotel Cleveland, Cleveland. 

May 3-7—Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 

May 10-12—Annual convention, 
Lithographers National Association, 
The Homestead, Hot Springs, Va. 

May 13-14—Annual convention, Ad- 
vertising Affiliation, Hamilton, Ont. 


May 30-June 1—Annual convention, 
Southern Newspaper Publishers As- 
sociation, Biloxi, Miss. 

June 12-15— Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 

June 26-30—Annual convention, 
Pacific Advertising Clubs Associa- 
tion, Ambassador Hotel, Los Angeles. 

July 3-5—Annual convention, Trade 


Association of Advertising Distrib- 
utors, Detroit. 
Aug. 23-25— Annual convention, 


Outdoor Advertising Association of 
America, Denver. 

Sept. 19-23—Seventh International 
Management Congress, Washington, 
D. C. 

Sept. 21-23—Annual conference, Na- 
tional Industrial Advertisers Asso- 


ciation, Statler Hotel, Cleveland. 


scribed to by more than 100,000 business men 
—why these men pass their copies on to busi- 
ness associates, enlarging its reading audience 
to more than 370,000 —why Business Week 


reaches more executives per advertising dollar 


than any other magazine. 


These are the men whose decisions affect 
the future course of their company’s business 
—decisions which affect the course of your 


business. As a basis for their decisions they 
must have complete, timely, accurate informa- 
tion on all events affecting business, which 
Business Week provides. 

Advertisers find in Business Week the ideal 


background for interpreting their products 


industry’s 


“Well, 1 think we'll find ‘Money and 
The Markets’ in Business Week an essen- 
tial supplement to daily price reports. 


Its re 


orts of present conditions and 


probable trends in commodity markets 


are particularly valuable.” 


and services in terms of their usefulness to 
business and industry—to the men who guide 


NY 


purchases, 


ndustrys D 


“I’m away abead of you, Henry; we 
have used Business Week for years, not 
only in buying, but in planning our 
sales activities.” 


“Well, that seems to make it unani- 


THE EXECUTIVE’S 
BUSINESS PAPER 


mn he 


These giant illustrations make an interesting part of the current 
graphed advertising material staged by the Strobridge Lithograph Company, 


exhibit of litho- 


Cincinnati, in the Roger Smith Gallery, New York. 


Nichols Chides 
Advertisers for 
Copy ‘Snobbery’ 


Chicago, Feb. 28.—Dale Nichols, de- 
signer and president of the Society 
of Typographic Arts, paid his re- 
spects to advertising snobbery in an 
address before the Chicago Business 
Papers Association today. 

“The idea that many advertising 
executives have,” he declared, “that 
the masses are mentally only 12 
years old, and cannot appreciate good 
art, is nothing less than snobbery. 
“The facts are that good art is 
based on nature, and our age-old in- 
stincts tell us the difference between 
good and bad in art just as they en- 
able us to distinguish between a ripe 
apple and a rotten one. 


Art Appeal Universal 


“A street-sweeper can appreciate 
and enjoy art as well as the bank 
president. His nature as a human 
being is exactly like that of the mem- 
ber of the upper crust. We depend 
on our five senses for the sensations 
which nature provides, and they are 
far more accurate gauges of good art 
than any attempt at rationalization. 
Opinions about art may be far more 
fallacious than feelings about it.” 

Mr. Nichols deplored the use of 
raw colors, like red and black, as be- 
ing ordinarily too hard on the eyes. 
A deep black type face on an enam- 
eled paper is likewise irritating, he 
said. Use of colors toned down to 
create a pleasing and harmonious 
background is far more effective, 

“If you can’t live with an adver- 
tisement or text page, by hanging it 
in your living room,” he suggested, 
“your design is probably bad. Good 
art in advertising would make people 
want to look at it for the pleasure 
which they would derive from it, 
rather than to run away from it.” 


Murphy Joins Hawley 


Gail Murphy has joined the execu- 
tive staff of the Hawley Advertising 
Company, New York. He has spent 
the last 10 years as an executive of 
the British American Tobacco Com- 
pany, Ltd., London, England. 
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Offer Commission to 
Agency on Films 


Advitagraph Corporation, Chicago 
producer and distributor of advertis- 
ing motion pictures, has announced 
that it will pay 15 per cent commis- 
sion to all recognized agencies on its 
entire motion picture service. This 
includes film production, circulation 
and also circulation in the company’s 
Flo-Lite projector. 

It is believed to be the first such 
commission offered on motion picture 


Form Galen Snow, Inc. 


Galen Snow, Ine., advertising 
agency, has been organized at 95 
State street, Springfield, Mass., by 
Galen Snow, president and treasurer, 
and Albert M. Orme, vice-president. 
Both were formerly with Wm. B. 
Remington, Inc. 


Paper Association 
Names Triggs Head 


Paper Makers Advertising Associa- 
tion, formerly Paper Makers Adver- 
tising Club, has named Floyd Triggs, 
Riegel Paper Corporation, president, 
succeeding Orin Summerville, Beck- 
ett Paper Company. 

Other new officers are Edson Dun- 
bar, Crocker-McElwain Company, 
Eastern vice-president; E. S. Colvin, 


Appleton Coated Paper Company, 
Western vice-president; Maurice A. 
Park, Marvellum Company, treas- 


urer, Richard A. Faulkner, Interna- 
tional Paper Company, secretary. 


Bridge Appointed 
Lionel Bridge, formerly with Lord 
& Thomas, has been appointed man- 
ager of Sheed & Ward, New York 
publisher. 


“Ken” Hits Quota 


A week in advance of its closing 
date, the first issue of Ken, sched- 
uled to appear March 31, reached its 
capacity quota of 50 pages of adver- 
tising, the publisher announced last 
week in full-page insertions in the 
New York Sun, Detroit Free Press 
and Chicago Daily News. Seventy- 
two advertisers, represented by 50 
agencies, have space in the initial 
number. A 50-page limit has also 
been set for the second issue, sched- 
uled to close March 21. 


Leach Opens Offices 
Porter F. Leach has resigned from 
Ryan, Leach & Goode, New York, 
sales engineers, to carry on a sales, 
merchandising and advertising con- 
sulting service under his own name 


at 5 Prospect place, New York. 


Lucky Strike 
Show to Shift 
to NBC Network 


New York, March 3.—American To- 
bacco Company, which last week ex- 
panded its Lucky Strike show over 
MBS, featuring Kay Kyser’s ‘“‘Musi- 
cal Klass,” to a full hour, plans to 
shift the program to NBC March 30 
where it will be heard over 102 sta- 
tions from 10 to 11 p. m. EST. Lord 
& Thomas, New York, is the agency. 

Starting March 14, = F. Mueller 
Company, Jersey City, N. J., will re- 
new the Crosby Gaige oR an Ca- 
valcade” show on seven NBC Blue 


Southern California’s 


PROFIT ZONE 


Invo 


SAN LUIS OBISPO 


This map illustrates the location of food out- 


KERN 


LOS ANGELES 


lets in Southern California—one dot used to 
designate towns having 20 outlets—addi- 
tional dots to designate multiples of 20. 


Only a portion of Inyo county is shown on 
this map, due to the fact that there are no 
communities in this county that have 20 or 


more food outlets. 


ab . SAN BERNARDINO 


RIVERSIDE 


SAN DIEGO 


IMPERIAL 


$219,344.00 FOOD MARKET 


Over 73% of Southern California’s annual $299,221,000° food 
purchases are made in one small compact zone... Los Angeles 
county, which occupies but 6.3% of Southern California’s land 
area. This is the “profit zone.” 
food sales are spread over a sparsely populated but immense 
area of 62,429 square miles. 


The remainder of 


this market’s 


Here is a big market...a rich market... wrapped up in a 
compact, easy-to-reach-parcel; easy-to-reach, that 


We have prepared a complete 
survey of the Southern Califor- 
nia food market showing popu- 
lation and food sales by counties 
and by cities of 10,000 popula- 
A copy is yours 


tion or over. 


for the asking. 
*1935 


census of distribution. 


In Los Angeles, it's 


The No. 1 Choice of Advertisers and Readers 


is, if you address it through the newspaper 
that gives you more circulation by many thou- 
sands in this “profit zone” 
Angeles daily. 


than any other Los 


Casbaainial Write 
Copy for Looms 


Worcester, Mass., March 1.— 
Crompton & Knowles Loom 
Works, making certain that its 
copy will appeal to prospective 
purchasers, is seeking the aid 
of these same prospects in de- 
veloping its advertising cam- 
paign. “Ballots” have been 
sent to all customers with the 
request, “Will you help us write 
an advertisement?” Pictures 
accompanying the request fea- 
ture key selling questions with 
three answers attached to each 
question, one to be checked by 
the customer as the best. Re 
sults will guide the company’s 
forthcoming drive in textile 
publications; a policy similar 
to that followed by General Mo- 
tors Company in its consumer 
research department. 


network stations. The broadcast is 
heard Mondays through Fridays from 
10:45 to 11 a. m. Kenyon & Eck- 
hardt, New York, has the account. 
Pepsodent Company, Chicago, will 
present the serial ‘Career Woman’”’ 
over five Pacific Coast NBC Red net- 
work stations. Beginning March 21, 
the broadcast will be heard at 3:15 
p.m. Lord & Thomas, Chicago, is in 
charge. 

Commercials on bus fares are keyed 
to a major winter sport on “Harmony 
Highway,” show sponsored by Wash- 
ington Motor Coach System twice 
weekly over KIRO, Seattle, by pres- 
entation of interviews with the in- 
structor at the ski area to which the 
buses run. The instructor gives spe- 
cific “pointers” on skiing technique, 
urging skiiers to try them out on the 
next week-end. 


Program for Listerine 


Sponsored by Lambert Pharmacal 
Company, St. Louis, for Listerine, a 
new series of True Detective pro- 
grams will start March 22 over three 
MBS stations for 52 weeks. Effective 
with the change from standard to 
daylight saving time, eight Midwest- 
ern and Eastern stations will be 
added to the network. Lambert & 
Feasley, New York, is the agency. 

Nehi, Inc., Columbus, Ga., will 
enter the field of network radio ad- 
vertising March 11 by launching an 
NBC Blue network program featur- 
ing George Olsen and his orchestera; 
Tim and Irene; Graham McNamee; 
Teddy Bergman and the Golden Gate 
Quartet. The program will be broad- 
cast from 9 to 9:30 p. m. every Fri- 
day, with a repeat show at 12:30 
a. m. for West Coast listeners. James 
A. Greene & Co., Atlanta, is in 
charge. 

Armstrong Cork Company, Lan- 
easter, Pa., starts a series of tran- 
scriptions for linoleum March 4 
over WOR, Newark; WBBM, Chi- 
cago, and other stations. The pro- 
gram, a dramatic sketch entitled 
“The Heart of Julia Blake,” is han- 
dled by Batten, Barton, Durstine & 
Osborn, New York. 
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10,000 VAN CAMP’s Rencntie 
who 
-* SALESMEN AND ree oe 
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8,000,000 home-making women. W 
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> 99999 Van Camp’s, Wrigley’s, 
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rite for the Simplicity Story 
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419 Fourth 


Te make a hit et the dinner tabie 
try this’down east” maaL-in-a-minuTt 
If you're looking for a delicious meal that's 
sure to win praine from that hard-to-please 
man of yours, you ve found it! Let him cast 
hie fork into this grand Meal-in-a-Minute 
made from a famous “down cast’ recipe with 
Van Camp's Pork and Beans. 

All year long you'll have plenty of chances to 
serve this and other tempting eaay-to-pre- 
pare dishes. Make it a point to keep a shelf 
full of Van Camp's foods handy at all times. 
These delicious table treats are economically 
priced — lower than most nationally known 
canned fouls. Buy a supply from your 


FREE 
RECIPE BOOK! 
Brows Dh are Mealine 
Minute reepra, Con: 
tana menus shopping 
hate aml other belplul 
seletnatvon, Juat wad 
fone ant ahiress to 
Van Camp's Ine. 2160 
South Past Bireet, 
Ivtanapes Inchene, 

. 


Trs there bon Camp's 
wahde 41 rete. 


Chili Con Carne © Coteup © Vegetable Soup 
Temete Soup © Chill Seuce © Speghert! 


Gerber’s, Kleenex — head 


us market of more than 
ty can do for your sales? 


Ave., New York 


333 No. Michigan Ave., Chicago, Il, 
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; a cus of New York, for the past two/|interpretation which has arisen was 
and a half years and is so registered | unforeseen and unintended by us. 
* bed in the United States Patent Office. M. K. JEssop, 
VJ O l es e O f t e V e rt 1 S e by Kolmer-Marcus advertising has ap-| Jessop Advertising, Akron, 0. 
peared twice weekly for the last two vy¥sgy 
This department is a reader’s forum. Letters are welcome. and a half years in the New York Beauty Gets More 
; Times. Than Own Reward 
Attorney Explains ments you wish to make. I am re-|spent in metropolitan newspapers of MARTIN WILLSTED, To the Editor: Innumerable ‘phone 


Copy Damage Suit 

To the Editor: I have just seen in 
your issue of Feb. 28 an item head- 
lined, “Writer Sues Kudner for $250,- 
000 on G-M Copy.” 

I should like to point out, as coun- 
sel for Arthur Kudner, Inc., and the 
American Association of Advertising 
Agencies, that the impression con- 
veyed by this headline and item is in 
no way supported by the facts. The 
basis of Mr. O’Neill’s claim is an al- 
leged promise of commission, in face 
of the fact that no member of the 
Kudner staff has ever been paid on a 
commission basis and that no such 
promise was made. 

Apart from this, the figure claimed 
is many times the total agency com- 
mission on the particular campaign 
in question, and ignores the fact that 
Mr. O'Neill was on the regular pay- 
roll of the Kudner agency as a copy- 
writer. 

This is not the first time Mr. 
O'Neill has threatened suit against 
Arthur Kudner, Inc. In the former 
instance, however, he made the mis- 
take of targeting a campaign which 
was neither written nor placed by 
the Kudner agency. 

After this experience, the agency 
took the wise precaution of obtaining 
and paying for the written permis- 
sion of Mr. O’Neill to use a phrase on 
which he now attempts to bring suit, 
even though it was not considered to 
be new, and had been originally un- 
successfully submitted by him when 
he was on the payroll of This Week. 

I have written in some detail be- 
cause there is a growing tendency for 
people to file suits against advertis- 
ing agencies for sums of money large 
enough to make sensational head- 
lines, regardless of the merit of the 
claims. I believe it is important for 
advertisers and agencies to have an 
accurate background on a _ specific 
case, 

G. W. LINK, JR., 
New York. 
vey 


Bartender Has His 
Say on Liquor Plan 


To the Editor: Under the date line 
of Feb. 10, your publication car- 
ried a half-column blurb anent a 
proposed “long range ‘name your 
brand’ liquor campaign” about to be 
launched by some of the _ bigger 
names in the distilling industries. In- 
asmuch as the low-life undersigned is 
a bartender, the fax and figgers you 
quoted interested me not a little. 

According to your sources, bar- 
keeps receive no less than 52 per cent 
of orders for straight drinks with 
the brand name attached. This, I be- 
lieve, is a relatively high figure. On 
Feb. 16 I checked the total drinks 
that were called in to me at a Fifth 
Avenue bar, and found that 52 out of 
181 orders specified brand names, cer- 
tainly a figure at variance with some 
hi-falutin’ statistical group. And, be 
it remembered, I am working in a 
neighborhood alive with alert busi- 
ness men who should know what 
t’hell they’re drinking. 

You also mention “purchase dis- 
play aids” at point of sale, but don’t 
forget that these are no go in many 
a monopoly state retail liquor store. 
And “point of display” aids insofar as 
the bartender are concerned are only 
gadgets that take up needed room 
on his backbar. Most of us bartend- 
ers render prompt point of display 
service & goodwill when Mr. X of 
the Doe Distillery tosses us a dollar 
tip. This, begorrah, is the human 
touch, as 'twere, as ’twere. 

JAMES E. HICKEY, 
New York. 
v v v 


Invites “Razz” on 
New Wurlitzer Copy 


To the Editor: Attached find proofs 
of advertisements which present an 
innovation in the copy trend of piano 
advertising. 

We prepared this newspaper copy 
in order that our dealers could, once 
in a while, get away from the tradi- 
tional kind of copy used in piano ad- 
vertisements. 

We will be grateful for any com- 


sponsible for the advertisements, 
consequently you run no risk of libel 
if you choose to “razz” them, 

E. O. Fay, 
Wurlitzer Com- 


The Rudolph 


pany, DeKalb, III. 


i ‘ ee a ” 
RUE ‘tilts... ao BPE. ev etona re 


WILL YOUR CHILD 
GET HIS SHARE of 


Vitamin M 


(The Musical Joy Derived 
from a WURLITZER) 


WHY WORRY? 


% when friends start to whisper about 
the old-fashioned piano in your home 


Mississippi Puts Funds 
in Copy: Makes Score 

To the Editor: Here is a success 
story which you may find of interest 
to your readers. 

As you no doubt know, this com- 
mission has used a higher percent- 
age of its funds for the purchase of 
newspaper and magazine space than 
is usual with community advertising 
programs. 

Spending approximately $6,000 at 
the beginning of the new year ona 
promotion campaign in connection 
with the opening of its first through 
paved north-south highway, the state 
has seen its investment returned al- 
most thirty-fold through a gain in 
gas tax receipts alone during Janu- 
ary of $170,525.92 compared with 
January of last year. 

What made this showing even 
more remarkable is the fact that it 
reversed a downward trend in gas 
tax receipts which had found Novem- 
ber and December with declines of 4 
and 8 per cent respectively as com- 
pared with November and December 
of 1936. 

The $6,000 promotion fund was 


the Middle West and East. More 
than 4,000 coupon replies have been 
received in answer to display adver- | 
tisements in this campaign. 
Ep LipscoMs, 
Director, Mississippi Advertising 
Commission, Jackson. 


vgy¥s iy 


Copy Questioned 


To the Editor: It was with great 
interest that we noted a letter which 
appeared in your columns on Jan. 31 
about the importance of fit in men’s 
clothing. 

However, we were even more inter- 
ested to note the letter from M. K. 
Jessop which appeared on page 16 of 
your issue of Feb. 21 with its illus- 
tration of an advertisement on Carl- 
ton’s Clothes. 

Although we appreciate Mr. Jes- 
sop’s “word of cheer,” we should like 
to call both to your attention and to 
Mr. Jessop’s, the fact that this par- 
ticular phrase “Because they won’t 
let you wear it unless it fits,” has 


been used by our client, Kolmer-Mar- 


odd magazine articles 
ent magazines, for a 


idea of these secrets 


eant fact: FORUM’s 


tional magazine! 


greater number of 


Q. wis 


Morton Freund Advertising, New 
York. 


Jessop’s Ad One of 
50 and No Copy-Cat 


To the Editor: We have been noti- 
fied that the heading used in our 
campaign advertisement which you 
ran in the Feb. 21 issue of ADVERTIS- 
ING AGE corresponds with a slogan of 
the Kolmer-Marcus Company, New 
York. 

Let us make it clear that this par- 
ticular heading was used in only one 
of about 50 advertisements in last 
year’s Carlton campaign. It was 
mere coincidence that you printed 
this one and none of the other sample 
advertisements we submitted, We as- 
sure you and the Morton Freund Com- 
pany that had we known this phrase 
to be used extensively and exclu- 
sively by Kolmer-Marcus, it would 
naturally have been avoided in our 
copy. Our endeavor was only to 
present the story of “fit” to Akron 
men as forcefully as possible. This 


calls, one of which got me out of my 
nice, warm bed this morning, an- 
nounced my prominence in your Ad. 
libbing column of ADVERTISING AGE 
for Feb. 28. A day’s total of exactly 
36 calls (2 long distance), mostly 
from agency friends with whom [ 
have worked, prove the popularity of 
your publication. ... and, knowing 
that I do not have to dish out any 
commissions, I might add that three 
calls actually rang the cash register! 

Thanks a lot, “AA” . . and if 
you’ve got several tear sheets repos- 
ing in one corner of the pressroom, 
won’t you send them along? 

Rutu M. BRADBURY, 
Professional Mannequin, Cleveland. 
7 VF 


Editorial Pull Extended 


To the Editor: I like the leading 
editorial in your issue of Feb. 28 so 
much that I would like to reproduce 
it in offset and mail it out to the sey- 
eral hundred utility executives on 
our mailing list. 

ASHTON B. COLLINS, 
Reddy Kilowatt, Birmingham. 


HE Editors of Reader’s Digest know their reader 


interest. You would, too, if you had to select 300- 


a year, from hundreds of differ- 
readership of several millions. 


But PROOF that FORUM’s editors, also, have a good 


of reader interest is this signifi- 
columns supplied more articles 


for Reader’s Digest last year than ANY OTHER na- 


If YOU read Reader's Digest—and who doesn’t?—you 
can easily see how, with little or no circulation effort, 
FORUM continues to increase its hold on a greater and 


American readers each month. 


Readers with wide varieties of interests, with a high 
degree of mental alertness. 


Total circulation is well 


on its way to doubling figures of less than 3 years ago. 


FORUM readers—60% professional men and women, 
top executives, lawyers, doctors, engineers, clergymen, 
teachers—form a wide-awake, intelligent. 
market that you can't afford to overlook. 


responsive 


T National Magazine| 
Did READER’S DIGEST Quote | 
More Than ANY Other in 1937?) 


A. FORUM! More Articles 
Reprinted than ANY Weekly | 
or Monthly of ANY Size! 


America’s 
Leading Magazines 


—arranged by number 
of articles selected by 
READER’S DIGEST for 
reprint in 1937. 


i. FORUM 


2. Saturday Evening 
Post 


3. American Magazine 
Harper’s 


4. Collier’s 


5. Atlantic Monthly 
New Yorker 
Survey Graphic 


6. American Mercury 
Commentator 
Cosmopolitan 
Fortune 


570 LEXINGTON AVENUE, NEW YORK CITY 


Henry Goddard Leach, Editor 


Edward F. Healey, Business Manager — Albert H. Walsh, Advertising Manager 


Representatives: New England—N. Frederick Foote; Pacific Coast—Warwick S. Carpenter; Pennsylvania & New York City—Dana H. BigeloW 
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ACCORDING TO WEBSTER: The single instantaneous striking of a body in motion 
against another body. | 


ACCORDING TO YOUNG & RUBICAM: That quality in an advertisement which 


strikes suddenly against the reader's indifference and enlivens his mind to receive a sales message. 


OUNG & RUBICAM, INCORPORATED - ADVERTISING 


NEW YORK - CHICAGO - DETROIT »- HOLLYWOOD =: MONTREAL - TORONTO 
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CATHOLIC GIRLS 
LEAD FIGHT ON 
INDECENT COPY 


National Federation of Col- 
lege Students Sought 


By EDWARD H,. EVERETT 

New York, March 2.—Swinging 
into action to make spring and sum- 
mer advertising decorous and de- 
mure, the Advocates of Decent Ad- 
vertising, Catholic college crusad- 
ing organization, has begun a cam- 
paign of letter writing to national 
advertisers warning them of opposi- 
tion to indecent copy and advising 
them to eliminate the “suggestive” 
aspects of both illustration and text, 
it was disclosed here today by 
Louise Quigley, chairman, mother 
chapter, Manhattanville College of 
the Sacred Heart. 

“Winter does not seem to be the 
season for nudes,” she declared in 
the company of other “Advocates” 
in discussing the organization with 
ADVERTISING AGE, “and, consequently, 
the group bent most of its efforts 
last fall toward establishment of a 
National Federation of Catholic Col- 
lege Students, with which all of our 
chapters will be affiliated.” 

The federation has already been 
formed in the metropolitan area, she 
reported, and is spreading through- 
out the country. 

“Soon,” she declared, “the Advo- 
cates will be able to speak in the 
name of the student bodies of 154 
Catholic colleges and its word and 
work are bound to carry increasing 
weight with publishers and adver- 
tisers.” : 


Rap “Blatant Text” 


While the activities of the Advo- 
cates will continue to be confined to 
matters of “decency in advertising,” 
the concept has been widened to 
embrace attack not only upon “sug- 
gestive” illustrations, as reported in 
the June 21 ApveRTISING AGE, but 
also upon “blatant text.” 


A number of advertised products | 


were enumerated by the group as il- 
lustrative of objectionable thematic 
treatment, among them some well- 
known brands of feminine hygiene. 

“The statements made in some 


of this advertising,” past-chairman | 


Winifred Byles asserted, “were en- 
tirely unnecessary to sell the prod- 
ucts.” 

She intimated that still other 
products should not be advertised 
at all, although she made it clear 
that the Advocates are not opposed 
to “natural” or “Christian conti- 
nent” birth contro] and that, more- 
over, the Advocates themselves are 
not to be set down as being “prud- 
ish.” “We are especially concerned,” 


she asserted, “with the effect of this | 


general type of advertising upon 
children whose morals. are Cease- 
lessly subject to attack by it.” 


Campana Wins Approval 


As an example of “decent” adver- 
tising of real 
Advocates cited the alluring lady 
currently advertising Campana Ital- 
ian Balm. Completely clothed and 
with the further protection of a 


effectiveness, the | 


black veil, this beautiful blonde re- | 


ceived their full approval, 


they | 


stated, and deserved no reprimand | 
for the “come hither” appeal in her | 


eyes. Furthermore, they asseve- 


rated in defense of the attractive- | 


ness of the clothed woman, “Don’t 
Pond's creams, for example, sell as 
well as Woodbury’s products, even 


though the advertising of the for- | 


mer does not feature nudes?” 

In addition to spreading their in- 
fluence among college students, the 
Advocates have organized a speak- 
er’s bureau to carry their message 
into the Catholic high schools, Miss 
Quigley said. “Our flying corps will 
be busy every schoo] day for the 
next three weeks,” she said, adding 
that interest in “cleaning up” ad- 
vertising is much in evidence 


among high school students. The 
movement continues to have the ac- 
tive support of a number of na- 
tional and local Catholic bodies, as 
previously reported in ADVERTISING 
Ace. Through the national federa- 
tion which is now being formed, 
the decency campaign will spread 
to men’s as well as women’s col- 
leges and in a short time exert an 
influence that cannot be ignored, 
the girls asserted. 


Bad Faith Claimed 


To what extent their influence 
had already been felt they admitted 
they did not know, though they be- 
lieve that it has been effectual over 
short periods. In a few cases, they 
related, objectionable advertising 
has been withdrawn by companies 


People Scared into 
Sponsor's Quarters | 


Springfield, Vt., March 1.— 
Citizens of this city have a 
tendency toward microphone 
fright and when the man-on- 
the-street interviewer appeared 
this week in front of Wheeler’s 
pharmacy for the regular 
broadcast they shied away 
from the mike. But the near- 
est place to “hide” is in the | 
pharmacy and Wheeler’s doesn’t 
mind at all. Wheeler’s is the 
sponsor. 


carinii ieee ieee coal 


after protests from the Advocates 


but, later, these companies brought 


out the same type of copy. In 
realization of the gargantuan 
nature of their self-imposed task, 
the girls related a formula learned 
from an advertising course, that all 
advertising is based on one of three 
appeals; finance, fear, or sex. 

“If this is true and indecency is 
used so deliberately and crassly,” 
oratorically asked one of the girls, 
“how can we ever expect to elimi- 
nate it?” 


For Mount Laurel 


Mount Laurel Estates, Inc., New 
York, developer of Mount Laurel Club 
and community, West Milford, N. J., 
has appointed Stuart, Ames & James, 
New York, as sales promotion and ad- 
vertising counsel. Newspapers, radio, 
posters and direct mail are to be 
used. 


N the advertising conference, the Sales 


Manager again brought up “doing some- 
thing about that New York situation.” The 


old methods weren’t keeping pace with 


changing conditions — he wanted to reach 


more people with their advertising. Even 


though the company couldn’t spend more 


money, there were ways of making it do a 
better job. He had heard about the Mirror’s 
circulation growth, inquired of others who 


were using it, learned it was New York’s 


me 


Sad? Baal ae SO ae eS eg” : 


second-largest paper with one of America’s lowest 


Le , 


Sieloff Appoints 


Sieloff Packing Company, St. Louis. 
has appointed Shaffer Brennan Ag. 
vertising Company, St. Louis, to qj. 
rect a newspaper, radio an@ outdoor 
drive for the company’s smokeg 
hams, breakfast sausage and othe, 
products. 


Kiefer in New Post 
D. C. Kiefer, formerly on the sales 
staff of Steel in Pittsburgh territory, 
has been named Western manager of 
Power Boating with headquarters jy 
Cleveland. 


Gets Washing Machine 


J. Walter Thompson Company, 
New York, has been appointed ad. 
vertising agency for the Easy Wash. 
ing Machine Corporation, Syracuse. 
N. Y. 


milline rates. “I’m responsible for sales in New 


York and since the Mirror has everything we need 


to reach more people at low cost, I want it on 


the schedule.” So the Mirror was put on the list. 
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Two to Clark Names Delisser-Boyd papers. Natex is being avenge in TESTIMONIAL BASIS 

Louis, Klosed-Flame Gas Meater Company DeLisser-Boyd, Inc., has been ap- cities = operations ranging from 
in Ad. and Woodward Frost Dispeller Com-| pointed national representative of 50,000 to 250,000. One central drug 

to di- pany, Los Angeles, have appointed|the News, Tonawanda and North store is chosen as the distributing 
utdoor Darwin H. Clark Advertising, Los} Tonawanda, N. Y. The Morning Sun, point. 

mokeq Angeles, to handle their accounts.| East Stroudsburg, Pa., has been As people come into this centrally 

Other Technical publications and direct} merged with the East Stroudsburg 


mail will be used to introduce the 
new Klosed-Flame non-explosive gas 
F heater, while farm papers and news- 


> sale papers in the citrus belt will be used 
riters for Woodward Frost Dispellers, wind 
er z machines giving frost protection to 
ers in citrus groves, 

| To Jones & Laughlin 
ne Lewis M. Parsons has been named 
npany, vice-president in charge of sales and 
ad ad. a director of Jones & Laughlin Steel 
Wash. Corporation. He was formerly man- 
‘acuse. ager Of sales in the Philadelphia of- 


fice of Bethlehem Steel Corporation. 


Record and both the evening and 
morning editions will appear as the 
Record. Delisser-Boyd will continue 
as representative. 


May Shift ABP Dates 


Associated Business Papers. will 
change the dates of its annual con- 
vention from April 25-27 to May 5-7 
to avoid conflicts for members who 
Plan to attend the meeting, unless 
new conflicts arise with the new 
dates. The convention will be held 
at the Greenbrier, White Sulphur 
Springs, W. Va. 


TESTIMONIALS 


By SALEM RIVKIN 


Baltimore, Md., March 3.—With 
consumers questioning some testimo- 
nial promotion, Natex Company, 


manufacturer of a proprietary medi- 
cine, this week launched an unusual 
“affidavit” campaign, featuring local 
testimonials and concentrating on 
point-of-sale displays and  news- 


located drug store, samples are given 
them with instructions to try the 
product for the relief of various ail- 
ments. 

“A man passing over a display sec- 
tion will be seen to stop suddenly 
and gaze at a picture or testimonial 
if he happens to know the face on the 
picture or the signature on the testi- 
monial,” G. E. McKewen told ADvEr- 
TISING AcE. “Knowing this, the Natex 
Company includes pictures and state- 
ments of the leading citizens of the 
community in its advertising. With 
space bought in local newspapers and 


1937 1,428,487 
DAILY 
é 
| tena SUNDAY 
| 1936 1,319,919 
‘ DAILY 
: 605,691 
_—*:1935 1,183,349 
DAILY 


554,939 


Brief, complete, picture-packed, newsy. Second-larg- 
est circulation in New York. Reaching all areas and in- 
come groups in proportion to population distribution. 


STATEMENT 
a 


At top is a typical Natex store display. 

Below is a certified local testimonial, 

which is always featured, along with a 
photo of the signer, in the display. 


with coordinating displays set up in 
the central drug store, marked local 
interest is created as well as creat- 
ing the impulse to buy.” 


Get Case Histories 

Dramatizing the principle of get- sek ie 
ting information about the results 
from the user first hand, the Natex 
representative gets a “case history” 
from the consumer. In the text 
proper, the representative checks off 
each ailment from which Natex has 
brought relief, going into as much 
detail as can be obtained. 

These testimonials are always 
signed in the presence of witnesses, 
and the Baltimore company has of- 
fered $100 to anyone proving these 
testimonials are not bona fide. No 
money is paid the consumer for his 


testimonial. He is given a bottle of a ie 
Natex. 

In attesting efficacy of testimonial 
advertising for his product, Mr. 


McKewen said: 

“Since 1929, when Natex was first 
put on the market, we found that the 
consumer responded far more easily 
to our product when we started using 
testimonials and pictures of persons 
who have been directly benefitted. 

“Our representatives work with a 
sincere desire to get truthful and 
honest statements, They are re- 
quested to personally interest them- 
selves in the ailments and relief of 
the people using Natex. In this man- 
ner we get truthful and unbiased 
statements.” 


Miss Berry Advanced 


Hazel Norris Berry, for the past 
two years account executive of Stu- 
art, Ames & James, New York, has 
been named a vice-president and will 
be in charge of the style division. 


To “Sporting Journal” 

Cy Perkins, formerly Midwest rep- 
resentative of National Petroleum 
News, has been appointed business 
manager of Sporting Goods Journal, 
Chicago. 


Collier Leaves Block 
Charles E. Collier, associated with 
Paul Block & Associates for the past 
20 years, has resigned. 


Agency for Foglite 
Blau-Dell Agency, Newark, has 
been appointed advertising counsel 
for Foglite, Inc., manufacturer of 
airport, marine and transportation 
lights for penetrating fog. 


Miss Clarkson Advanced 


Helen Clarkson has been trans- 
ferred from Chicago to the New York 
production unit of Jam Handy Or- 
ganization. 
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Myrhh-Lyptol 
Testing Again 
After 10 Years 


Birmingham, March 2. — Myrhh- 
Lyptol, at one time a potential con- 
tender for the crown since won by 
Listerine, is again making threaten- 
ing gestures, a small space campaign 
having been launched in the Mont- 
gomery Journal, in addition to use 
of a radio station here. 

Bascom Hobson, former owner of 
Station WAPI, Birmingham, is the 
new proprietor of Myrrh-Lyptol, hav- 
ing recently purchased the name and 
formula from the one-man corpora- 
tion which made a living out of it 
for several years. Mr. Hobson is 
testing the two media to see if they 
have the power to revive desire for 
the product once known so favorably 
in these parts. 

The Myrrh-Lyptol Company was 
formed here a dozen years ago, stock 
being sold locally and the product 
being a prime favorite. Listerine 
advertising was too effective for the 
health of Myrhh-Lyptol, and it took 
to its bed but never passed entirely 
out of business. The man who 
bought it is reported to have made 
deliveries in person to certain stores 


—_— 


WESTINGHOUSE LI 


QUALITY 


GHTS UP DISPLAY 


* Wesfing! 
%. MA7DA pi LPS 


Westinghouse tells a dramatic quality story for its Mazda lamps with these new 


displays. Einson-Freeman Company, Long Island City, N. Y.., produced the series. 


= ' 
which have continuously enjoyed | 
some demand for the mouth-wash. 


Seiberlings Advanced 


F. A. Seiberling, formerly presi- 
dent of Seiberling Rubber Company, 
has been named chairman of the 
board, and is succeeded as president 
by his son, J. Penfield Seiberling, 
formerly assistant to the president 
and vice-president in charge of sales. 


“Picture” Suspends 


Picture Magazine, launched two 
months ago, and sponsored in part 
by executives of J. Stirling Getchell, 
Inc., New York, has suspended pub- 
lication. 


Joins Coolidge 
David Ainsworth, formerly assist- 
ant general sales manager of Dr. 
Salsbury’s Laboratories, Charles City, 
Ia., has joined Coolidge Advertising 
Company, Des Moines. 


Mathes Gets Silex 


Silex Company, Hartford, Conn., 
manufacturer of Silex glass coffee 
makers, has appointed J. M. Mathes, 
New York, as advertising agency. 


Campbell Named 


Wallace Hamilton Campbell has 
been named president of Campbell- 
Lampee, Inc., New York. He was for- 
merly executive vice-president. 


Tough Customers... 
Please Write! 


We have the tops in the chain shows. We've got the vast 
majority of local sponsors. They've been renewing automatically 
so long now it has taken the kick out of things. We've conducted 
all sorts of surveys—and we always win. In short, we're sick of 
eating desserts,—we want a good tough steak! 


Somewhere there's a hard boiled advertiser who's sure “radio 
isn't the medium for our product.'' Somewhere there's a tough 


agency that would like to prove the contrary once and for all. 
Those are the fellows WHEC wants. 


We've got some good time. We've got some good shows 
ready. We've got the audience. We've got a territory that's 
an ideal "test tube" . . . and what's more, we've got the will to 
show some "show me" advertiser! 


Representatives: Paul H. Raymer Co.; NewYork, Chicago, Detroit, San Francisco 


PRAYER 
FOR A 
TOUGH 
« CUSTOMER 


Ever had things go so well with you that you get fearful you 
may go soft? Ever been patted on the back and “yessed" until 
you yearn for a good battle? Well, that's WHEC! 
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According to the veracious Na- 
tional Underwriter, there are 200,000 
life insurance agents in the United 
States. About 50,000 of these sell in- 
dustrial insurance, requiring the col- 
lection of weekly premiums, and 85 
per cent of the remainder are part- 
time salesmen. This means that 
there are only about 22,500 full-time 
producers of life insurance sales in 
the country, no matter what you may 
have thought. 

The Northwestern Mutual Life In- 
surance Company, whose massive 
Gothic pile in Milwaukee unfailingly 
suggests strength and permanence, 
like Prudential’s Gibraltar, has 5,000 
agents, and half of these are full 
time. In fact, Northwestern is one 
of the few companies which are set- 
ting up policies looking to the devel- 
opment of an organization entirely 
devoted to life insurance underwrit- 
ing. It has no part-time agents in 
cities of 50,000 and more population. 

The reason these facts about life 
insurance agents are set down is be- 
cause salesmanship is the greatest 
problem of the business, and because 
advertising is doing a lot to improve 
it. But advertising, even as good ad- 
vertising as Northwestern’s, which 
is now in its fifth successful year, 
must function through the field or- 
ganization, and that means that 
salesmen as well as salesmanship 
must be improved. 


Easy to Start 


From the standpoint of the public, 
it’s too easy to start an insurance 
salesman out calling on prospects. 
The annual license fee, paid to the 
state by the company, is usually $2, 
about what it costs for a fishing li- 
cense, and so the companies are 
pretty generous when it comes to 
providing budding agents with li- 
censes, rate-books and application 
blanks. The kick-back is in exces- 
sive lapses of insurance, largely in 
the second year, for unless policies 
run for at least seven years the busi- 
ness is unprofitable. 

Advertising is furnishing the basis 
for sounder merchandising effort, 
and at the same time is giving the 
companies a better chance to train 
their representatives in the principles 
of life underwriting, which means 
fitting the policy to the individual 
needs of the assured, as well as pick- 
ing good risks. Northwestern Mu- 
tual is using its campaign in that 
way, and it is working out well, 

Both Edmund Fitzgerald, vice-pres- 
ident of the company and chairman 
of its advertising committee, and 
Lawrence J. Evans, assistant direc- 
tor of agencies, who is in immediate 
charge of advertising activities, re- 
gard advertising as a permanent 
company policy. They are convinced 
that it is worth while even if con- 
sidered only from the standpoint of 
its effect on the agency organization. 


Copy Is Folder Basis 


The company supplies a folder of 
selling ideas to the salesmen each 
month, with the current magazine 
copy as the base. It contains a num- 
ber of practical selling ideas, includ- 
ing a four-page folder which can be 
used as the basis for an individual 
interview. The material is not fur- 
nished without charge, but reprints 
of ads, stickers to go on issues of 
The Saturday Evening Post in which 
full-page advertisements are run, and 
folders with interview material care- 
| fully worked out are all charged for 
at a little less than cost. Since 
125,000 folders were sold to the 


|}agents in January, for example, Mr. 
| Evans visualizes a good many thou- 
sand effective interviews blossoming 
from their use by the field men. 
Like other life insurance advertis- 
| ing, Northwestern Mutual ads are 
couponed, and they pull from 4,000 
to 7.000 inquiries a year. These are 
all put into the hands of agents for 
| follow-up, and a fair percentage are 
‘converted into business. But the 
;company, unlike some of the other 
| well-advertised institutions of life in- 
| surance, is not especially keen about 
| this type of advertising result, even 
|though experience has shown that 


INSURANCE SALESMANSHIP 


Northwestern Mutual's Advertising Makes Field Men 
Better Producers 


BY G. D. CRAIN, JR. 


business sold to advertising inquirers 
stands up a lot better than the aver. 
age. 

“We want our agents to be their 
own prospectors,” explained Vice. 
President Fitzgerald. “The ideal in. 
surance sales plan is to get leads 
from satisfied customers. The agent 
who has learned to depend too much 
on the company, and to await adver. 
tising leads, would have a difficult 
time if inquiries fell off. We want 
our men to be independent of these 
in building prospects for insurance 
sales,” 


Mr. Evans, who knows Northwest- 
ern agents from coast to coast, vis- 
ualizes advertising as paving the way 
for his sales representatives. And 
he realizes that advertising may help 
to give the insurance man a profes- 
sional aspect, and to win for him not 
only the respect of those he calls on, 
but a firm belief in his ability to 
render professional service in the 
highly technical field of life insur- 
ance protection, with its many col- 
lateral annuity, loan and investment 
angles. 


Better Selling Licks Problem 


Better salesmen and better selling, 
including advertising, will lick that 
problem of lapses, as well as build a 
satisfactory volume of new business. 
And that’s important to a company 
like Northwestern Mutual, which 
gets half its new business from its 
army of 600,000 policyholders. For 
the policyholder who knows what he 
bought, and why he bought it, as the 
man who answers an advertisement 
usually does, is much more likely to 
hold what he has, and increase his 
insurance savings as time goes on. 

The company has nearly $4,000, 
000,000 of insurance in force, under 
more than 1,000,000 policies, indicat- 
ing heavy repeat business with old 
policyholders. It also has $176,000,000 
outstanding in policy loans, repre- 
senting advances on the cash value of 
265,000 policies. Those loans, made 
mainly in depression years, are like- 
wise great advertising for life insur- 
ance, attesting to the immediate 
availability of this important asset 
in times of emergency. 


Incidentally, Northwestern Mutual 
has about the lowest insurance cost 
of any company in America, but Wal- 
ther Buchen, its advertising agent, 
says nothing about it in copy. It is 
the policy of the Northwestern Mu- 
tual never to say anything in its ad- 
vertising which might reflect in any 
Way upon any other life insurance 
company. 


Copyright—1937—MeLaurin-Jones Co. 
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[ is a democratic sort of drink. third as many families. Yet both groups 


It has a permanent place on every of outlets represent equivalent tea 


one’s pantry shelf. People buy tea tonnage markets. 


ut | regularly just as they buy a hundred Because above-average families are 


ny | and one other household items —de- better customers even for staple items, 


TONNAGE 


nis | That's why it is helpful for executives a af 
1. 

me X concerned with advertising and market- LU Li 

cat- ; 


ing in New York to know where the tea 


spite changes in living habits, buying 


the typical outlet serving them sells 55 
customs or the ups and downs of price. 


pounds of tea a week while the typi- 
cal outlet serving below-average fami- 
lies sells only 12 pounds a week. 


Similar studies covering a wide 


tonnage markets here are found. variety of other products reveal the 


ade 10c packages and teaballs. Below- 

The New York Times market research average outlets sell a greater volume Same marketing principle — that the 
sset_ | department has just completed a study of 10¢ packages, although the typical ™ost active tonnage or volume markets 
ie _ of tea sales in New York. From this above-average outlet sells more than for advertised goods, regardless of 
nt study — which covers a true cross- the typical below-average outlet. price, are neighborhoods where family 
wi |. section of all retail outlets —the signifi- | Above-average outlets sell more tea- purchasing power is above-average. 


cant fact emerges that families above balls, both in volume and per outlet.) 


Many alert advertising and market- 
the average-income line buy more tea 


rpeagetiaacss 7-1 ROM 
iat cnd tas Sie Tia 


than families under the line, enough 


tea to build profitable tonnage. 


Specifically: 51 outlets serving 7000 


Note that there are only one-fourth as 
many above-average outlets as below- 


average, and that they serve only one- 


ing executives are already profiting 
from this new, reliable market infor- 
mation. It gives them a fresh picture 


of this vast market...a market in 


SEND FOR THESE FACTS 


Findings of The New York Times mar- 
ket research department present an 
important new marketing picture of 
sell 2474 pounds of tea a week. (This New York. They will be sent to inter- 


\ ested executives upon request. Please 
covers loose and packaged tea except specify the products whose sales most 


above-average families sell 2780 which The New York Times, reaching 


pounds of tea a week. 212 outlets more above-average families than any 


serving 19,000 below-average families other medium, spells bigger sales and 
bigger profits. There is no better time 


than now to begin building yours. 


st concern you. Address: Market Re- 
re search Department, The New York 
vé 


yet Times, Times Square, New York, N. Y. 


The New Pork Times 


‘"ALL THE NEWS THAT'S FIT TO PRINT’’ 
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HOOVER BLENDS 
DEALER DEBUT 
BY TIMID START 


BY RICHARD B. ESPEY 


Chicago, March 2.—-How the Hoov- 
er Company is slowly but success- 
fully blending “over-the-counter” 
distribution for its new low-priced 
model with its long-established di- 
rect sales plan on its regular lines 
was disclosed today by D. K. Col- 
vin, advertising manager, following 
announcement of projected national 
distribution for the new model. 

The company had a two-fold aim 
in introducing the new model, said 
Mr. Colvin—to open a new market 
among purchasers of lower priced 
cleaners, and to test over-the- 
counter sales, a type of distribution 
which the company had never pre- 
viously used. 

The new distributive method pre- 
sented the most difficult problem, 
Mr. Colvin pointed out. Had the 
company been too abrupt in plac- 
ing its new model on the market in 
this fashion, it would probably have 
created an unfavorable’ reaction 
among the regular Hoover sales force 
with consequent detriment to sales 
on the established Hoover line. 


No Changes for Regular Line 


Hoover has no intention of dis- 
continuing the direct sales method 
successfully followed on the regu- 
lar model, Mr. Colvin asserted. 

To test the possible extent of any 
unfavorable reaction on the new 
Norea model, the company selected 
department stores of 10 cities and 
placed the cleaner on sale in these 
some months ago. Its retail price 
{s $39.75, substantially lower than 
that for the regular Hoovers. 

A)though no_- special methods 
were used to gauge reaction accom- 
panying the Norca’s debut, Mr. Col- 
vin said that little difficulty was ex- 
perienced. Hoover salesmen  ac- 
cepted the new model in routine 
fashion and sales on the regular 
line were not affected. 

At no time did the company make 
any effort to conceal identity of the 
new machine. Several of the stores 
in which it was first sold advertised 
it as a Hoover product and the ma- 
chine itself bore a name-plate to 
that effect. 


Sales, Sentiment Favorable 


Favorable sales plus the satisfac- 
tory reaction from other branches 
of the Hoover sales force were ma- 
jor factors in the company’s recent 
decision, to widen distribution on 
the Norea, Mr. Colvin said. He 
added that the Norea will continue 
to be a secondary venture of the 
company insofar as promotion and 
advertising are concerned. It will 
be sold chiefly through department 
stores, with the company’s inten- 
tion being to garner a share of the 


— a 


market now held by manufacturers 
who include this method of selling 
along with direct sales efforts. 

The regular Hoover is also sold 
through department stores but in a 
totally dissimilar fashion. Field 
salesmen canvassing housewives are 
authorized to say that they are from 
such and such a store, but these are 
Hoover men rather than any em- 
ployed by the store. 

The company also has demonstra- 
tors in the department stores ex- 
plaining the operation of the Hoov- 
er and soliciting appointments for 
calls by field salesmen. These dem- 
onstrators make no direct sales. 
Leo Burnett Company, Chicago, is 
the Hoover agency and will also 
handle any future advertising and 


Snapp Award Gets 
Queries from Men 


Chicago, March 3.—More men 
than women are interested in 
the Josephine Snapp Award, 

| Edna Fitch, Chicago Women’s 
Advertising Club president, re- 
ported today. The majority of 
inquiries are coming from 
| male advertising executives 
| anxious to name women in their 
| organizations as candidates for 
the honor. The award is con- 
ferred yearly on the woman 
who has made the greatest con- 
tribution to advertising during 
the previous year. 


promotion for the new Norca. 


Tampax Offers 
10% Allowance 


for Promotion 


New York, March 3.—A plan provid- 
ing for advertising allowances to the 
trade announced last week by Tam- 
pax, Inc., is expected to double 
newspaper advertising for its sani- 
tary protection product. 

Allowances, amounting to ten per 
cent on direct purchases, will be 
made retroactively, with the plan ef- 
fective as of Jan. 15. The product is 
priced to sell retail at a fair-trade 
minimum of 33 cents for a ten-Tam- 


|pax package, while the price to the 


trade has been set at $33.60 per grogg 
less 1624 per cent discount. 

The first national advertising fo, 
Tampax appeared July 26, 1936, in, 
full page in four colors in The Ame, 
ican Weekly. This was followed wiy, 
insertions in several national won 
en’s magazines, This Week and in th. 
trade press. 


Lists Magazine Schedule 


The company is currently advertjc 
ing in The American Weekly, Cosm 
politan, Harper’s Bazaar, Good Hous, 
keeping, Pictorial Review, Redboo} 
True Story, Vogue and The Woman; 
Home Companion. 

McCann-Erickson, New York, was 
appointed the Tampax agency today 
with L. E. Firth acting as accouy 
executive. 


THE CHICAGO 
DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE 
CIRCULATION IN THE CITY 


Daily News Plaza, 400 West Madison 
Street, Chicago; New York Office: 9 
Rockefeller Plaza; Detroit Office: 4119 
General Motors Bullding; San Francisco 
Office: Hobart Building. 


AMERICA’S Super 


IT SOLD MORE GOODS THAN 
ANY STORE EVER BUILT 


T’s only a little model. You could set it 
| ie on your desk. Yet this miniature store 
has been responsible for the sale of more 
groceries than any other store ever built. 
Back of it is an idea that for ten years has 
been remaking Main Street. 

The Editors of The Progressive Grocer 
built this tiny store and used it as the spear- 
head of a campaign to demonstrate scientific 
grocery store arrangement and display. 

Through pictures of this store tens of 
thousands of grocers saw for the first time 
what a modern grocery store should look 
like. It stirred their imaginations. It gave 
them a whole new conception of their own 
business. 

To grocers everywhere, bewildered by 
kaleidoscopic changes in food selling, this 
little store brought a plan for living — for 
serving — for earning. 

What followed is the story of a great in- 
dustry being spark-plugged into spending 
half a billion dollars right through the de- 
pression for better stores — and making 
the investment pay — pay double. Making it 
pay in better service and lower prices to con- 
sumers and pay again in honest dividends to 
grocers. 

It’s also the story of what a modern busi- 
ness magazine can do — how a magazine 
with virile and progressive editorial sub- 
stance can project itself into 
the very lives of its readers. 


This little store and_ printed 
words swept old methods, old 


equipment, and old ways of thinking into 


the junk pile. Modern stores, scientifically 


arranged to serve the public better, gave an 
industry new life. Light, charm, and open 
display turned stores that had been stock: 
rooms into food shows. New ideas and news 


enthusiasm changed shopkeepers into mer ® | 


chants. 

Such a demand for information on better 
grocery stores was created that the Editors 
published four books on the subject. 98,000 
copies were sold — more copies than the 
total circulation of the magazine that sold 
them! The Editors produced a full length 
movie and for two years six prints of it were 
booked solid. 

The campaign attracted distinguished 
disciples not only in the food field, but in 
other fields as well. Scores of full-sized 
model stores copied from this tiny store were 
built the country over by the government, 
manufacturers, associations and distributors. 

By now more than 100,000 grocers have 
completely or partially remodeled theif 
stores, and the enthusiasm and momentum 
of the campaign have influenced the mo¢- 
ernization of thousands of stores by mer 
chants in other fields. 

Editorial power that can accomplish these 
things has made The Progressive Groce! 
the kind of publication that can do things 
for advertisers, too. 

Is it any wonder that such a long list 
important food manufacturers uses TI? 
Progressive Grocer year after year to drive 
their stories home to the leading food Tf 
tailers? 
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Gy aay 


rn Would 
Create Radio 
Review Board 


Washington, D. C., March 2.—First 
sovernmental repercussion to the re- 
rganization of the National Asso- 
iation of Broadcasters was revealed 
re last week by Senator Clyde L. 
yerring of lowa, who announced his 
intention of pushing radio legislation 
irrespective of the outcome.” 

In an interview with ADVERTISING 
ace Senator Herring said that he 
will urge amendment to the Com- 
munications Act authorizing the Fed- 
eral Communications Commission to 


set up a three-man board of review | 
to pass on all program and commer- 
cial continuities aired throughout 
the nation. 

“It would not be censorship,” the | 
senator said, “for the board would 
only review voluntarily submitted 
material. It would act in a purely 
advisory capacity. If it found mate- 
rial below the accepted standard, it 
would talk things over with the sta- 
tions and assist them in raising the 
standard.” 


Budget Methods Appoints 


Budget Methods, Inc., New York, 
which merchandises a consumer 
accumulated savings plan for retail 
stores, has appointed Albert Frank- 
Guenther Law, New York, as adver- 
tising counsel. 


PREMIUMS SPELL 
BONUS TO CLERK 
ON SUIT SALES 


Chicago, March 4.—Hart, Schaffner 
& Marx today announced plans for a 
special promotion in 500 stores, more 
than 90 per cent of the company’s 
retail outlets, in which the lion’s 
share of $30,000 will be spent on pre- 
mium awards to retail clerks during 


| direct 


March 14-May 14. 
Further evidence of the greater at-| 


tention of major advertisers in this 
field toward increasing value of na- 
tional copy through stimulation of 
retail efforts appeared in an an- 
nouncement of B. Kuppenheimer & 
Co. M. M. Lebensburger, advertising 
manager, told the Direct Mail Adver- 
tising Club of Chicago yesterday that 
this company would shortly revive 
the “photo” folder with which it 
scored heavily a few years ago. This 
mail piece features a _ photo- 
graph of the retail clerk and when 
sent to prospective customers, 
achieves a dual effect by inspiring 
the clerk to be as good as the folder 
says he is, and in giving the prospect 
a more personal feeling toward the 
store, Mr. Lebensburger said. 

E. R. Richer, advertising director, 
emphasized that the Hart, Schaffner 


(ABOVE) CARL DIPMAN, EDITOR OF THE PROGRESSIVE GROCER, 
STUDIES HIS ORIGINAL MINIATURE MODEL GROCERY STORE. 


@ Coneuit year family physictant 


2] Cheese your taxatives accerdtagiy! 
et Red SE OG CORMIER SERSE IS He 


Rexall laxatives give the local physician 
a boost in this new point-of-sale display. 
Lithography is by Forbes, Boston. 


& Marx plan is not a contest, but 
that it is rather an intensified ef- 
fort, the first of its type made by the 
company, to tie in the “sales-talk” of 
the retail clerk with style and qual- 
ity points featured in national and 
local advertising. 

The company will first make avail- 
able to the clerks in these stores an 
elaborate volume, the “Magic Money 
Maker,” covering the fabric, testing, 
styling, tailoring and selling of Hart, 
Schaffner & Marx clothes. This book 
will go to each clerk in all the stores 
involved, and will be sold at $1. This 
charge in most cases is to be paid by 
the store, although in many in- 
stances retailers are passing on a 
part of the charge to the clerk in 
order to enhance his interest. 


Awards by Merits 


The premiums are awarded on a 
merit basis, with the sale of a suit 
or topcoat retailing at $50 or more, 
bringing the salesman 40 merits. 
Suits or topcoats retailing from $35 
to $39.95 bring 20 merits, and other 
price ranges are graded accordingly. 

Premiums and the number of 
merits required include a Toastmas- 
ter hospitality tray set, valued at 
$19.75, 1,260 merits; Shirley Temple 
doll, 245 merits; Zenith five-tube con- 
sole radio, 3,245 merits; a globe and 
atlas combination, 900 merits; a set 
of eight Spalding registered Jones 
irons, 5,625 merits, and a pair of 
golf shoes, 880 merits. The complete 
list includes 100 other items. 

The books will be sent to the 
clerk’s residence in order that the 
added interest of his wife or family 
may be enlisted. During the promo- 
tion the clerk will also receive at his 
residence a weekly series of direct 
mail folders, designed to sustain his 
interest in the drive, 

Production of the book accounts 
for $10,000 of the promotion cost, 
Mr. Richer said, adding that its price 
to the store or clerk was less than 
one-fifth its real cost. With the num- 
ber and amount of prizes to be deter- 
mined solely by clerks’ efforts, no 
definite figure is at present available 
on this total. The company, how- 
ever, hopes to spend the full $25,000 
set up for this purpose. 


OKLAHOMA CITY 


Representative. The Katz Agency» 
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Tie the Dealer 
In, is Expert’s 
Contest Advice 


Chicago, March 3. — While the 
much discussed Old Gold contest was 
admittedly successful in stimulating 
sales, long-range results would prove 
more satisfactory if as much effort 
had been made to tie dealers into the 
competition more definitely. 

This is the opinion of Douglas E. 
Thompson, vice-president of Belnap 
and Thompson, Inc., specialists in 
dealer contests, who regards the 
“push” of dealer interest as valuable 
as the “pull” of consumer advertis- 
ing in creating a balanced campaign. 

As a good example of how these 
two elements may be brought into 
proper focus, Mr. Thompson recalled 
a 1937 test of Sinclair Oil Company 
in this territory, which made their 
consumer advertising program more 
effective by inspiring and rewarding 
dealers tied in with a definite plan 
of action. The result was that the 
Chicago division led all others in 
volume during this period. 

A large-space newspaper campaign 
boasted of the courteous efficiency of 
dealers, many individuals being fea- 
tured as typical examples of the 


* 


KNOWN *<« WORLD OVER = > Axe 


K. Arakelian, Inc., Madera, Cal., presents 
a behind-scenes picture in this effective 
new display for its wines and brandies. 
Stemar Displays Company, Chicago, was 
the producer. 


high morale of the entire Sinclair 
retail organization. At the same 
time, Sinclair took steps to insure 
performance which lived up to the 
promises. Direct mail to dealers not 
only told them what was expected, 
but announced a unique “Smileage 


Test,” in which a mysterious Betty 
and Bill would call on every dealer 
to check his methods of handling 
customers “pulled in” through adver- 
tising effort. 

The checkers who made the rounds 
of Sinclair stations found that while 
many dealers did qualify for prizes, 
there was plenty of room for im- 
provement in individual cases. The 
“shoppers” did not always buy oil 
or gasoline and they found that in 
such cases the enthusiasm of the at- 
tendant was likely to cool quickly. 
The majority of dealers was inter- 
ested only in the immediate sale, 
rather than in making an ultimate 
customer of the motorist. Over one- 
half of the dealers “passed” the test 
on the first call and a very notice- 
able improvement in customer serv- 
ice resulted. 

With information resulting from 
the test, it was comparatively easy 
to make improvements in the weak 
spots, thus laying the groundwork 
for a larger volume of future sales, 
based on public good will. 


Harvey in USL Post 


H. A. Harvey, for the past two 
years assistant to the vice-president, 
has been appointed vice-president of 
USL Battery Corporation and will be 
in full charge of the Niagara Falls 
plant. He succeeds R. T. Pierson, 


resigned. 
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FULLER & SMITH & ROSS 


Very effective sales promo- 
tion and sales training can 
be done with sound slide 
films and movies. We have 


a fine department for pro- 


ducing them; it’s kept 


extremely busy, too. 
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CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Ore Company 


Firth Carpet Company 


Aluminum Seal Co. 


Fosteria Glass Co. 
The Fox Furnace Co. 
The B. F. Goodrich Co. 
— Brunswick, Diamond, 
Hood and Miller Tires 


Goodrich and Miller 
Drug Sundries 


American Can Company 


American Lumber 
& Treating Co. 


Art Metal 
Construction Co. 


The Austin Company 
The Bassick Company 
The Bryant Electric Co. 
The Bryant Heater Co. 


Central National Bank 
of Cleveland 


Lincoln Bag Company 


Chase Brass & Copper Co. 


Mark Cross Company 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


P. & F. Corbin 


Mfg. Co. 


K Bt 


Country Lifte—American 
Home Corp. 
~The American Home 


Detroit Steel Products Co. 


Emery Industries, Inc. 


Hotels Statler Co., Inc. 
Wm. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


The Leisy Brewing Co. 


Lewis & Conger 


Mutschler Brothers Co. 
The National Screw & 


New York University 


The Pennzoil Company 
Raysteel Specialties, Inc. 


Safe Manufacturers’ 
National Association 


The Standard Register Co. 


The Strong-Carlisle & 
Hammond Co. 


University School 


Virginia Hot Springs Co. 
The Homestead Hotel 


The Ward Products Corp. 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
International Company 


Westinghouse Electric 
Supply Co. 


Westinghouse Lamp Div. 
West Penn Power Co. 


The WGAR Broadcasting 
Company 


The Wooster Brush Co. 
The Wooster Rubber Co. 


CLEVELAND 


1501 Euclid Avenue 


Marionettes Make Their Dobe 
Behind the Scenes in Lenz Copy 


STARTING WORK on copy for an 


. 


advertisement of Lenz Electric Mfg. 


Company, Chicago, to appear next month in Electronics, William Kosloff 
and Ray Rohrbach, commercial artists, set the illustration scene. They are 
in the art department of Ford, Browne & Mathews, agency in charge. 


MR. ROHRBACH adjusts the “marion- 
ettes,” made of clay and wood. 


THE finished illustration, with the 
“guide strings” still evident. 


NEW LENZ snieipeo 
AUTO RADIO LEAD-IN 


Se tee me 
LENZ ELECTRIC 
MANUFACTURING CO 


. 


AND THUS the “marionettes” are 
merged into the final page copy. 
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Joins Benson & Dall 


J. P. Van Horn, formerly with the 
St, Louis Globe-Democrat, has joined 
the production department of Ben- 
son & Dall, Chicago agency. 


Risley in New Post 


Robert G. Risley has been ap- 
pointed business manager of Gilbert 
B. Seehausen, Inc., Chicago photogra- 


Vitalator Starts Drive 


A. C. Gilbert Company, New 
Haven, Conn., manufacturer of elec. 
trical appliances, has launched a 
campaign for its new Vitalator ip 
newspaper rotogravure and black and 
white magazine copy. N. W. Ayer 
& Son, New York, is in charge. 


Starts Ward & Brown 


Daniel E. Brown, formerly in the 
publicity department of the Federa- 
tion for the Support of Jewish 
Philanthropic Societies, New York, 


ize in publicity and promotion. 


Wittner Opens Office 


Fred Wittner has resigned as ac: 
count executive of F. Darious Ben: 
ham, Inc., New York, to open his 
own publicity office at 2 W. 42nd 
street, New York. He was formerly 
with the New York Herald Tribune. 


Newton Joins Agency 


Jay T. Newton, formerly with 
Hodell Chain Company, Cleveland 
and Cincinnati Advertising Products 
Company, has joined the service staf 
of Hoffman & York, Milwaukee 
agency. 


Gets Toy Account 
Elkay Mfg. Corporation, New York 
manufacturer of Postal Telegraph 
Junior Sets and other toys, has 
appointed Covent Company, Ne¥ 
York, as advertising agency. 


Burkland Promoted 


Carl J. Burkland, formerly assist 
ant sales manager, has been 4? 
pointed sales manager of Statlot 
WCCO, Minneapolis. 


7 « 


There's a stock illustration in o | |, 
new catalog of 1,000 photograP ver’ 
you'll say is a natural for your © on! 
tising needs. Write for your ©" 
today. 


PHOTOGRAPHIC . 
ILLUSTRATIONS, INC. | 


: ois 
143 N. Wabash Avenue Chicago. i 


pher. 


Franklin 00750 


has organized Ward & Brown at 22) © 
W. 65th street, New York, to special 7 
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‘| Sound Apples in the Barrel 


hal Recent surveys, reports, and market studies have revealed a 
Jewish f : : ae 
cal disturbing consumer attitude toward advertising. In some 


cases there is aversion to the product advertised. In other 
instances there is objection to the advertising itself rather 
than to the product. As a result, there has been considerable 
discussion regarding methods of “re-selling” consumers, 


ribune. F 


cy particularly women, on the economic value of advertising. 

ri Years ago, by establishing a policy of selected advertising, 

ioe The National Geographic Magazine anticipated this present 

t situation. This policy insists upon sincere and believable 

Sa advertising of products acceptable to all of the members of 

- the National Geographic families. 

d 

Bay Occasionally this requirement has been referred to as “old- 

7. fashioned” and not quite in the modern tempo. It is our 

e belief that most persons are old-fashioned when the welfare 
of their own families is affected. 

| If your advertising belongs in The National Geographic 
Magazine, it will be in the company of other advertising 
which belongs there. It will be productive because it will be 

f read and believed by The First Million Families in America. 

The First Million Stays Sold 
i THE NATIONAL GEOGRAPHIC MAGAZINE : wasuineron, D.c. 
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PIONEER SELLS 
PRINCIPLE AND 
WIDENS MARKETS 


BY FRANK JAFFE 

Des Moines, March 2.—Forty thou- 
sand dollars will buy a lot of adver- 
tising when it is concentrated within 
two-thirds of a state, the Pioneer Hi- 
Bred Corn Company, of this city, 
remarked today in announcing that 
by the end of this month it will not 
only have sold out its complete stock 
of 105,000 bushels of hybrid corn, 
but will have extended its use from 
13 to 40 per cent of the available 
acreage. 

The company was established by 
Henry A. Wallace, Secretary of Agri- 
culture, on whose farms the parent 
stock used by Pioneer was first de- 


UNUSUAL COVERAGE 


me < omen ere renenremmensnpNamrTE wane 
Cireviation This issue 60,000 


RACTICAL, BUILDER 


A Journal Devated ta the Practical Problem 


=e. Eastern Builder sn 
Standard Material in Homes 
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owas nen 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement) 


veloped. Mr. Wallace’s_ brother, 
James W. Wallace, is manager of the 
company. Nelson T. Urbah is the 
advertising and sales manager who 
can point with pride. 

The company’s territory is a little 
more than two-thirds of Iowa, best 
corn growing country in the United 
States. In the 1936-37 season, Pio- 
neer appropriated 2 per cent of its 
expected volume for advertising. 
This advertising not only sold its 
allotment, but brought new competi- 
tors into the field. And crops were 
good last year. 


Problem and Answer 


Thus, with more than twice as 
much hybrid corn for sale, and with 
new competition fighting for the 
business, Pioneer made available 5 
per cent of the volume it needed and 
used this 5 per cent to widen the 
market. It saturated its prospects 
with this gospel so thoroughly that 
it drove the 13 per cent of the acre- 
age sown with hybrid in 1937 up to 
40 per cent this year. 

Every medium which would reach 
its prospects was used by the com- 
pany. To Farm Bureau publications 
and Wallaces’ Homestead, plus 80 
weekly newspapers, the company 
added radio this year, believing it is 
the first to advertise hybrid corn by 
this medium. About one-fourth of 
the appropriation was divided equally 
between newspapers and_ radio. 
About one-eighth is given to direct 
mail, amounting to about 250,000 
pieces during the 1937-38 selling sea- 
son. 

Other promotion work includes 
demonstrations, tours of farmers to 
processing plants and farms where 
in-breeding is done, posters, calen- 
dars, license plate tags, display 
booths at corn shows and county 
fairs, and a talking movie, which is 
circulated to meetings arranged by 
nearly 300 salesmen. Attendance at 
these meetings has averaged 300. 

Pioneer also maintains a reserve 
for special occasions. When it re- 
cently won, for the eighth time in 13 
contests, the banner corn prize in the 
Iowa State College experiment sta- 
tion test, for example, the victory 
was adequately publicised with copy 
in the Des Moines Register and Tri- 
bune. 


The PASSENGER CAR TEST 
OK’s ths MARKET 
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prosperous. They are earn- 
ing and spending. They 
WANT what you have to 


NEW CAR SALES 
ROCK ISLAND CO. 


SCOTT CO. (IOWA) 


THIRD 
LARGEST 
MARKET 


IN ILLINOIS 
OUTSIDE 


NEw CAR SAicaeeeoo™™™™™™”™-~ 


A MEMBER OF ILLINOIS MARKETS 


SELL. Tell them through 
The Argus-Dispatch cover- 
age of 9 out of every 10 
homes. 


Nat’l Rep. The Allen-Klapp- Frazier Co. 


New York 


Chicago Detroit St. Louis 
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Win Top Awards in Annual 
Cuban Advertising Contest 


This copy for Bacardi won first prize in the industries classification of the Cuban 
Advertisers Association first annual copy contest. 


Tantra: te ete simeedinte 


ANUNCIOS DE PRENSA EN t937 
(Fete abe Cea emmmmatis 


pt ene ae. 


Rissa CONCURSO NACIONAL DE > 
ANUNCIOS CUBANOS conoocad 
ASOCIACION.. ANUNCIANTES:CUBA | 


GRAN PREMIO DE HONOR 


SANCHEZ, HERMANO Y CIA. 


A 
Guare ee! 


This Camay soap copy was judged best 
in the ansaid bracket. 


‘Sieseunie “F orum” 


Frederick Foote, Boston, has been 
appointed New England representa- 
tive for Forum and Century. 


Sanchez, Hermano Y Cia took top honors in the stores copy classification and 
were awarded this handsome certificate. 


FAA Sets Dates 
Financial Advertisers . Association 
will hold its annual convention Oct. 

31-Nov. 3 in Fort Worth, Tex. 
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Linit Makers 
Shift Appeal 
and Add Power 


New York, March 2.—Further ex. 
pansion of the scope of Linit as g 
beauty preparation was _ indicateq 
this week by Corn Products Refining 
Company in a new campaign expand. 
ing exploitation of the cosmetic valye 
of the product and promoting it as 
an aid to “complexion bloom and 
beauty.” At the same time, the com- 
pany introduced a companion prod. 
uct, an all-purpose powder, with 
distribution through Kresge and 
Woolworth. 

The “Linit Beauty Mask” and de- 
tailed instructions for facial treat- 
ments will be featured in the new 
promotion. Full page colorgravure 
insertions in the Chicago Tribune, 
New York News and Philadelphia In- 
quirer are dominated by a wash 
drawing of a woman removing a 
grey mask from her face and reveal- 
ing a “clear, lovely, glowing com- 
plexion.” The four steps of the 
“beauty mask” are dramatized and 
consumer testimonials are featured. 

Linit makes no claims of cleansing 
properties but limits its appeal to 
“the gentle stimulation of the mask 
which gives your skin the facial cir- 
culation needed to heighten the nat- 
ural bloom.” 

Monthly black and white inser- 
tions will appear in a list of maga- 
zines, including The American 
Weekly, Good Housekeeping, Holly- 
wood, Look, McCall’s, Modern Ro- 
mances, Modern Screen, Motion Pic- 
ture, Movie Mirror, Movie Story, 
Radio Mirror, Radio Stars, Romantic 
Magazine, Screen Book, True Confes- 
sions, True Experiences, True Ro- 
mances and True Story. E. W. Hell- 
wig Company, is the agency. 


Agency for Coffing 


Coffing Hoist Company, Danville, 
Iil., has appointed Van Auken-Rag- 
land, Inc., Chicago, as advertising 
counsel. 


De Moss Joins WOW 


Lyle De Moss, formerly program 
manager of KFAB, Lincoln, Neb., has 
joined the production staff of WOW, 
Omaha. 


FICURE copy 
and CUTS SIZES 


THIS EASY WAyYA' 


BERT-O-SCOPE 


New — Just out! 


With it, figuring copy and cut 
sizes becomes a simple “‘‘dial- 
ing’’ operation! Takes all sizes up to 
99 inches. Durable and waterproof. An 


ideal inexpensive handy tool for the 
busy advertising or publishing man. 
Order today for yourself and your 
associates. 


Prices: 
1 for $1.00; 2 for $1.65; 3 for $2.00. 
Sent postpaid promptly on receipt of 


remittance, 


HERMAR PRODUCTS COMPANY 


Roselle New Jersey 


EYE’CATCHERS |EYE’CATCHERS 


pu LIFE 


IN YOUR ADS!! 


VERY month .. . 100 
new, smartly merchan- 
dised, photographic eye 


catchers to give point and 
potency to promotions . - 
all situations . . . all kinds of 
business ... all sizes .-- 
ONE PRICE. 


Posed by New York’s (top 
models . . . shot in leading 
studio. Inspirational, clever 
and practical . . . great for 
idea men. A vast library of 
forceful subjects to meet 
every advertising need .- : 
RIGHT IN YOUR OWN 
OFFICE . at $5 a month. 
Glossy Prints or Mats. Write 
for free proofs. 


PHOTOMATS. 
10 E. 38th St. N. Y- 
U.S. A. 
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*how to find the star! 


| Let your telescope stay where it is. No of Advertising Art is sponsored by The 


celestial search is needed. Just point your Ast Directors’ Club of Chicago. Mosey 
e feet toward Marshall Field’s. .. step off around as long as you like. The Galleries 
the escalator at the Fourth Floor eee and are open every week-day from 9 to 5:30 
you Il find the walls sparkling with the — March 7 to March 19. Dedication 
" outstanding work produced by Middle Luncheon Monday, March 7, at 12:15 


-< Don't by any 
means overloo 


your star engraver— 
COLLINS, MILLER 
& HUTCHINGS, INC. 


207 North Michigan 
Avenue, Chicago 


< West artists and photographers during the in Field’s Wedgwood Room. Every one Telephone FRAnklin 5854 

“ last 12 months. This Fifth Exhibition active in advertising is invited. 

e e e * e 

Y. 

- |the exhipition of Advertising ART +1928 
SPONSORED BY THE ART DIRECTORS’ CLUB OF CHICAGO = 


= | MARSHALL FIELD & COMPANY: 4" floor- MARCH 7 to 19 
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WHITING WINS LEADERSHIP AWARD 


Be 7 
PL ee Te 
oar 1 Iapetinge weer 
tee mare = 
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> 


ais 


Dr. Carl W. Larson, president of Whiting Milk Company (left), receives the 

Boston Herald's annual award for distinguished business leadership from Publisher 

E. W. Preston (right). Robert A. Burns, Whiting sales and advertising director, 
smiles approval. 


Skibo Joins Agency 
Stephen Skibo, formerly” with 
Graphic Illustrators, has joined 
Morris-Schenker-Roth, Inc., Chicago, 
as art director. 


Gets Schrafft Account 


W. F. Schrafft & Sons Corporation, 
Boston, has appointed the Redmond 
Company, Boston, to handle adver- 
tising of its chocolates and candies. 


Whittaker to Joyce 
Norman E. Whittaker, formerly on 
the sales staff of WBZ, Boston, has 
joined Joyce Advertising Company, 
Boston direct mail company. 


Landsman to Best 
Landsman Method, New York dry 
cleaner, has appointed Frank Best 
& Co., New York, as advertising 
agency. Magazines will be used. 


WRINKLING 
CURLING 
SHRINKING 


LAYOUTS+-DUMMIES + MASKING 
PHOTO MOUNTING «© every paper- 
joining need. 

TRY BEST-TEST FOR CLEAN, SPEEDY RESULTS 


AT ALL DEALERS 


FOR FREE SAMPLE, WRITE 


UNION RUBBER & ASBESTOS CO. 


TRENTON, N. J 


FOR FINEST WORK, NEW, ATTRACTIVE 
PRICES AND CENTRALIZED SHIPPING 


RAPID maintains in Cincinnati the largest and most up- 
to-date electrotyping plant in the world. Huge volume, 
low overhead and ultra modern equipment enable us to 
produce plates in this Cincinnati plant at amazingly low 
prices. Local plants throughout the country can scarcely 
hope to meet RAPID'’S Cincinnati price and quality. 


Any RAPID plant is equipped to handle any job, large or 
small, at competition prices, but RAPID makes the above 
suggestion so that you may profit to the greatest extent 
from RAPID'S really unique facilities for serving you 
skillfully, quickly and most economically. 


c I N C 


I . = @ FF 8 


Branch Plants or Offices at 
Atlantic Electrotype & Stereotype Co., 228 E. 45th St., New York 


Northern Electrotype Company . 


Hoffschneider Brothers 


. 47 Burroughs Avenue, Detroit 
500 Howard St., San Francisco 


Philadelphia Mat.& Plate Co. 243 No. Juniper St., Philadelphia 


Chicago . 
Atlanta . 


. . 400 North Michigan Ave. (Wrigley Bldg.) 
. Rhodes Haverty Bldg., 134 Peachtree Street 


WORLD’S LARGEST MAKERS OF ADVERTISING PLATES 


Getting Personal 


The facts that Martinson’s coffee packs into its advertising copy 
won't be hearsay if Joseph Martinson, Jr., has his say. He set sail 
Friday aboard the S.S. Orizaba for a tour of South American coffee 
centers. With him went his trusty camera and he'll bring back what 
he hopes will be unusual facts in word and picture. . . 

Wedding bells rang through the Farm Journal offices last week 
when Margaret L. Patterson, daughter of the publisher, middle-aisled 
it with Wm. S. Buehl, member 
of the selling staff. They're out 
furniture hunting now for their 
home in Jackson Heights, L. I... 

And, speaking of hunting, 
there's Ed Wilson, MecCann- 
Erickson space buyer. In a weak 
moment he confided to friends 
that there were two things he'd 
like to have—one, a stuffed owl, 
the other, a baby daughter. Last 
Friday half of his dream came 
true when a bunch of the boys 
presented him with a specimen 
of taxidermic perfection. In the 
group were Jack Flanagan, Larry 
Hanson and Jack Boyle, all of 
McC-E; Al Lewis, Pedlar & Ryan. 
Doug Hathaway, J. M. Mathes; 
Norman Tveter, Erwin. Wasey; 
John Knoblock, Household Magua- 
zine; Dick Whitney, Redbook: 
Joe Spalding, Farm and Fire- 
side, and E. F. Wright, Associated 
Farm Papers. Oh, yes, his other 
wish-—a blessed event is imminent 
and we'll report the results by 
special courier. . . 

Sylvia G. L. Dannett, a.m. for 
Publix shirts, is sponsoring a big- 
ger and better sense of humor ene 
among dealers by paying them a dollar for every “over-the-counter 
comic” they turn in, which, in turn are being carried as a feature of 
the monthly house organ. . . 


SNOW STUCK 


Knee deep in drifts are Bill Lang (left), 
and Eddi Mante, of Kenyon & Eckhardt 
art department, New York, during a romp 
in the Adirondacks. 


When the new 17,000-ton flagship of the Norwegian line steams 
into New York harbor in June, Leonard P. Hall, Jr., associate of Alfred 
A. Frantz, publicity director, will be aboard with a load of pictures 
and other material. . . 

H. O. Stone, secy.-treasurer of the Izzard Company, Seattle, and 
Mrs. Stone are vacationing in Mexico for two months. Stanley A. 
Willer, research director for Ralph H. Jones Company, Cincinnati, has 
learned that a tibia is something other than a stop on an organ. Dur- 
ing a recent basketball game at a Parent-Teachers’ frolic, he fractured 
this bone in the left leg and will be confined to cast and crutches for 
a month... 


John Swope, son of the G-E prexy, put a commercial complexion 
on his candid camera hobby for the first time last week, by holding 
an exhibit of prints suitable for advertising purposes at the Carroll 
Carstairs Galleries. . . 

A miniature preview of next month’s Irish Sweeps took place 
at McCann-Erickson a few days ago when the space buying depart- 
ment put down its dough on an anticipated blessed event at Jack Mc- 
Carthy’s. Came the day and the arrival turned out to be Mike, eight 
pounds two ounces’ worth. But the space buyers had wagered on a 
Sheila, which gave McCarthy pere a chance to chortle merrily. That 
makes the fourth of the young McCarthy’s, the other three being 
Molly, Johnny and Nora... 

To gather first hand information on broadcasting, radio receiver 
and phonograph markets’. the 
world over, Gen. James G. Har- 
bord, RCA chairman, left these 
shores last Monday bound for 
Europe, Asia and Australia. Be- 
fore he returns in July he’ll have 
re-visited scenes he knew well 
earlier in his career when he 
was assistant chief of the U. S. 
Division of Insular Affairs and 
head of the Philippine  con- 
stabulary. .. 

Ward Wheelock, who's just 
taken over the F. Wallis Arm- 
strong agency, was host last 
week with Mrs. Wheelock to sev- 
eral Pennsylvania friends who 
came down to join them in Ber- 
muda... The Alvin Macauleys 
(Packard pres.) entertained at a 
Washington's Birthday dinner at 
the Belleview Biltmore, Belleair, 
PIR. s« 

Apparently Jim O’Brien, 
Federal Advertising v.p., is sold 
on the state his agency’s going 
to publicize this year. Not long 
ago he bought a farm down near 
Princeton. .. W. H. Welch, Chrys- 
ler merchandising executive, ar- 
rived in France this week for the 
first lap of an extensive European 
tour, where he’ll put into effect 
the company’s parts and service 
merchandising program recently developed for use overseas. Belgium, 
Denmark, Norway, Sweden and Finland are on the itinerary. .. 


$100,000 SMILE 


Top prize in the Old Gold contest meant 
more than $100,000 for Samuel M. 
Van Sant, Jr., of Boston, former New 
York agency man. After this enthusias- 
tic embrace from his wife, he is to go 
back to a new job in Sears, Roebuck & 
Company's advertising department. 


Raymond Rubicam drew a gale of laughter at the Advertising 
Awards dinner by telling his audience he'd been similarly thrilled only 
twice before in his life: once in 1916, when the girl he was courting 
said yes, and a few years after that when Postum said TOR; ..< 

Sam Braswell, publisher of the News, Clarendon, Tex.. has joined 
the army of colonels on the governor's staff... Al Frifield, assistant 
space buyer of Lord & Thomas, Chicago, is sojourning in Florida with 
the happy object in mind of catching a fish. To date he has caught 
nothing but a severe case of sunburn. . . 


————— 
—— 


| FCC to Discuss 
Power Limits 
Problem] May16 


Washington, D. C., March 2— 
| Arguments on 15 pending applica. 
| tions for 500,000 watt radio stations 
| will be held May 16 when the Feg. 


| eral Communications Commission 
discusses the whole problem oy 
| power limits on clear channels 
| Chairman Frank R. MeNinch ap. 
| nounced this week. 

The FCC refused to review Com. 
missioner Payne’s denial of a peti. 


tal permit under which WLW uses 
500,000 watts, as reported in Abyrp. 
TrisinG AGr of February 28, and j; 
was this decision which set the stage 
for hearings on this question. 

Station WLW is the only 500,009 
watt radio station at the presen) 
time. It has been operating unde, 
an experimental license for nearly 
four years. Chairman MecNinch has 
also ordered preparation of a tenta- 
tive draft of a uniform system of ac. 
counts for licensees of broadcast sta. 
tions. 


NNPA Committee Named 


Elsa Lang, president of the Na- 
| tional Newspaper Promotion Associa- 
| tion. has announced the committee in 
| charge of the 1938 convention. This 
includes Kenneth Mason, New York 
Sun, chairman; John C. Stafford, 
Rockford Star and Register-Repub- 
lic; Ivan Veit, New York Times; and 
Charles L. Baum, Portland Journal. 
The association will meet in New 
York at the Waldorf-Astoria Hotel, 
April 24-28. 


“Druggist” Raises 
Circulation to 54,552 


Effective with the April issue 
American Druggist, Hearst business 
paper, will enlarge its coverage of 
independent and chain drug. stores 
to 54,552, with total distribution 60- 
000. Rates will not be increased un- 
til January, 1939. 


. 

Jean Norris Appoints 
Jean Norris Laboratories, Inc., Los 
Angeles, has appointed Logan & 
Stebbins, Los Angeles, to handle a 
campaign in women’s’ magazines, 
screen books, business papers and 
direct mail featuring Nail-Pro, pro- 

tective nail wax, and nail polishes. 


Childs to B-S-H 
Childs Company, New York restau- 
rant chain, has appointed Blackett: 
Sample-Hummert, New York, to han- 
dle its advertising. Duane Jones is 
account executive. 


PUT feelin’ 
INTO YOUR 
MAILINGS 


5 Distinctive Colors 
Write for Samples 


UNITED STATES 
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SAY NEW MEXICO 
DECISION LIFTS 
FEDERAL CONTROL 


New York, March 3.--That adver- 
tising is “for the time being,” at 
least, removed from federal regula- 


tion even When publications circulate 
across state lines, was the keynote 
drawn today by the American News- 
paper Publishers Association from 
the U. S. Supreme Court's decision 
this week in the New Mexico sales 
tax case. 

Pointing out that the decision was 
equally applicable to magazines and 
newspapers, the association described 
the development as of “momentous 
importance” in that the court “re- 
affirmed the doctrine that the busi- 
ness of preparing, printing and pub- 
lishing advertising is peculiarly 
local, Whether or not the circulation 


of the publication be in interstate 
commerce.” 

The association emphasized the 
fact that the issue in the case was 


clearly drawn. “Western Live Stock 
Vagazine protested the tax levied on 
advertising contracts entered into 
with concerns and agencies outside 
the state on the ground that such 
advertising was a part of interstate 
commerce and that the tax consti- 
tuted a burden on commerce,” the 
ANPA observed. 


Sole Issue Involved 


“There was no other issue involved. 
No question was raised by the pub- 
lisher on the general proposition that 
such a direct tax on the revenues of 
the press constituted a restraint of 
the function of gathering and dis- 
seminating information and_ this 
question was not passed on by either 
the state courts or the Supreme 
Court.” 

Newspapers which have controver- 


sies with the National Labor Rela- 
tions Board will find the case of 
“vast importance,” the association 
said. “In each one of its cases 


against newspapers to date, the board 
has gone to great length to prove 
the volume of advertising obtained 
by the respondent from concerns out- 
side of the state of publication, and 
the interstate shipment of mats, cuts, 
copy and other information. Simi- 
larly the board has gone to equal 
pains to prove the contracts entered 
into for feature services and the in- 
terstate shipment of mats, cuts, copy 
and other information incident to 
the publication of features. 


Cite Editorial Analogy 


“It may be safely assumed that the 
doctrine laid down for advertising 
contracts applies to contracts for fea- 
tures entered into with concerns out- 
side the state of publication. 
same assumption applies to contracts 
for newsprint, type metal and other 
supplies insofar as they affect the 
{uestion as to whether or not a news- 


paper is engaged in interstate com- 
merce,”’ 


The | 


Humphrey to Crookes 


William V. Humphrey, formerly in 
the financial advertising department, 
New York Times, has joined Crookes 
Laboratories, Inc., New York, maker 
He will 
P. Piret, sales and ad- 


of therapeutic preparations. 
assist Adam 
vertising director. 


Join Proprietary Group 


Kenyon & Eckhardt, Inc., 


York, and the Chicago Daily Times | 
members 


have become associate 
the Proprietary Association. 


“Press” Appoints 


Press, Asbury Park, N. J., 


Inc., New York, as national 
sentatives, effective April 1. 


E. G. Jeffrey 
Livestock 


Earnest Meyer 
_ Livestock & Wheat | 
Woods County. 


Bill Speis 


Advertisers in 


_ Protest Against 
_ N.Y. Chain Bill 


New York, March 4.—Plans for the 
|creation of a national body to com- 
| bat anti-chain tax legislation were 


New | formulated here last evening at a 


has ap- 
pointed Burke, Kuipers & Mahoney, 
repre- 


"Dairy 6 Wheat > 


Dewey County 


The decision indicates, the associa- | 


lion concluded, that the question of 
Whether or not a 
gaged in 


interstate ag | 
hoW greatly narrowed and 
resolves itself around the percentage 
of circulation which is distributed 


vutside of the state of publication as 
‘ompared with circulation within the 


State 


‘MAZING SYSTEM SETS” TYPE WITHOUT TYPE 


. 
SCTOTYPE.-the new “synthetic” type--com- 
Posed this ad... and it will compose many 
~~ lines for you, at trifling cost, right in 
4? own office. Fast! Economical! Easy to use! 
as cardboard letters fit into special compos- 
“3 Stick and can be set as fast as a hand 
a Positor sets type. Automatically aligned. 
se ‘ype costs for offset or zincs down to 
alse bottom. Many modern types available, 

*verse letters. WRITE FOR FOLDER. 


T 
= FOTOTYPE CO. 625 Washington, Chicago 


newspaper is en-| 
commerce “is | 
largely | 


B. M. Hager 
Diversified Farm _ 
Washita County 


Hubert Howl 
_ Wheat & Poultry 


Kiowce County 


of | 


meeting sponsored by the New York 
Board of Trade and supported by im- 
portant civic, business and trade as- 
| sociation groups. 

On the eve of public hearings in 
Albany on a bill, proposed by Sena- 
,tor Jacob Schwartzwald, Brooklyn, 
which would tax chain units from 
$10 to $550, the meeting authorized 


» 


Jeffrey, Boecher, 


ish the reason. These 


ments. 


“Henry Breckenridge 
cares & Wheat 
Gartield County 


Breckenridge, 
Lloyd and thousands of other pro- 
gressive farmers in this section furn- 


invested more than $28,000 in 1937 
in farm and farm home improve- 
They bought new automo- 
biles, trucks, tractors, cream separa- 
tors, gas plants, light plants, water 
systems, remodeled their homes and 
installed modern bathrooms 


Percy C. Magnus, president of the 
board, to appoint a committee to 
start a national organization to fo- 
calize all opposition to state and na- 
tional bills intended to _ legislate 
chain stores out of existence. 


Advertising Women Protest 


Among the dangers to business 
which would result from passage of 
anti-chain legislation was the indi- 
rect threat to advertising, according 
to a resolution adopted by the Ad- 
vertising Women of New York, which 
charged that “this centralized capac- 


ity to advertise would vanish in its | 
virtual entirety by disruption of the | 
chain store system,” and which | 
pointed out that chains expended in | 
New York state alone $17,800,000 for | 
advertising last year. 


—say these 9 Farmer-Stockman 


®@ Babson, Brookmire, Poor, Standard 
Statistics and other leading econ- 
omic authorities pointed to the Okla- 
homa-Texas area on January first 
and said, ‘There is your bright sales- 
spot for the next six months.” 


40% 
for the first six 


nine farmers 


This 


than 200,000 


and 


Lawrence Lloyd 
Wheat ren 
Grant County 


"We Spent $28,000 on 
Improvements in 1937” 


kitchens for their wives. 
vacation trips to Alaska, Cuba and 
California. Their spending is typical 
of the farm buying power of the 
Oklahoma-Texas area where 
income was up $75,000,000 in 1937 
from the 1936 figure and where a 
increase has been predicted 


Other bodies denouncing the 
Schwartzwald bill, and similar meas- 
ures, included the Advertising Fed- 
eration of America, the Merchants 
Association, Chamber of Commerce 
of the Apparel Industry, the Associa- 
tion of Cocoa and Chocolate Manu- 
facturers, and many others. Con- 
sumers were represented by the 
Brooklyn Consumers Committee. 


Asks $900,000 Drive 
A three-year advertising program 
calling for expenditure of $900,000 to 


promote Dallas, Tex., has been pro- 
posed to the Dallas City Council 
and the board of directors of the 


chamber of commerce. Newspapers, 


magazines, radio, posters, business 
papers and guidebooks would be 
used. 


_ Lyle Hague 
Dairy & Wheat 
Alfalfa County 


Reader Ss 


They took 
farm 


months of 1938 over 


the corresponding period of 1937. 


is the market available to 
advertisers in The Farmer-Stockman. 
With more than 230,000 total circula- 
tion The Farmer-Stockman is 
only farm paper furnishing 


the 
more 


subscribers in the 


Oklahoma-Texas area. 


@ Personal interviews with 
nine farmers in nine western 
and northwestern Oklahoma 
counties furnished the ma- 


terial for this study. 


National Representative 


The Farmer-Stockman 


OKLAHOMA CITY, OKLA. 


THE OKLAHOMA PUBLISHING COMPANY 
THE DAILY OKLAHOMAN — OKLAHOMA CITY TIMES — RADIO WKY 


The Katz Agency 
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March 7, 1938 


Earnings of 
Advertisers 


Columbia Broadcasting System 
Net earnings for 1937, subject to 


audit, amounted to $4,297,600, com- 
pared with net earnings of $3,755,- 
500 for the fiscal year ended Jan. 2, 
1937. 


Standard Brands, Inc. 
For the 1937 fiscal year, net in- 


come was $9,865,358, compared with 
$14,471,393 in 1936, a drop of 68 per 
cent. This is the lowest net income 
reported by the company since it 
was organized in 1929. 


Commercial Investment Trust 
Combined net earnings for 1937 


totaled $21,501,296, compared with 
combined net earnings for 1936 of 
$21,181,020. Volume of business in 
1937 was the greatest for any year in 
the corporation’s history, amounting 
to $1,291,704,138, an increase of $122,- 
007,323 over 1936. 


F. W. Woolworth Company 
Net profit was $33,176,509 in 1937, 


compared with net profit of $32,624,- 
988 in 1936, and $31,247,230 in 1935. 
Sales for 1937, excluding European 
subsidiaries, totaled $304,774,655, an 
increase of 4.95 per cent over 1936. 


Butler Brothers 
Preliminary unaudited figures for 


the year ended Dec. 31, 1937, show 
net earnings of $1,261,000, against 
$1,908,000 in the previous year. 


Continental Can Company 
Net income for 1987 amounted to 


$8,913,526, compared with $9,038,787 
in 1936. The decline was due to an 
inventory adjustment of $400,000 be- 
cause of a decrease in the price of 
tin. Sales for 1937 totaled $123,- 
425,154. 


Commercial Credit Company 
Report shows net income of $13,- 


593,119 for the fiscal year ended Dec. 
31, 1937, against net income of $12,- 
005,779 for the like 1936 period. The 
operations of the company for 1937, 
A. E. Duncan, chairman of the board, 
reports, were the largest and most 


AVAILABLE! 
MICHIGAN AVE. 


Advertising Offices! 


7 spacious units (1850 sq. ft.) and 
marble reception room. 4 luxurious 
paneled offices overlook the avenue! 
Located in beautiful Lake Shore 


Bank Bldg.! Priced surprisingly low! 
Write, Phil Cordes, Today! 
605 N. Michigan Ave., Chicago 
Telephone— SUPERIOR 1900 


Old Fels Theme Gathers 


silly ides? 

She heard the Chub ladies, Mormanry 
they said your clothes were fell of cattle: 
tale gray of 

; . 
Mayte it's never occerred to yoo ther 
clothes can tattle. Ver f things come 
out of the wash che least bir dingy and 
duit, they do show that ther aren't 
perfectly clean. And the neigivbors are 
Perc tO He 


Fele-Napcha is om soap that does got ai} 
the diet. Every tavt deepdows speck 


Fee Pets-Napths brings you something P 
fo “trick” wap doge- two clamor in 
stead al ome! Richer geidee soap com 
bined with pleety of napcha A lively 
combination that washes clorhes heay 
tifelly, mowity clean. And docs ie mone 
quickly ond aately’ 


Banish “Tattle-Tale Gray” 
with FELS-NAPTHA SOAP! 


“Margie makes fun of my dresses, Mommy 


i“ 


—she says they're tattle-tales!” 


that you caw ose & for pour honest linens, 
your damiest undies and sith stock mgs 

he's « veal triead co hands, cooker 
there's soothing gtycerine io every 


“TaTMetault 4 Tarne-raer ‘Why risk the criviciom? Why ase a FS WCEE TO HANDS, TOO 

eas ‘a “prick” soup that leaves ditt behind? \ 

f ‘ak 1 tt CHAMOE TO ThE SOAP fa aa 

SEE fib Pal BMOS “TATHETALE GRAY” Feat 
vomits BE ny a> se FS, 
“4 % mnt, 
. ay ane “hes 

“Pooh! Clothes can't tactic,” says [ . “ey = 
Mother “Where did Margic pes thet Se a Pels-Naprha w so geotle im every way 


Fels & Co., Philadelphia, which introduced Washday's dread social disease, 


“tattle-tale gray,’ 


four years ago, has found the theme so profitable that it is 


being currently expanded to Sunday comic sections of 70 newspapers and 
27 national magazines. One of the earliest of the series, this copy appeared in 


eee 


satisfactory of any year 
tory. 


Ward Baking Company 

For the year ended Dec. 
net income was $1,140,926, 
with $1,838,936 in the 
period. J. M. Livingston, president, 
reports that labor costs and social 
security taxes account for the de- 
cline in profits, even though sales of 
bread and cake increased. 


Continental Baking Corporation 
For the year ended Dec. 25, 1937, 


net income amounted to $4,150,683, 
compared with net income of $3,502,- 
486 for the corresponding period in 
1936. Net sales for 1937 totaled $69.- 


in its his- 


25, 1937, 
compared 


previous 


492,650, compared with $58,162,609 

in 1936. 

Republic Steel Corporation 
Preliminary report shows net 


profit of $9,044,147 for the 1937 fiscal 
year, against $9,486,922 in 1936. “The 
strike which occurred in the middle 
of the year and the severe decline 
of business in the fourth quarter re- 
sulted in substantially decreased 
earnings,” T. M. Girdler, chairman 
of the board, said. 


Just Published 


lisher 


ERE is the first book to re- 
view thoroughly and authon- 
tatively every aspect of advertis- 
ing, selling, and merchandising to 
and through children. Tells you 
what has been and is being done 
by the most progressive merchan- 
disers in reaching this gigantic 
er. market. Collects and analyzes 
a ‘ every fact that will aid you in 
; making your plans effective. Cov- 
hundreds of tested 
ideas for using premiums, clubs, 
contests, radio programs, advertis- 
ing, educational activities, maga- 
zines, etc., to make bigger sales to 
children, or to adults through their 
influence. 


ers literally 


@ appeal to children’s likes 


@ effectively tie 
plans with the child's welfare 


@® plan 


of parents and educators 


See it 10 days on approval. Send the coupon. 


Reaching Juvenile Markets 


By E. Evalyn Grumbine, 


Assistant Pub- 


and Advertising Director, Child Life. 
430 pages, $4.00 


Tells how to 


and habits to pro- 


mote the sale of your product 


up your juvenile promotion 


@ tell the story of your product to future buying 


generations through educational activities 


@ choose premiums and prepare literature that 


really appeals to children 


radio programs that win the approval | 


@ bring in thousands of labels or box-tops with 


children’s clubs and contests 


etc. 


McGraw-Hill Book Co., 330 W. 42nd St., N. Y. C. 


Send me Grumbine’s Reaching Juvenile Markets 
ination on approval. In 10 days I will 
postage, or return book postpaid. 
panied by remittance.) 


send $4.00, 


(Postage paid on 


Name 


Address... 


City and Star 


for 10 
plus 


days’ exam- 
few cents 
orders accom- 


Position . 


Company 


(Books sent on approval in U. 8 


and Canada only.) 
-— oo oe oe ee ee ee ee ee eee eee ee ee ee ee ee ee es ee ee ee eee ee ee 


Age-3-7-38 


| Teitelman, 


1935. 


SHE SAW A GHOST IN THE BED... 


WF retried me choles and Shiedk on hemes hurt there was an ummelonme 
— Mary's girest tte Tt hid tet he shents, Une curteins the hoe. 

wets wan it mith heron that idan tater reention i —wetil Come Ph 
soy the phont tw the bed. 


went morning, & i Phy told Mary “It's tatiie-tale gray 
bone Mei arian | ¥e sat weak knew] ag dees t wind things 
pectertly heen. If gow want to ohare ut that mean dingy shadow - be 
benuds tattintate pray change to FeieNaption Soe.” 


as 
Bantih “Fallle- Dale (Gray - 
| with Bobs Muptha Peapt 


i 
hh 
t 
i 


friemils way 
+ Why don't poe play safe, watts Wea Be 


Picture sequence copy comes on with 
a rush, as shown by this advance view 
of copy scheduled for April magazines. 


Cowan New President 
of Marketing Group 


Donald R. Cowan, Swift & Co., was 
elected president of Midwest Chapter 
of American Marketing Association 
at its meeting in Chicago, March 1, 
succeeding J. L. Palmer, Marshall 
Field & Co. Other officers are C. C. 
Chapelle, H. W. Kastor & Sons Ad- 
vertising Company, vice-president; S. 
Armour & Co., secretary; 
J. J. Martin, Henri, Hurst & Me. 
Donald, treasurer. 

W. P. Littell, vice-president of 
Ruthrauff & Ryan, told the group, in 
a talk on copy, that it is foolish 
not to follow the crowd with copy 
appeals. “Why refuse to use comic 
strips or photo sequences just be- 
cause everyone else is using them, 
if investigation and experience 
prove that those are the techniques 
which attract readers?” he asked. 


Rejoins “True Story” 

Wilder Breckenridge, who was 
with the New York sales staff of 
True Story from 1929 to 1932, and 
has since been with Curtis Publish- 


ing Company and Comic Weekly, has 
returned to True Story. 


Momentum 


1 TOLD YOU SHED NOTICE! 

THAT LAZY SOAP OUR LADY 
USES DOESN'T WASH CLEAN. 
1 WISH SHE'D CHANGE TO 
B FELS-NAPTHA SOAP AND GET 
RID & TATTLE- TA G Gna 


DON'T LOOK NOW, PETE- 

BUT THAT MRS ROYCE 

1S EYEING THE TABLE- 
CLOTH AGAIN! 


makes it so easy tohurry out ALL the dire, 

That's because t ele-Naptha brings you 
fam peppy cleaners instead uf one. tee 
ticher guidea soap and jot) of nepihe lwosen 
the grumiest, deep-down dirt, When the 


You'll love rive gentic way Fels-Naptha 
treats your hands, too. There's sothing 
glycerine ir every golden bar 

Ask your grocer for Fle Naptha today 
aod try it! You'll have easier wishes’ 
- Wart why rick ie? Why pur up wah half Lovetier washes! And sone of that pesky 
cleaw-clatbes ~when cs-Naptha Soap tatthetale gray! corn rae © om tener 


menrey “TATTLE-TALE GRAY” 
os WITH FELS-NAPTHA SOAP! 


orn tie people's eyebrows do go 
ap~if there's the frinvest hime of tatcle- 
Saree linens and things. 


This balloon copy made its appearance 
last October. 


MATEDA : There’ That's why che bride's 
jenty of griel. Suxan—lowk wher's in 


SUAAN: Bat che dog 
@ATRBA; Don't he a ‘trsidycat—IH coke 
gare of the dog. You rake that lary soap onc 
of che buide's groceries and pot in our bar of 
Fein Neprhes Soap 


MATEDA Bur, Sumer 

wtab-knced soap the tele ep apr bo tee 
diet sticking in her clothes She'll never get 
tid of tartio~take gray tf we doe ¢ show her 
the tight bind of soap to use 


MATROA: Yeu. doggie Fels Napeha's richer 
fat, of mapthe ect clothes #0 
“lean, catrle-tate grey simply han co camper. 


Nice dugeke' We re only crying 
helptut. We're cnt 
bow o9 get wheter 


BANIBE. “TATTLE-TALE GRAY” WITH FELS-NAPTHA _— 
‘They do wonders! Try the oew Pels-Naptha Soap Chips, wo! 


~—. 


Less copy and more pictures will carry 
the same story a ied magazines. 


Joins Carstairs Bros. 


Ralston H. Coffin has been ap- 
pointed advertising and sales promo- 
tion manager for Carstairs Bros. Dis- 
— Company, Inc., Philadelphia, 

a. 


ANNOUNCE CFAC 
COURSE SPEAKERS 


Chicago, March 3.—The Chicago 
Federated Advertising Club’s Spring 
course on “This Business of Adver. 
tising’”’ will begin Monday, March 14 
in the lecture hall of the Daily New, 
Bldg. 

Speakers for the direct mail adver. 
tising division, Monday evenings, are 
Douglas Doolittle, president, Sales. 
vertising Associates; W. R. Hem. 
rich, advertising manager, Armour @ 
Co.; L. E, Frailey, Dartnell Corpora. 
tion; Harry Neal Baum, advertising 
manager, Fairbanks, Morse & 
Richard K. Law, advertising man. 
ager, National Mineral Company, 
and Norman Taylor, president, Na. 
tional Selling Service. 


Co,: 


Discuss Advertising Management 


National advertising management, 
Tuesday evenings, will be addressed 
by Arthur E, Tatham, advertising 
manager, Bauer & Black; L. £, 
Scriven, personnel manager and head 
of research department, Batten, Bar. 
ton, Durstine & Osborn; Elon G, 
Borton, advertising director, LaSalle 


Extension university; H. H. Sim. 
mons, advertising manager, Crane 
Company; and D. H. Steele, vice- 


president and director of sales and 
advertising, Wilson Brothers. 

Retail advertising, Wednesday eve- 
nings, will be addressed by William 
T. White, sales manager, Wieboldt 
Stores, Inc.; Helen Sisson, fashion 
promotion manager, Saks Fifth Ave- 
nue; Stalham L. Williams, Jr., ad 
vertising manager, Walgreen Drug 
Stores; E. R. Richer, vice-president 
in charge of advertising, Hart, 
Schaffner & Marx; Wallace I. 
Brooks, display advertising, Chicago 
Tribune, and Franklin C. _ Soren, 
sales manager, Joseph Spiess Com- 
pany, Elgin. 


Radio advertising speakers are R. | 


J. Barrett, Station WOR; Henry 


Klein, head of the radio department, | 


Batten, Barton, Durstine & Osborn; 
C. E. Ferris, vice-president, Blackett: 
Sample-Hummert, and Richard Mar: 
vin, radio manager, J. Walter Thomp- 
son Company. These lectures will 
be given Thursday evenings. 


Ramsdell Heads Sales 


Arthur W. Ramsdell, for the past 
year in the sales department of the 
Borden Company, New York, has 
been appointed director of sales for 
the United States and Canada. He 
will supervise sales and merchandis- 
ing activities of evaporated, con: 
densed and malted milks to grocery 
outlets, package cheese and minced 
meat, bulk malted milk, as well as 
of the export division. 


Royal Baking Powder 
to McCann-Erickson 


Standard Brands, Inc., New York, 
has appointed McCann- Erickson, Inc., 
New York, to handle the advertising 
of Royal baking powder. 

The Buenos Aires office of the 
agency has been named to direct the 
advertising of Eveready S. A., Argel 
tine branch of National Carbon Com 
pany. 
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LENT SEASON 1S 
SPUR FOR FISH. 
MACARONI COPY 


By FLOYD MILLER 


New York, March 2—Coincident 
with the Lenten season, a sharp up- 
turn of promotional activities aimed 
at meat-Substitute sales was re- 
corded this week by major fish and 
macaroni trade associations as well 
as several large independent food 
manufacturers. 

Leading the parade is the new 
$600,000 campaign of the Canned 
Salmon Industry, trade group of Pa- 
cific fisheries. While the promotion 
will continue through the summer 
season, the major portion of it will 
be run during the six week Lenten 
period and will feature recipes of 
salmon dishes and stress the econ- 
omy angle. Newspaper insertions 
will appear in 59 cities with an equal 
number of radio stations carrying 
either spot announcements or partic- 
ipating programs. The South and 
Southwest will be blanketed by 24- 
sheet posters in four colors showing 
a salmon salad. Full page color in- 
sertions will appear in a list of mag- 
azines including: American Home, 
The American Weekly, Child Life, 
Ladies’ Home Journal, McCall's, Pic- 
torial Review, True Story and 
Woman's Home Companion, 

Making no specific mention of Lent 
but pointing its promotion toward 
the observance period, the Norwegian 
Canners Association will conduct a 
newspaper campaign on behalf of 
sardines. The drive will be aimed at 
popularizing sardines as a regular 
meat dish rather than as a hors 
d’oeuvre. An economy theme will be 
stressed in 190-line insertions in 55 
newspapers and The American 
Weekly. 

An aggressive bid for the meat-sub- 
stitute business will also be con- 
ducted by the National Macaroni 
Manufacturers Association. While 
most macaroni advertising is placed 
by individual members, the associa- 
tion has integrated the Lenten pro- 
motion and will direct a campaign 
in 600 newspapers. All insertions 
will feature a picture of a plate of 
spaghetti or macaroni surrounded by 
eggs, tomatoes and vegetables. The 
theme will be that macaroni products 
are a complement to any type of 
meal, meat or otherwise. Most inser- 
tions will carry recipes and will be 
headed “Suggestions for Lent.” 

C. F. Mueller Company, Jersey 
City, will undertake an independent 
campaign in 18 newspapers, seven 
radio stations and This Week. Start- 
ing this week, 500-line insertions will 
be followed up by daily 85-line inser- 
tions in the form of recipes. Muel- 
ler’s Kitchen Cavalcade, heard on 
NBC-Blue network, will promote the 
recipes and the economy theme. 

Using only women’s magazines, 


COLLINS 

MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 
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Campbell Soup Company will pro- 
mote its Franco-American canned 
spaghetti. Half page insertions will 
appear in Ladies’ Home Journal, 
McCall's and Pictorial Review. 

The Great Atlantic & Pacific Tea 
Company, owning its own canneries 
on the West coast, will feature 
canned salmon during Lent. The 
campaign will be conducted through 
its regular media and promotional 
schedule. 


New Bakelite Exhibit 


Bakelite Corporation has opened 
its Bakelite Travelcade, an exhibit of 
applied uses of plastic resinoids, at 
the New York Museum of Science and 
Industry. The exhibit will go on tour 
in April, to return later for the New 
York World’s Fair. 


High-Wheeler Recalls 
Horse and Buggy Days 


Detroit, March 4.—Plymouth 
division, Chrysler Corporation, 
today unveiled a special line of 
high wheel models designed 
for rural travel over deep- 
rutted roads, piquantly recall- 
ing the “good old days” of the 
one-horse shay and its anti- 
streamline design. The new 
models will be marketed with- 
out a special campaign but will 
receive stress in farm publica- 
tion copy. J. Stirling Getchell, 
Inc., New York, is the Ply- 
mouth agency. 


Tide Water Tests 


Safe Driving Contest 


Tide Water Associated Oil Com- 
pany has launched a test contest in 
Worcester county, Mass., offering $4,- 
000 in prizes for the best rules sub- 
mitted in a “youth crusade for safe 
driving.” 

Lennen & Mitchell, Inc., New York, 
is the agency in charge. 


Advitagraph Posts 


to Burras, Hanley 


Hugh J. Burras, formerly general 
sales manager of Western Equipment 
Company, Chicago, has been ap- 
pointed general sales manager of Ad- 
vitagraph Corporation, Chicago, com- 
mercial film producer. 

Earl W. Hanley has been named 
sales promotion manager. 


Colorado Dailies 


Plan Co-op Drive 


Daily newspapers in Northeastern 
Colorado are co-operating in a move- 
ment to sell the merits of newspaper 
advertising. Representatives of the 
Greeley Tribune, Sterling Advocate, 
Boulder Camera and Express-Courier 
were present at the first meeting, 
with dailies in Fort Morgan, Love- 
land and Longmont expected to join. 


Wexman Starts Agency 


Samuel J. Wexman has resigned 
from Kennedy & Co. to organize 
Wexman & Co., Chicago. The new 
agency will serve the following ac- 
counts: Sunny Hill Wineries, E. O. 
Jackson Distilling Company, Union 
Server Publishing Company, Birk 
Brewing Company, and Old Joe: Dis- 
tilling Company, all of Chicago. 


BEFORE he tossed his travelling bag 
into the back of the car he had another 
job to finish: he had to rebottle ten 
cases of ketchup in his not-so- private 
office, and it was a messy job. 


The bottles out of which he poured 
the ketchup had narrow necks. He had 
to thump their bottoms pretty hard to 
make them disgorge into mayonnaise- 
size jars. And his secretary licked labels 
until her tongue ached. But at last he 
had a supply of what the client’s pro- 
duction manager said cou/dn’t be turned 
out: ketchup in wide mouth jars. 


Then he set out to meet the grocers 
of the Hudson Valley. This copywriter, 


Read about the man who threw 
Hudson Valley Grocers into a Dither 


turned grocery salesman, was actually 
trying to find out whether one of his 
ideas was workable. So it was only fair, 
he thought, to attempt the job on his 
own time. 


He sold the grocers—even the managers 
of some of the chain stores, who let him 
put in displays and stocks. They prob- 
ably thought he was a new man from 
headquarters. 


And a week later, when he chetked 
back, he found 90% of the ketchup jars 
sold. And most of the grocers were 
dismayed because thev couldn’t get fill- 
ins anywhere. 


The man who met Hudson Valley gro- 
cers wrote copy that upped sales, by 
the admission of the most conservative 
members of the manufacturer’s staff, 
147%. Some members of the staff 
hated to ‘make the admission, but not 
the president and treasurer. 


That writer and ex-grocery peddler is 
now happily working with a like-minded 
group of other fact-respecting advertis- 
ing men. Maybe you'd enjoy meeting 
them. Surely you will if you want grocers 
of the Hudson Valley (or any other 
section) to be anxiously wondering how 
they’ll get enough fill-ins to keep their 
shelves stocked with YOUR goods. 


MARSCHALK and PRATT Incorporated 


An advertising agency serving among others the following clients: International Nickel Company, 
International Telephone & Telegraph Company, National Lead Company, Roger & Gallet, Rogers 
Peet Company, Schering Corporation, SKF Industries, Standard Oil Company of New Jersey (radio), 
Underwood-Elliott-Fisher Company, Whitehead Kitchen Equipment Company 
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Lineage Index 
Shows Decline 


for 2 Months 


Chicago, March 4.—Retailers’ use 
of space in newspapers for sales pro- 
motion this year through Feb. 26 
dropped 5.6 per cent under the corre- 
sponding period of last year, accord- 
ing to the ApverTisinc AcE Index of 
Retail Activity. 

This Index, which measures retail 
display lineage in 80 major cities, 
shows a total of 148,559,464 lines for 
the period reported against 157,388,- 
921 lines for the comparable period 
of last year, the loss amounting to 
8,829,457 lines. Over the correspond- 
ing period of 1936, this year holds a 
gain of 0.9 per cent. 

Starting this week, Louisville, Ky., 
has been added to the Index tabula- 
tions, bringing the number of cities 
measured up to 80. 

For the seven day period ended 
with the date reported, the Index cit- 
ies show a total of 17,835,243 lines 
compared with 20,132,827 lines for 
the corresponding week of 1937, the 
loss of 2,297,584 lines being equiva- 
lent to 11.4 per cent. 

A table showing percentage of gain 


PRINTING 


“He Who Gains Time, Gains 
Everything” —or inversely, lost 
time is total loss. The road that 
detours here and detours there 
may finally bring you to your 
destination, but at what cost! 
Why be so lavish of Time when 
it is the one thing about which 
you should be most solicitous? 
Why have your printing contin- 
ually detoured—one place for 
engravings, another for typeset- 
ting, and still somewhere else 
for presswork ? When you give 
the complete job to Faithorn, 
you avoid all detours and way 
side stops. Your jobs steam 
merrily along; arrive on time— 
clean, handsome, fit. Now (with 
pardonable pride) we announce 
a Night Engraving Service 
of the highest order for the 
making of fine plates. Let us 
demonstrate the value of 3-in-] 
service. Phone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 
American Seating 
Company has 
used FAITHORN 
3-in-1 complete 
Service. You, too, 
can now enjoy its 
many advantages. 


(Placed by the 
Bisberne Adver- 
tising Agency.) 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 
You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 


$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


or loss for each weekly period of this 
year over 1937, follows: 


EE ee ee ee —0.8 
ES ere ree —2.4 
OE eer eer err ey —3.7 
oa capad ieee elaine aes —B5.1 
Be He eakesdvedstwebeae tees —7.2 
eS aor eer rrr —T.4 
Og Se re —7.7 
DM cc ndecubisnseaeanaee? —6.8 
Ns tele ows aa bewalas —11.4 


The tabulation carried: elsewhere 
on this page shows individual line- 
age figures for each city measured 
by this Index. 


BOB SCRIPPS, 
CHAIN LEADER. 
DIES ON YACHT 


San Francisco, March 4.--Robert 


Paine Scripps, controlling stock- 
holder and editorial director of 
Scripps-Howard newspapers, died 


aboard his yacht off the Southern 
California coast today. He was 42 
years old. 

The young newspaper executive, 
characterized by friends as the son 
who was “most like his father,” E. 
W. Scripps, founder of the chain, 
became editor-in-chief of the chain 
at the age of 21. 

In 1924, on the retirement of E. W. 
Scripps, the oldest son, James G., 
and Roy Howard became co-direc- 
tors of the vast newspaper enter- 
prise with equal powers over both 
editorial and business management. 

Mr. Scripps is survived by his 
widow and six children. 


Heart ‘Attack 
Takes Schenck, 
Agency | Leader 


New York, March 2.—Ferdinand S. 
Schenck, vice-president of Albert 
Frank-Guenther Law, Inc., died sud- 
denly at his home in Chappaqua, N. 
Y., yesterday of a heart attack. He 
was 49 years old. He had been ill 
earlier in the winter, but after a va- 
cation returned to his office and was 
at work Saturday. 

A graduate of Rutgers, Mr. Schenck 
was a reporter on the New York 
Times in 1914, and served in France 
in the army intelligence during the 
World War. 

Mr. Schenck had been associated 
with Albert Frank-Guenther Law for 
eight years. Prior to that he was 
with J. Walter Thompson company. 


TOWNER, BROKERAGE 
COPY EXPERT, DEAD 


Chicago, March 2.—Horace C. 
Towner, who recently resigned as 
vice-president of Lawrence Stern & 
Co. in charge of advertising and pub- 
licity, was found dead by gunshot in 
the company offices Feb. 26. A re- 
volver and a note to his wife were 
found near the body. He was 47 
years old. 

Mr. Towner had been with the bro- 
kerage house since 1925, leaving re- 


‘cently to take a public relations post 


with the Board of Trade, although 
maintaining office space with Stern. 

His advertising career began in 
1916 with the advertising department 
of S. W. Straus & Co. Save for a 
period overseas during the war, Mr. 
Towner was associated with Straus 
until 1925 when he accepted the 
Stern post. 


THOMAS OF ROANOKE 
TIMES DIES AT 73 


Roanoke, Va., March 2.—Walter 
Edward Thomas, vice-president and 
secretary of the Times-World Cor- 
poration and dean of the Roanoke 
newspaper fraternity, died Feb. 23, 
following a brief illness. He was 73. 

Mr. Thomas began his newspaper 
career in 1890 as a reporter on the 
Roanoke Times. Though outside the 


newspaper business fer several years 
following that term of service, he 


Index of Retail Activity in 80 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


% Gain % Gain 

9-Week 9-Week 9-Week or Loss or Loss 

Period Period Period 1938 1938 Week Week % Gain I 

Ended Ended Ended over over Ended Ended or lon: 

City Feb. 29,1936 Feb. 27,1937. Feb. 26, 1938 1936 1937 Feb. 27,1937 Feb. 26,1938 Loss , 
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| Re een rr eee ae ee Pats are 245,681 237,160 —35 pla 
Se BE bsacntases 3,327,819 3,277,336 3,363,937 +1.1 + 2.6 467,854 412,528 —lii on 
ON. “clacawdeekns 1,968,904 2,181,830 2,037,202 +3.5 —6.6 282,982 227,388 —197 
Denver, Cole. ..ccssees 1,547,068 1,563,820 1,508,999 —2.5 —3.5 179,855 163,247 —$? 1 
Des Moines, Ia. ........ 931,401 999,447 989,868 +6.3 —0.9 111,534 105,731 —.2 © sui 
Detroit, Mich. ......... 3,074,130 3,381,339 2,890,444 —5.9 —14.5 416,735 323,958 —223 exc 
CEs veskehies c20teass 2keeee 2ieaeeee abe Dares 195,174 185,500 is ind 
NG RS rises shay eke 1,008,896 1,273,488 1,374,614 +36.2 +7.9 173,796 183,400 +55 . 
Evansville, Ind. ....... 1,911,574 1,601,657 1,907,356 —0.2 +191 255,234 210,826 —174 é 
Fall River, Mass. ...... 514,461 544,424 493,536 —4,1 —9.4 59,945 61,782 —187 sid 
SS OO ae 1,357,048 1,242,332 1,203,230 —11.3 —3.2 163,954 124,880 —234 4 
Fort Wayne, Ind. ...... 1,529,465 1,672,993 1,542,548 +0.9 —7.8 199,038 162,316 —185 as 
oe Se ae 797,211 1,057,550 845,641 +6.1 —20.0 138,475 107,927 —22) tra 
Grand Rapids, Mich. 1,266,678 1,595,412 1,375,742 +8.6 —13.8 190,680 158,690 —168 
Greenville, S. C. ...... 791,372 982,591 954,318 + 20.6 —2.9 127,036 118,608 mihi 
Houston, Tex. ........ 2,047,108 2,377,004 2,491,950 + 21.7 +4.8 288,540 405,356 +405 
Indianapolis, Ind. ..... 2,385,679 2,680,839 2,512,676 +5.3 —6.3 346,822 262,514 —243 I 
Jacksonville, Fla. ..... 1,323,588 1,560,062 1,430,823 +8.1 —8.3 331,184 280,826 —152 the 
Jersey City, N. J. 362,291 348,403 311,007 —14.2 —10.7 35,989 33,114 —8.0 fol 
Kansas City, Kans, .... 330,148 420,231 439,215 +33.0 +4.5 47,320 42,861 —o4 
Knoxville, Tenn. ...... 1,404,088 1,416,982 1,594,992 +13.6 +12.6 151,312 177,954 +17. bot 
Little Rock, Ark. ...... 1,422,974 1,422,914 1,454,544 +2.2 +2.2 194,264 169,974 —125— sm 
eee ae eee 3,869,124 3,679,431 tees —4.9 426,681 433,433 +16) me 
eS SS a rere 1,891,864 2,196,832 ree +16.1 323,546 255,145 —212 sal 
Lynn, Mass. .......... 1,497,412 1,449,504 1,255,912 —16.1 —13.4 151,872 135,128 —11.0 Ee 
Manchester, N. H. ..... 518,637 502,680 555,668 . +7.1 +10.5 46,248 49,340 +6.7 / lat 
Memphis, Tenn. ....... 1,676,084 1,676,670 1,734,432 +3.5 +3.4 239,134 180,768 —244/) 7 ha 
Milwaukee, Wis. ...... 1,835,318 2,634,999 2,327,575 +26.8 —11.7 296,473 259,519 —125; 9% pre 
Minneapolis, Minn. 2,297,583 2,412,364 2,094,325 —8.9 —13.2 249,663 229,516 —8.1 a 
New Bedford, Mass. 511,294 528,724 519,890 +1.7 —1.7 54,908 51,744 —5.3 i = 
New Haven, Conn. .. 1,455,636 1,459,486 1,430,884 —1.7 —1.9 172,788 158,816 —8.1 
New Orleans, La. ...... 3,116,810 3,231,158 2,863,699 —8.1 —11.4 364,194 360,875 
tNew York, N. Y. ...... 9,649,481 10,311,740 9,599,133 —0.5 —6.9 1,107,058 1,020,637 
tBrooklyn, N. Y. ...... 1,023,734 1,109,916 804,310 —21.4 —27.5 102,998 93,093 
Morfolk, Va. ......<0+ 1,421,954 1,488,522 1,400,756 —1.5 —7.0 189,826 175,280 
ee ee eee 1,126,706 1,097,652 1,131,540 +0.4 +3.1 123,660 121,592 : 
Oklahoma City, Okla... 1,669,514 1,773,808 1,871,660 +12.1 +65.7 270,998 237,622 2.3 
a SS 1,599,055 1,719,592 1,575,471 —1.5 —8.4 214,288 159,128 25. 
Philadelphia, Pa. ...... 4,434,807 4,807,913 4,323,430 —2.5 —10.1 582,321 529,468 1 
Phoenix, Ariz. ........ 1,227,744 1,196,538 1,320,942 +7.6 +10.4 143,668 144,886 +0, 
Pittsburgh, Pa. ....... 3,430,158 3,810,604 3,331,566 —2.9 —12.6 513,646 400,456 2.0 
WOPtiene, GPG. scccvaves 1,712,060 1,881,212 1,730,928 +1.1 —8.0 245,350 222,054 5 
Providence, R. I. ...... 2,013,883 2,038,538 1,804,761 —10.4 —11.5 246,476 227,572 J 
EY a) 1,267,434 1,539,790 1,470,073 +15.9 —4.5 175,420 154,507 f 
PGRIMONE, VE. niscswcns 1,841,686 1,865,822 1,796,088 —2.5 —3.7 243,096 202,930 J 
§$Rochester, N. Y. ...... 2,665,174 2,953,660 2,287,458 —14.2 —23.6 423,208 253,450 0.1 
Rock Island-Moline.... 1,278,564 1,382,108 1,487,738 +16.4 +7.6 150,934 153,174 + 1.5 
Sacramento, Cal. ...... 1,308,511 1,356,894 1,167,054 —10.8 —14.0 183,764 130,900 —28.8 
San Antonio, Tex....... 1,024,051 1,022,896 948,653 —7.4 —7.3 124,397 99,102 —20.3 
San Diego, Cal. ........ 2,273,782 2,316,538 2,042,236 —10.2 —11.9 242,480 202,230 -16.6 mi 
San Francisco, Cal. 2,393,708 2,425,263 2,452,147 +2.4 +1.1 335,851 272,785 —18.8 se 
Seattle, Wash. ........ 1,556,250 1,593,138 1,367,198 —12.2 —14.2 208,664 145,698 30.2 sil 
South Bend, Ind........ 1,174,908 1,472,721 1,162,759 —1.0 —81.1 167,378 111,803 —33.2 be 
Spokane, Wash. ....... 1,152,834 1,178,296 1,196,818 +-3.8 +1.6 140,280 132,566 —5.5 : 
St. Louis, Mo. ......... 2,564,225 2,985,460 2,799,275 +9.2 —6.2 416,195 394,365 —5.3 of 
St. Paul, Minn. ........ 1,910,044 1,905,515 1,844,655 an 4 —3.2 265,656 216,355 —18.6 
Syracuse, N. YY. ....... 1,575,015 1,697,236 1,516,867 —3.7 —11.6 208,159 182,846 —12.2 be 
*Tacoma, Wash. ...... 911,136 1,025,568 916,328 +0.7 —10.7 140,994 93,114 —33.9 be 
Tampes, Bia. 6 ici es sce 1,024,704 952,994 1,012,326 —],2 +6.2 112,686 119,476 +6.0 ti: 
a 3: 2,018,568 2,146,868 1,999,141 —0.9 —6.9 252,074 223,304 —I11.4 " 
Toronto, Ont., Can. 3,450,444 3,340,945 2,835,215 —17.8 —16.1 410,328 333,672 —18.i m 
J & Sasa 542,136 614,250 546,770 +0.9  —11.0 74,914 63,196 —15.7 ia 
TWIGS, OU, 66 iwccves 1,439,914 1,421,686 1,474,936 + 2.4 +3.7 177,002 145,096 —18.0 
Washington, D. C. ..... 5,328,008 5,714,77 5,184,477 —2.7 —9.3 644,141 614,968 —4.5 
Worcester, Mass. ...... 1,627,768 1,642,908 1,729,315 6.2 +5.3 174,090 116,714 -32.9 
Youngstown, O. ....... 1,440,904 1,356,262 1,206,701 —16.3 —11.0 175,637 139,923 —20.3 
fo ere eres 141,456,253 157,388,921 148,559,464 +0.9 —5.6 20,132,827 17,835,243 —1l1.4 
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*Daily Ledger discontinued June 23, 


tNew York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
1937. 


maintained constant interest in the 
Times and in 1910 rejoined it as bus- 
iness manager. Later he became 
general manager of the Times-World 
Corporation, publisher of the Times 
and World-News. He stepped into 
the vice-president’s post in Septem- 
ber, 1936. 


GERRIT GRISWOLD DIES 

Batavia, N. Y., March 2.—Gerrit S. 
Griswold, publisher of the Batavia 
Daily News and partner in Griswold 
& McWain, Inc., for 56 years, died 
here Feb. 24 after a long illness. Mr. 
Griswold was a charter member of 
the Associated Press and had held 
office in the New York State Publish- 
ers Association, the Associated 
Dailies and the New York State 
Press Associatien, serving as presi- 
dent of the last. A son, Laurence 
W. Griswold, is managing editor of 
the News. i 


BUFFALO VETERAN DIES 

Buffalo, N. Y., March 2.—Edward 
Howard Hutchinson, who in 1875 es- 
tablished the first newspaper adver- 


tising agency in Buffalo, died here 


Feb. 26. He was 85 and well known 
for his long and varied career as a 
banker, civie figure and philanthro- 
pist. 


Offer Monel Kitchen 


International Nickel Company and 
its subsidiary, Whitehead Metal 
Products Company, New York, are 
sponsoring a contest in which a com- 
plete Monel kitchen, duplicating that 
used by the utility or dealer for 
showroom display, will be the top 
award in local consumer contests. 
Purchase of merchandise is not re- 
quired by the consumer. 


Cord Piston Expands 


Cord Piston Ring Company of Can- 
ada, Ltd., Victoria, B. C., has added 
Maclean’s Magazine and several farm 
publications to its national advertis- 
ing schedule. McConnell Baxter & 
Eastman, Ltd., Vancouver, is the 
agency in charge. 


Neb. Drive Scores 


Associated Industries of Nebraska 
at Lincoln has received 236 T 
sponses to its first four advertise 
ments in Time, with inquiries co 
ing from 43 states. This copy, SU? 
ported by state radio and news 
paper advertising, is part of a driv 
to bring new industries to the stat’ 


Muldoon Resigns 
James M. Muldoon, for three yea! 
sales promotion and advertising ™*" 
ager of the New York Law Journ. 
will resign April 1. He plans to ta* 
a vacation in Bermuda. 


@ RETOUCHING 


IN COLOR - BLACK AND WHITE 


TORONTO 
MONTREAL 
WINNIPEG 


LONDON, Eng 
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18-MONTH CREDIT 
MIT PROMISED 
BY AUTO MAKERS 


Detroit, March 3.—Handing of the | 


long-awaited memorandum on auto- 
mobile financing to the President this 
week is hoped by the auto industry 
to put an end to governmental in- 
yestigation of alleged anti-trust vio- 
lations on the part of the large 
finance companies associated with 
the auto manufacturers. 

In. brief, the manufacturers, 
through the Automobile Manufac- 
turers Association and the Ford 
Motor Company, promised the gov- 
ernment strict adherence to three 
platform planks, if the independents 
could be persuaded to do likewise. 

1. Eliminate deficiency judgment 
suits against defaulting car buyers, 
except where fraud or dishonesty is 
indicated. 

2. Keep all installment periods in- 
side of 18 months. 

3. Discontinue wage assignments 
as a guarantee of fulfillment of con- 
tract. 


Now General Practice 


It is pointed out in Detroit circles 
that these provisions are generally 
followed today in the financing world, 
both by the large companies and the 
small finance concerns alike. Install- 
ment selling has been almost univer- 
sally restrieted to 18 months since 
late last summer, there previously 
having been much advertising and 
promotion of a 24-month pay period. 


Wage assignments are a rarely-re- 
sorted to procedure in the handling 
of automobile paper. As for deficiency 
judgments, finance companies say 
that where cars are surrendered in 
the course of normal procedure after 
default is made on contracts, there is 
usually enough “safety valve” mar- 
gin contained in the provisions for 
payment to make a deficiency, par- 
ticularly on a new car, more unusual 
than usual. 

Continuing along these lines of 
thinking, expert opinion is that in- 
dependent finance companies. will 
agree in principle and performance 
to the three planks laid down by the 
auto manufacturers. However, it be- 
ing remembered that the small com- 
panies and a few dealers are believed 
to be behind the government’s anti- 
trust investigations of finance com- 
panies, there is a doubt raised wheth- 
er the small paper makers will be 
satisfied to see the matter wound up 
as it stands without writing into the 
platform some more planks besides 
the three proposed by the manufac- 
turers. 

The letter to the President from 
the manufacturers, significantly 
enough, made no mention of the dis- 
cussion on year-round employment 
and production. Here the general 
feeling is that long-term projections 
of output and deliveries cannot be 
made, that the contingencies of gen- 
eral business conditions require that 
such planning be developed by each 
management as it sees fit, with none 
of them desiring to take the respon- 
sibility of saying, for example, what 
sales will amount to next June, or 
September. Only with accurate long- 
range predictions of that sort, de- 
clare auto experts who do not want 
to be quoted by name, could a year- 
round production program be at all 
practical. 


Journalist President Spurs 
Advertisers’ Plans on Copy 


New York, March 2.—Many ven- 


erable Republicans leaped forward 
today with vociferous cries of 
“'"T’aint right” as news of the 


President's bold journalistic venture 
in selling publication rights to 
stenographic transcripts of his: press 
conferences “leaked out.” 

On the other hand, advertising 
men—a group reported to include 
several Republicans—kept silent; as 
silent as only advertising men can 
be with new campaign plots in the 
offing. 

Behind this veil of silence are 
believed to be an uncounted num- 
ber of plans to snare the Presiden- 
tial signature on all sorts of testi- 
monials, with the radio-minded view- 


“Let's have our next 

sales meeting 

at the 
Ambassador” 


< 
Ee 


A lot of shrewd sales exec- 
utives have discovered that 
the Ambassador in Atlan- 
tic City is an ideal place 
for sales and 
conventions. 


meetings 


There’s every facility for 
work and recreation. Rooms 
to handle meetings from 
10 to 1000. Golf. Riding. 


And yet the luxury and 
comfort of the Ambassador 
costs amazingly little on 
either American or Euro- 
pean plan rates. 


The 


Ambassador 
Atlantic City 


Villiam Hamilton 
+ « « Managing Director 
——— 


ing sponsorship of the next “fire- 
side chat” as a potent possibility. 

Insiders point out that the Presi- 
dent’s move in the sale of the press 
conference reports—even though the 
proceeds are to go to a useful pub- 
lic purpose under government direc- 
tion—may be but the prelude of 
several other ventures open to any- 
one as well known as F. D. R. 

Many protests have been made at 
the President’s boldness in selling 
presumably privileged information. 
These were answered by West- 
brook Pegler in his syndicated col- 
umn. 

Cites Queen Marie 


“The protests,” Mr. Pegler as- 
serted, “are based on tradition, but 
tradition is not legal and binding 
and there is nothing in the contract 
which would forbid a really enter- 
prising chief executive to install 
turnstiles at the White House doors 
and charge a modest admission fee, 
to sell autographs and _ endorse- 
ments, to charge a high price for 
fireside chats under commercial 
sponsorship, or to start a news 
agency of his own with an exclu- 
sive right to sell the information 
which is now given free at White 
House press conferences and sold, 
at a considerable profit, by those to 
whom it is given. : 

“As to the sale of endorsements, 
however, an American President 
could cite the example of Her Ma- 
jesty Queen Marie of Rumania, who 
released a testimonial accompanied 
by her photograph in a_ rather 
saintly costume, and to the British 
royal custom of issuing citations 
from the King to his personal pur- 
veyors of bloater paste, wunder- 
wear, whisky and tires.” 


New ANA Member 


P. Ballantine & Sons, Newark, 
has been elected to membership 
in the Association of National Adver- 
tisers. Henry Gorski will represent 
the company in the ANA. 


Remington Promotes 2 

Sture H. Nelson, art director, and 
Herbert Field King, account execu- 
tive, have been elected vice-presi- 
dents of Wm. B. Remington, Inc., 


Springfield, Mass. 


NATIONAL FORERUNNER 
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2OZ TRIAL SITE BOTTLE OF ORAL AR 


Oralax «tut mopeRn way TO “Dteath Control 


This copy for The Oralax Company, 
Jackson, Miss., appearing in Mississippi 
newspapers, is the forerunner of a na- 
tional campaign. Dixie Advertisers, Inc., 
Jackson, is the agency. 


V. P. Post to Heaton 
Ralph Heaton has been appointed 
vice-president of Douglass Allen & 


Jack Dempsey 
Goes on Tour 
for McKesson 


New York, March 1.—Exploita- 
tion around the hero worship sur- 
rounding Jack Dempsey since ring 
days was launched this week by 
McKesson & 
Robbins, Inc., 
as the “old Ma- 


nassa mauler” 
began a nation- 
wide personal 


appearance tour 
to promote a 
new whisky 
bearing his 
name and en- 
dorsement. 

A series of 
three “teaser” 
advertisements 
will precede 
Dempsey’s appearance in each local- 
ity. The first newspaper insertion 
will carry his picture and a signed 
statement saying, “Drink no whisky 
if you are under 21.” The next in- 
sertion will warn motorists not to 


fourth day Mr. Dempsey himself will 
arrive and amid the expected fanfare 
and publicity will announce the mar- 
keting of his new whisky. Immedi- 
ately 1,000 line insertions will break, 
inviting the consumer to “have the 
next round with Jack Dempsey.” 
All advertisements will be domi- 
nated by his picture and the copy 
will read, “My name is my most 
prized possession and when I put 
it on a whisky, I made sure that 
it was a winner. And believe you 
me, that whisky has more than my 
name.” 

This promotion procedure, begun 
in New England this week, will 
travel down the Eastern seaboard 
and then inland. At no time will 
newspaper promotion break before 
Mr. Dempsey’s scheduled personal 
appearance. 

With Dempsey’s entry into the 
liquor field, both principals of the 
famous “long count” are now en- 
gaged in spirits promotion. While 
Gene Tunney has not sponsored 
any specifie liquor and his public 
utterances have been confined to 
appeals for temperance, he is a 
member of the board of directors 
of the American Distilling Company, 
and as such, a competitor once more 
of Mr. Dempsey. White - Lowell 


Leland Davic, Ine., Cincinnati] drink and the third will advise ath-| Company is the agency handling the 
agency. letes to stay on the wagon. On the|campaign for McKesson & Robbins. 
Results... + +s 


Reports from mew advertisers using Dun’s Review during the 


last three months say: 


BUILDING EQUIPMENT: “19 inguiries from 56 lines: 
one of our best producers. ‘ 


INSURANCE CoMPANY, seeking agents. “High calibr: 


of replies particularly important.” 


LOOSE-LEAF DEVICE: ‘Produced inquiries at almost the 
low cost of our general advertising, with much 
more important names.”’ 


CHECK writer: “Inquiries received justify repeat 
advertisement.” 


These results were secured from a circulation reaching the larger 
businesses of the country—over 42% are rated over $125,000; 57% 
are manufacturers; 27% wholesalers; 107% banks, insurance companies, 
financial houses, etc.; 56% of the readers are the chief executives of 
these companies—over 20,000 are presidents. 


If you need such inquiries, Dun’s Review may be able to help. 
Full information upon request. 


DUNS REVIE 


Cnblshed by 


DUN §&- BRADSTREET, INC. 


NEW YORK 
290 Broadway 


ESTABLISHED 1841 


CHICAGO 
228 No. LaSalle St. 


CLEVELAND 
1635 E. 25th St. 


N ’ §S 


REVIiEgg Ww FOR 


: | me ee? . 2 Oecd > a a ea se" ‘ pe 4 : * pe ee ae - rained ini oh ihe ry ie ee poe G 4 3 rs 
ne Wight pies, nee = =, F ase s HE, ae * ~~ ce ; A ; 4 . ccs sii me. . ‘ or : | | * oe 
iain se a i fr, oe te ee le . 2 ‘eae. WA 53" > Fe Lite” 
Po . . : 
——— ee 
ae ili | 
. | ; 
——. 4 “— planet 2 
—= x r 
th fm ¥ et 
q Mn s 
> Gain ee * ie ie 
or 
Loss 7 
—322 eo ra = 
+1299 | — 
—2,4 3 
: ; a 4 
z = : la 4 : 
ae 3 , 
it # : = F Na Ny 
—22.6 iS e e =a E ee ¥ : 

—1,7 % aS — oe g 
ab: ts i oT 4 - Z a 
3 - - oat = aie 
—10; = : = 
—3: | a 

| | 2 ae. 
3 eee 
= oe 
— ¢ = 
—22.3 : 
—43 a ' 
+5.5 = ca 
my _ ¢ 
= ees 5 
— 23,8 J 
= a Bets 
4 = 
—22.1 3 
—16.8 ae 
cy 

40.5 ] x aN 

= aga, 
—24,3 a 
E: ee 

= : 

A ee, 
+176 : 
—12.5 lee 

+15 e 
—21.2 ac 
—11.0 F | : 

+6.7 C 
—24.4 | 
—12.5 | 
—8.1 : | 
—5.8 & ———IISS—o————E——————— a F 
—8.1 J ' 
—11.4 - 

—96 | 

—1 . 
—12.3 i 

3 | — | a8 es: 

2] Se Jog 

+ 0.8 % | ie se é 
——99 % a. 

: | sp ee 
ey ne 
ft Pee 

1 13 het ae 

—16.5 2 
—40.1 = 
+1.5 eat 
— 28.8 | 
—20.3 : " 
« -] 6.6 * i 
—18.3 2 
—33.2 : 
zi Seas 
oe hae 
—18.6 | 
—12.2 
—33.9 “ 
+6.0 
—114 
—18.7 ; 
—15.7 —_ | 
—18.0 ———————————————_— 

E i ie 
—32.9 r 
—20.3 le 

pes 
| rs -_ 
—11.4 
| a 
oe 
: sen 
, el 
FA 7 ; 

: - 
si 
| oe 
— 
| ie cor 
4 ded 
| 
| | 
| 

a | 
; 
a | 
—— | 
HITE : / po i‘ 
Pee Sea 
ag ee ~ : 
== Kare 
lOe : 
0965 || : 
A PT Po | 
CALGARY 
EDMONTON 
yANCOUVER es 
: inn 95 
— ne ae ere ae meee 
Bn —_ . — I ere ; 
7 mo oo a 9 3 8 Te 
an aioe 
, ; : : nana ; o PEs to anil ae eee ee PETROL eS ora rs / : Bs Jag gS va? d 4 ake : 


36 


"spe Par 


ADVERTISING AGE 


March 7, 1938 


Indiana Beer, 
Liguor Hit by 
Missouri Ban 


Jefferson City, Mo., March 1.—The 
state of Missouri today placed a ban 
upon importation of all alcoholic 
beverages from Indiana, acting upon 
a discrimination clause in the Mis- 
souri liquor act similar to that of 
Michigan which was recently upheld 
in a federal court there. 

It is estimated that the ban will 
affect the sale of 35,000 barrels of 
beer annually plus an undetermined 
amount of liquor. The court’s deci- 
sion on the Michigan act, as reported 
in ADVERTISING AGE Feb. 7, is ex- 
pected to pave the way for further 
action by other states on interstate 
shipments of beer. 

This act required the Michigan liq- 
uor control commission to ban the 
sale in Michigan of beer manufac- 
tured in states which discriminate 
against the products of Michigan 
brewers. The discrimination in- 
volved placing a higher tax upon out 
of state beer, Michigan’s in this in- 
stance, than on the local product. 

Missouri was not among the 10 
states hit by the Michigan ban. Indi- 
ana was named, however. Its beer 
exports to Michigan were estimated 
at $2,000,000 annually. 


Towler in New Post 
T. W. Towler, formerly advertising 
manager of American Architect and 
Architecture, has joined the Eastern 
advertising staff of Good Housekeep- 
ing with headquarters in New York. 


DISPLAYS 
Designers & Builders 
WINDOM. INTERIOR ¢ TRAVELING DISPLATS 


ADVERTISER'S. DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


ee | 


Ma 


“Help Wanted,” “Positions 
“Representatives Available,” 30 
cash with order, 

All other classifications 
$4.75 per inch. 
insertions, 


Wan 


cents a 


(single insertion rates): 
Write for descriptive folder describing discounts for term 


The rates for this department are as follows: 


ted,” “Representatives 


line, 


Wanted,” and 
minimum charge $1. Terms 
in., $2.75; 


Y% 1 to 3 in., 


HELP WANTED 


REPRESENTATIVES AVAILABLE 


ADVERTISING SALESMAN 
ABC trade journal publishing house 
desires am aggressive, hard working 
specialist to take over the New York 
and adjacent New Jersey sales of a 
new department. Straight commission 
with a few existing contracts to fur- 
nish small weekly income, and over 
200 ripe prospects to be solicited. This 
is a salable medium, with enough 
value to hold and renew its yearly 
contracts—and a good man must earn 
$5,000 the first year to satisfy us. 
New York office and telephone service 
furnished. 

In replying, give 


age, background, 


experience, and references in first 
letter, 
Box 1378, ADVERTISING AGE, N. Y. 


Coy swriter for advertising agency of 
machine tool companies. Must be ex- 
perienced, able to handle other sub- 
jects, plan effective layouts. Location, 
Illinois outside Cook County. Good job 
for qualified hustler. 

Rox 1270 ADVERTISING AGE. 
MAIL-SALES-ADVERTISING 
Here’s an interesting opening 
N. Y. C. for MAIL-SALES rR- 
TISING man who really knows how 
by MAIL. There's a TREMENDOUS 
OPPORTUNITY IF he produces, Busi- 
ness is 25 years old and going places. 


Cheo. 


MAN 
near 


State age, MAIL-experience, salary, 
religion, EVERYTHING FULLY. 
Box 1381, ADVERTISING AGE, N. Y. 


Wanted. Free lance artist in N. Michi- 
gan Ave. office. Office space furnished. 
Must be qualified to handle art work, 
layouts, lettering for direct mail cam- 


paigns. Write brief description for 
later interview. 
Box 1379, ADVERTISING AGE, Chego. 


SALESMAN 
For Chicago by leading Photographic 
Studio producing color and _ black- 
and-white illustrations. State fully 
age, sales exp., ete, 


tox 1374, ADVERTISING AGE, Chgo 


POSITIONS WANTED 


VS. 
MINIATURE 


... that’s the effect 
you get with 
Rapid’s Giants. 


A THOUSAND people 
at once can view a 
mural, each one impressed 
by its powers .. . while only 
a few can see a miniature 
. . . and that's the differ- 
ence between using great, 
powerful Rapid Giant 
Prints and conventional 
photo prints in your sales 
portfolios, client presenta- 
tions, class instruction 
charts, court exhibits, con- 
vention booths, etc! Use 
Rapid's Giants for such 
purposes and your material 
acquires new powers of 
conviction! Let a Rapid 
Contact Man explain. Get 
SELLING photos! 


Photostats— Giant Prints 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbliit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 @e CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., 173 W. Madison St., STAte 5977. 


86% CORRECT 
I correctly selected (as pairs were 
presented for brief individual inspec- 
tion) 18 out of 21 of the most profit- 
able Rheinstrom Test ads without 
mirrors, machinery, or systems. Will 
gladly furnish specific proof. Mean- 
time I want an advertising job where 
miauking good with hard work is first 


requisite. 
30x 1376, ADVERTISING AGE, N. Y. 
Prod. Mgr.: Publisher or Agency 
I’xperienced, ambitious, fast worker; 
can do everything you'll need—buy 
engraving, printing, etc., make up any 
sort of pamphlet or book; fully famil- 
iar with color forms, also all office 
routine—correspondence, rebilling, etc. 
Employed, Will locate anywhere if 
opportunity is good. 
Box 13882, ADVERTISING 
SALES CORRESPONDEN 
sales, Adv., and Sales Prom. 
erogate, College trained. 
married, 
Box 


AGE, N. Y. 
NT — Exp’d 
Super- 

25 and 


ADVERTISING 
Copywriter, 20 years old, Ray grad. 
A new product. Try me today. 
Box 1371, ADVERTISING AGE, 


AGE, Chgo. 


1375, 


Chgo. 


SALES MANAGER, 16 years experi- 


ence New York Market, Thoroughly 
capable operating sales office, train- 
ing salesmen, running campaigns, 


and securing distribution for manu- 
facturer. Now employed; desire 
change where ability may be better 


exercised, 
Box 1373, ADVERTISING AGE, N. Y. 
affiliation 


Capable salesman seeks 

with manufacturer as Pacific North- 
west representative. 

Box 1380, ADVERTISING AGE, Chego. 


GOOD ADVERTISING SALESMAN 
wants to represent large magazine or 
newspaper in New York. Write 

Box 1363. ADVERTISING AGE, N. Y. 


ADVERTISING SERVICE 
A merchandising plan developed 
you to sell goods or service in today’s 
market. Mail order, direct mail or 
sales through agents. Advertising and 
publicity campaigns created. Sales 
analyses. Eighteen year's experience 


for 


pulling and CLOSING inquiries. Mod- 
rate fee basis. 
Sox 1377, ADVERTISING AGE, Chgo. 


BUSINESS OPPORTUNITIES 
Astonishingly Potential, Genuinely 
new and never used national adver- 
tising medium ready for launching. 
Owner has ability to sell and man- 
age, seeks affiliation with  litho- 
grapher or printer capable producing, 
agency with network connections, 
and/or financial backing. 
sox 13872. ADVERTISING hf 


AGE, N. 


DUPLICATOR SUPPLIES 


WE OFFER YOU 

all duplicator supplies. 
ete, Repro-graph Dup- 
$9.95 up. Everything 
duplicator—"the best 
1929." Free literature. 


low prices on 
Inks, Stencils, 
licators 
for the 


for less 


from 
stencil 
since 
Sales 
Bartlesville, 


Stowe Novelty 
163AA 


MISC KE L L ANEOUS Ss 


REPRODUCE YOUR ADS 
for salesmen on 8%x11”" or any port- 
folio size paper, by newest process, 
from proofs. No engraving cost! Also 
illustrated advertising material, fash- 
ion bulletins, price lists, catalogs, di- 
rect-mail pieces, reprints, dealer helps, 


Okla. 


Box 


ete. Beats printing on long runs; 
photostats on short runs. 
300 COPIES (8%x11") $2.50 
Additional hundreds only 25e 
Even lower prices for larger 


quantities 
Any size furnished. Free informative 
booklet on request 
Laurel Process, 4 480 Cc anal St.. N. Zs Cc. 


PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF 
NEW PHOTO AD CARD. A new and 
novel idea in selling that brings re- 
sults, Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


OUR 


Shift Committee in 


San Antonio Drive 


members of the San An- 
Advertising Commission, the 
group in charge of the municipal 
drive, have resigned and have been 
succeeded by Walter C. Sparks, bank 
president; Mrs. Preston H. Dial, 
clubwoman; Charles Baumberger, 
business executive, and L. L. Swartz- 
kopf, president of the San Antonio 
Advertising Club and second lieu- 
tenant governor, Tenth District, Ad- 
vertising Federation of America. 

The request of Pitluk Advertising 
Company, that it be released from 
handling the account has also been 
approved by the commission. 


Booth Appointed 


Harold Booth, formerly assist- 
ant sales manager and sales engi- 
neer, has been named general sales 
manager of the Bell & Howell Com- 
pany, Chicago, maker of motion pic- 
ture equipment. 


Four 
tonio 


J. 


W yatt Starts Agency 


Burton Wyatt, associated for the 
past 20 years with a Southern 
agency, has established Burton E. 


Wyatt & Co., Atlanta, a general ad- 


| vertising agency. Mr. Wyatt has re- 
| ported the new company’s accounts 


| will include Standard Oil Company 
| of Kentucky, Savannah Sugar Re- 
| fining Corporation, White Provision 
|Company and the Georgia Marble 
Company. 


Fight Tire Warranty 


Ohio state’s first test case, involv- 
ing the validity of a recent ruling 
by Attorney General H. S. Duffy that 
the road hazard tire warranty is 
illegal under state insurance laws, 
is scheduled for hearing April 12 
by the Supreme Court at Columbus, 
with Western Auto Supply Company 
as the defendant. The state holds 
that the road hazard tire guarantee 
is the equivalent of an insurance 
policy and that tire dealers and dis- 
tributors are not licensed to sell in- 
surance. Seven states have ruled 
similarly, but this is the first time 
the matter has come to court. 


$1,500 Contest to 
Promote Model Planes 


Reginald Denny Industries, Los 
Angeles maker of model plane build- 
ing kits, has announced a $1,500 con- 
test for mew ideas and improvements 
in the flying model plane business. 
Promotion for the contest will in- 
| volve a $5,000 drive in newspapers 
/and model plane magazines. 

Head of the company is Reginald 
Denny, former motion picture star. 
Production Service Company, Los 
Angeles, is the agency in charge of 
the promotion. 


Set AGMA Conclave Dates 


The Associated Grocery Manufac- 
turers Association convention has 
| been set for June 6-7 at Hot Springs, 
Va. 


PRICE RAISES 
ON SOAP EDGE 
TO FAIR TRADE 


(Continued from Page 1) 
in ADVERTISING AGE Feb. 7. 
soap, another Hecker 
not involved. 

Colgate has tested fixed retail 
prices on Palmolive soap in Ohio 
and Rhode Island, but company exec- 
utives in announcing the price in- 
crease had no comment to make re- 
garding extension of the resale price 
contracts. The same was true of 
Procter & Gamble. Both companies 
asserted that increases came solely 
as a result of higher costs on labor 
and raw materials. Advertising and 
promotion plans will not be altered, 
it was added. 


Fairy 
product, was 


Grocers Want No Raise 


Most retail grocers will frown on 
the increased price, Theodore Chris- 
tianson, secretary of the National 
Association of Retail Grocers, as- 
serted. 

“Soaps have for some time been 
chiefly loss-leader items, sold at a 
very low profit if any at all,” he 
said. “This latest increase may be 
the straw on the camel’s back and, 
if resale price contracts are not 
forthcoming, will probably result in 
a stronger swing to private brands 
or those upon which a wider profit 
margin is available,” he added. 

A P&G executive said, “We feel 
that our sales will hold up in 
spite of the increased price. Ca- 
may’s price has for some time been 
at a figure inconsistent with a fair 
profit margin. This increase is de- 
signed to correct that condition. 
The bar size will remain the same. 
Our copy has not been price copy 
and is thus not likely to change.” 

Lever Brothers, a major adver- 
tiser on its Lux and Lifebuoy soaps, 
will hold to present prices on these 
products, a company executive said. 
This official discounted the _ possi- 
bility of Lever’s sales being mate- 
rially aided by price changes on 
competing brands. 

Allen B. Wrisley 
Company, Chicago, maker of Oliv- 
ilo, has yet to announce increased 
prices, but will probably “follow the 
leader” in doing so shortly, said W. 
B. Oleson, president and general 
manager. Mr. Oleson likewise em- 
phasized that soap prices had been 
too low in comparison with ad- 
vances in labor, taxes and material 
costs. 

Enoch Morgan’s Sons Company, 


Distributing 


———— 
Go Into Field, Bijur 
Urges Agency Leaders 


New York, March 3.—Ad.- 
vertising can be made more 
productive if top ranking ad- 
vertising executives would 
preface the preparation of na. 
tional campaigns by going 
out into the field and indulg. 
ing in intensive house-to-house 
selling to “get the feel of the 
situation,” George Bijur, pres- 
ident of the agency of the 
same name, declared here to- 
day in an address before the 
alumni association of Sarah 
Lawrence College. Such a 
procedure can supplement the 
| work of market research 
staffs, he said, and furnish ad- 
vertising executives with first- 


hand experience on which | 
sales arguments are most ef. | 
fective. 


| 
| 


—— 


maker of Sapolio toilet soap, sai 
that the price on this product would 
remain unchanged. This price has 
been the same since 1922, with the 
company declaring that the prod. 
uct is being manufactured at a logs 
at present. 


Mclntosh Appointed 

Stewart McIntosh, Ltd., Vancouver. 
has been appointed to direct the Brit. 
ish Columbia $60,000 publicity drive 
to be conducted this year through 
the department of trade and indus. 
try. A proposal that this campaign 
be handled jointly by several agen. 
cies, following the example of the 
Vancouver Tourist Association as re. 
ported in Apverrisinc AGE Feb. 28 
was rejected. 


Start Memphis Group 

Evan W. Carroll, Dr. Pepper Bot: 
tling Company, has been elected presi: 
dent of the newly organized Sales 
Managers Club of Memphis, 


J. Smith, of the Chamber 
merce, secretary-treasurer. 


of Con- 


Launch New Magazine 

A new general monthly magazine, 
as yet unnamed, 
appearance in St. Louis and adjacent 
towns March 15. Publisher is M 
Cook & Co., St. Louis. Content will 
be 50 per cent pictorial; page size 
10 by 14 inches. Marjel Runde 3s 
advertising manager, with publica 
tion offices in the Hotel Jefferson 
Readers will be asked to name the 
new magazines. 


“Look” Rates Hold 


Look, Inc., has announced that 4 
rate increase of approximately $1,000 


a page, scheduled for May 11, has 
'been cancelled. Present rates will 
|hold through 1938. 


3000 ROOMS 
WITH BATH 
FROM $3.00 


OTTO K. EITEL 
Managing Director 


Tenn. § 
Merrill Kremer and Clyde Van Fos ¥ 
san are vice-presidents, with Marshall 7 
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BANTAM STARTS 
FIRST COPY ON 
FCONOMY ANGLE 


(Continued from Page 1) 

ne included, it was said. At present, 

advertising and promotion is being 

concentrated in the South, mainly in 
such cities as Miami, St. Petersburg, 

Tampa, New Orleans and Atlanta, 

where the Bantam car is already 

popular because of previous dealer 
distribution. However, copy is also 
peing scheduled in papers in the 

Middle West and New England. 

Five models are offered at present 
in the Bantam car. They are: Busi- 
ness Coupe, selling at $439; Standard 

| Coupe, $469; Pick-Up Truck, $465; 
i panel Truck, $479; and Roadster, 
$479. All prices are F. O. B. at the 
5 factory. 

Officials of Bantam are frank to 
admit that their product is designed 
} primarily to answer the delivery 
| problem of small retailers who can- 
; not afford the higher operating cost 
of even the lowest priced conven- 
tional trucks such as Ford, Ply- 
mouth, or Chevrolet. However, they 
maintain that the Bantam car is not 
a competitor of any car or truck now 
on the market; that it fulfills a cer- 
tain need which up until now has 
never been satisfied. 

Fundamental sales argument for 
the Bantam automobile is its economy 
of operation. In fact, this will be al- 
most entirely stressed, since the dif- 
ferential in cost between it and the 

Three” is only a margin of 
Economy claims advanced for 


ps 


Mitek at itt eee Si Fok 


ny 


je “Big 
$200. 
the Bantam car are that it gives up 


to 60 miles per gallon of gasoline; up 
* to 60,000 miles per set of tires; up to 
60 miles per hour speed; and less 
than three-fourths cent per mile cost 
for gas, oil, and tires. Other sales 
arguments are that it is smartly 
styled, easy to handle, easy to park, 
gives an unusual advertising value, 
is designed for comfortable driving 
and the truck models have a gener- 
ous pay load space — quarter-ton 
> capacity—sufficient for most delivery 
i purposes. 
4 See “Trade” Market 


The principal market expected for 
the new Bantam car is among small- 


ser retail companies, such as drug- | 
dyers, | 


‘gists, grocers, cleaners and 
laundries, bakers, and dairies who 
Yneed dependable transportation at a 
minimum cost. 
Since the first appearance of the 
hew car, however, a substantial mar- 


_ ket has also been uncovered for the 
© smartly styled roadster among the 
» high school and college set who like 
the midget vehicle because of its low 
first cost and low cost of operation. 


The Bantam car, like its bigger 
brothers, can be purchased through 
the finance company on the usual 


time payments. 

With a product that is new, the 
jantam Car Company will not find 
itself burdened with the used-car 
problem, although cars of other 
Makes may be traded in on the ban- 
‘am. Recognizing that dealers can- 
lot operate solely on the sales of the 
Mldget car, distributors of other cars 
‘re being encouraged to add the ban- 
‘am as a profitable addition to their 
‘usiness. However, because of the 
gid restrictions of the “Big Three,” 
Ford, General Motors or Chrysler 
“alers are permitted to stock the 
“utam or any other car. Hence, 
“altam franchises are being largely 

‘ken up by dealers already handling 

“8 Other than the products of the 

Big Three,” 

Whiting Hall is advertising man- 

~' Of the American Bantam Car 

red Ketchum, MacLeod & 

_  4he., Pittsburgh, is the agen- 

ae Emil Hofsoos, vice presi- 

“account executive. 


Corbett Resigns 


regen Corbett, for the past five 
TS advertising manager of Cros- 
“a a Corporation, Cincinnati, 
pointed we His successor will be 
Vag In a week or 10 days, it 
~ “tounced. 


Eddy, Koonce Get 
Shell Union Posts 


Selwyn Eddy, who started as a 
service station attendant in 1925, has 
been named sales manager of the 
Shell Union Oil Corporation, New 
York. He succeeds C. E. Smith, who 
has returned to Baltimore as man- 
ager of the central division. 

Lawrence L. Koonce, formerly di- 
vision sales manager in Syracuse, N. 
Y., has been appointed assistant sales 
manager. 


For Absorene Drive 


Absorene Mfg. Company, St. Louis, 
maker of Absorene, HRH and Zev 
cleaners, will use 90 newspapers and 
20 radio stations in a spring cam- 
paign March 15-June 1. Ross-Gould 
Company, St. Louis, is the agency in 


FTC Confines 
Factors in New 


R-P Decision 


Washington, D. C., March 3.—A 
manufacturer may no longer allow 
functional discounts unless the buyer 
adheres strictly to the function for 
which the discount is given, the Fed- 
eral Trade Commission ruled this 
week in a series of orders interpret- 
ing the Robinson-Patman law. The 
Commission believes that discounts 
given under certain conditions to 
mail order houses, farmers’ co-opera- 
tives and wholesalers who also sell 


tion which results in injury to the 
retail trade. 

The orders, directed against four 
manufacturers of legume inoculants 
who produce more than 90 per cent 
of the national supply, were con- 
sented to without contest and are 
seen as the beginning of an FTC 
offensive likely to affect many types 
of distribution, including commercial 
and consumer co-operatives. 

Legume inoculant manufacturers 
have for a long time classified their 
customers as jobbers, retail dealers 
and consumers, pricing their goods 
accordingly. However, the commis- 
sion found that jobbers sell generally 
to both retailers and consumers and 
has ordered the manufacturers to 
give the wholesale price to jobbers 


to retailers. Inoculants sold to con- 
sumers by jobbers must be invoiced 
by the manufacturer at dealers’ 
prices, 


Lewis Parsons Elected 

Lewis M. Parsons, formerly man- 
ager of sales in the Philadelphia of- 
fice of Jones & Laughlin Steel Corpo- 
ration, has been elected vice-president 
in charge of sales and a director. 
With headquarters in Pittsburgh, Mr. 
Parson will have entire charge of 
J&L sales activities, including those 
in all district sales offices. 


Stedfeld Appointed 


Waterfalls Paper Mills, New York. 
and Henry Pfeifer, Inc., Newark 
packer, have appointed H. L. Sted- 
feld Advertising, New York, as ad- 


charge. 


at retail permit a price discrimina- 


only on that portion which they sell| vertising counsel. 


PALM BEACH 


Many people feel that the Palm 
Beach concept of a sunshine holiday just 
can’t be improved. This point of view is 
easy to understand, for the Palm Beach of 
the past has been a pretty grand place— 
just about perfect, we think, in its pleasures 
and gracious theme of living and congenial 


personal associations. 


Nevertheless, the Palm Beach Bilt- 
more this year presents a Palm Beach va- 
cation plan that everyone will agree adds 
a world of enjoyment to a sojourn on this 
famous island of Florida’s sub-tropical 
coast. The Palm Beach Biltmore gives you 
the Palm Beach of tradition—exclusive in 
the best sense of the term, gay, glamorous, 
utterly delightful—plus a new note of lux- 
urious resort hotel living, and a new policy 
of guest entertainment, club privileges and 
courtesy transportation, all within a mod- 


erate American plan tariff. 


_ First—ali the lavish comforts and 


services of this, one of America’s greatest 


resort hotels — planned, built and ap- 


pointed with “best” as the only limit. 
Second—privileges, upon committee ap- 
proval, of the exclusive Sun and Surf Club 
with its splendid beach, pool and club- 
house at the ocean’s edge, and of the Palm 
Beach Country Club, with the finest golf 
course on the island, spacious clubhouse, 
and complete facilities for yachts and 
sports fishing craft. Third—courtesy 
transportation by the hotel’s own fleet of 
aerocars, airliners of the highway, to these 
clubs and to the many scenes of resort ac- 
tivity in Palm Beach. 


For further information and reser- 
vations communicate with the hotel at 
Palm Beach, Florida, with the New York 
office at 551 Fifth Avenue, Suite 712, or 
the Chicago office at 120 South La Salle 
Street, Suite 1265. 


Glu Beach BILTMORE 


P A L M B E 


Under the same ———- and direction 
as the British Colonial Hotel, Nassau, Bahamas 
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HE editorial appeal which exerts Today the Tribune has 408,776 
the strongest pull on readers pulls more total daily circulation than any 


in tia tp th ten tee the best returns for advertisers. other Chicago newspaper—the high- 
paper paper paper paper paper paper . 
Sept. 30 Tribune E F G H ! The chart above shows the total est volume of lead for any six month 
1917 381,675 . 108,220 185,211 179,184 m ‘ , . . . 
1918 410,818 112,668 circulations of Chicago newspapers _ period in history. 
1919 424,588 115,932 Paper “‘H"’ merged g ¥ 
1920 437,158 116,243 ith is 
-— fo a a i pag alley during the past twenty years—one No matter what you are selling, 
1922 6§17,1 115,874 ss ld by ¢ ¢ . . . . 
1923 pobhpe % 118,062 a of the most dynamic periods In the Tribune is the logical medium 
1924 608,130 R 123,026 4 ’ : e e is 
1925 658,948 123,293 America’s history. around which to build your adver 
1926 741,493 a 123,469 


1927 777,514 102,667 39, During the 1917-1937 period the _ tising program for the Chicago mat- 


1928 807,889 70,327 


1929 856,307 Tribune’s total daily net paid circu- ket. Tribune rates per 100,000 circu- 
1930 836,578 Merged 


= oa ». lation increased from 381,675 to lation are among the lowest in the 
a Gn : ie 845,585—a gain of 463,910, or 122%. _ business. 
1935 783,781 i . 


1936 813,027 418,957 " This is a gain more than three 
1937 845,585 436,809 


Gain over times greater than the combined C H | CA G 0) T R K lJ N F 
1917 463,910 109,811 - e ° 
Percent gains of the two other Chicago daily 


Gai 122% 34% 


newspapers in existence in 1917. THE WORLD'S GREATEST NEWSPAPER 


TOTAL NET PAID CIRCULATION DURING SIX MONTH PERIOD ENDED SEPTEMBER 30, 1937: Daily 845,585 Sunday 1,011,958 
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PHOTOGRAPHIC REVIEW con 
OF THE WEEK Ati. 


BABY POWDER 
SOAP. Ot, CREAM 
AGENCY ROUSES OLD COLLEGE SPIRIT AT CONVENTION 
mown zz ~ mg Ree 
} - — . ‘ : a3 r% ; - — 


Se ae 


‘ 


pes 


“Baby Needs” are given royal background in the United Drug Company display 

at left, lithographed by Forbes, Boston. At right is a new “talking baby” display 

being distributed by Johnson & Johnson to promote a free deal on baby powder, 
soap, oil and cream. 


EASY SERVER FOR COCA COLA 


Ready to return after their agency convention at Klamath Falls, Ore., are these Botsford, Constantine & Gardner staff mem- 

bers: John H. Weiser (front row, left), Donald R. Dawson, Frances Davisson, Reinhart Knudsen, 1936 Advertising Age essay 

contest winner, Frankie Coykendall, Millicent Stalnacher, Arnold Johnson, M. W. Manly, Edith Abbott, Don Lawton, Velma 

Allen; (second row, left), Garnet Whitehead, William Pearce, C. P. Constantine, Stanley Parshell, Howard Almon, Lynette 

Carey, Wesley Farmer, Win Cline, president, Cline Advertising Service, Boise, an affiliate; Wayne Burton Durkee (third row, 

left), Hugh MacKenzie, Walter Sperling, Earle Tralle, John Greenlee; David M. Botsford (back row, left), Stanley G. Swan- 
berg, J. D. Chappell, National Outdoor Advertising Bureau, San Francisco, and Carl Hoobing. 


READY FOR A LONG SWIM IN COPY ' 


Jane House, 1938 "Swim for Health Week Girl,” will go out in this fashion over Meyer Both's newspaper matrix service. Joy Summers, Chicago show girl, adds to the appeal of the new bottled Coca 
Howard S. Redell, New York, was the photographer. Cola vender produced by Mills Novelty Company. 


DREYFUSS PACKAGE FOR HOOVER COMPANY WINS 7TH ANNUAL WOLF AWARD; 19 OTHER WINNERS CHOSEN BY AMA 


7 


Brora, 


i & fwcnouson] 
MILL FILES 
iT SAW FILES 
r- <a 
u- 
he 
ER Division wi 
Contest: ‘inners of the American Management Association packaging Packing Company; 6. International Latex Corporation; 7. Bigelow San- Drip honey; 12. Wolf winner, Hoover cleaner kit, designed by Henry 


|. Muske Cel Co- i i 

teins kegon ery Co-operative Growers, entered by Con- ford Carpet Company, entered by Robert Gair Company; 8. Schenle Dreyfuss; 13. S. C. Joh & Son; 14. Dixie-V : 

tmetiogePetation of America; 2. Everyday ink tube, entered by In- Distributors, Inc., entered by Container Corporation of America; 9%. ya & Co.; 16. pastiaieate Ward & Co. 7 “Sellen ia 

it Hon A hye. Ink Corporation; 3. S. C. Johnson & Son; 4. Har- London House, Inc., entered by Anigraphic Process Company; 10. Cannon Mills: 19. John B. Stetson Company; 20. Canterbury Tea, en- 
yer, entered by R. W. Riis & Associates; 5. Cudahy Nicholson File Company, entered by Robert Gair Company; I!. No- — tered by Robert Gair Company. ; 
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40 ADVERTISING AGE March 7, 1938 


You Can’t Buy Orchids Like These 


. 
I 


.- - 375,000 living orchids — each one with a home address. 


TIME received this testimonial from its subscribers who asked 


TIME to send copies of the Fifteenth Anniversary Issue to | 


375,000 of their personally selected friends. 


This mass scale one-friend-tells-another recommendation is 


ii E AY 
We ds ee oe 
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unique in publishing history. As a measure of reader enthu- 


siasm, reader devotion, reader interest —it is unmatched. 


780 national advertisers know what this means—during 1937 
they gave TIME more pages of advertising than appeared in 


any other general magazine. 


TIME 


The Weekly Newsmagazine 
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